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the POULTRY PENS 
FALL 


Add DOUGHBOY Mash Concentrate 


SPRING 


to YOUR OWN Mixed Mashes 


It's Springtime in September for the feed manufacturer a 
adding Doughboy Mash Concentrate with Controlled Cere- = (iauuypery) 
al Grasses to his own mixed mashes. That's because Con- s 

trolled Cereal Grasses bring Springtime green’s freshness 
to any mixed mash. Yes, this sensational new ingredient 
gives your customers the freshest feed they can buy. Con- 
trolled Cereal Grasses are tender, unjointed, selected 
grasses, grown under scientific conditions, then cut at the 
peak of their vitamin potency and mineral content. They're 
rich, spring grasses—not the vitamin-starved, sun-baked 
grasses that chickens get on fall range. Yes, keep Spring 
in the poultry pens this Autumn—add Doughboy Mash 
Concenirate, with Controlled Cereal Grasses, to your own ‘S 
mixed mashes! Ii'll pay you because Controlled Cereal S CONCENTRATE 
Grasses put a fresh sales punch into your poultry feed busi- > GOUGHREY MULLS, OnE 
ness. It'll pay your customers too, because Cereal Grasses inn ee Senin 
in the mash mean higher egg production. Write for facts! 


Without obligation to me, please 
send complete details on Dough- 
boy’s fresh green grass sales story 


Name. a 


Address 
«= 


DOUGHBOY MILLS, INC. 


NEW RICHMOND, WISCONSIN 


| Kee 
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Enthusiastic Endorsers Of 


§TRONG-SCOTT Equipment 


Campbellsport, Wis. 


Costs More-Worth It ' |» 


HIS prosperous and well managed feed 
mill and elevator is located in the Fox 
River Valley. Its destinies are guided by Floyd 


ros Bauer and his wife (see picture). 


Exterior View of Plant 


T. E. Ibberson Co., Minneapolis, installed machinery The Pneumatic Attrition Mill (shown) 


is capable of grinding from 6,000 to 12,000 Ibs. 


of feed an hour, and Mr. Bauer is well pleased 


with the grinding qualities and capacities of 
this mill. 


Other Strong-Scott equipment includes, 
Superior C. C. Cups; Head Drive; Strottco 
Elevator Belting; Feeder, Scalper & Magnetic 


Separator; Grain Cleaner, etc. 


View of Office Showing Floyd Bauer, General Manager 
and his wife, who is Office Manager 


If you want efficiency, economy and 
speed, it will pay you to thoroughly 
investigate our equipment. Write for 
full particulars. 


Everything Jor Every Mill, Elevator 
and Feed Plant 
he Strong-Scott Mfg Co. 


Branch Office: Great Falls, Mont. ott Mig Minn. 


FRED H. CHASE, Representative 
View Showing Pneumatic Attrition Mill Box 124 Oshkosh, Wis. Telephone 8187 
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Vol. 16 


No. 9 


“Merchandising is just as 
much of a scientific 
problem as the chemistry 


DAVID K. STEENBERGH 
Publisher 


ELDON H. ROESLER 
Advertising Manager 


ALLEN E. BELL 
Circulation Manager 


Ju this thaue... 


Planned Advertising Program Pays... 
Make Them Look and They Will Buy 


He Came from a Farm 


Brother and Sister Operate Feed Store 


Merchandise and Serve Is Success Formula 


Value of Organization 
National Feed Week 


ON THE COVER—Did you ever see 
a little boy or girl who wasn't thrilled 
to pieces the first time they held a 
downy, cheeping chick in their pudgy 
hands? The little girl in the cover pic- 
ture was brave enough to hold a big 
fierce rooster at the annual Root 
Creek, Wis., fair. A Milwaukee Sen- 
tinel photographer, to whom we are 
indebted for the picture, caught her 
in a very natural pose. Healthy poul- 
try and eggs are important in the diet 
of growing boys and girls for it helps 
them to build strong and sturdy bodies. 


Western Association Schedules Feed Course 
First Line Quality... 


Farmers Like Meetings 


Gets More Feed Orders by Phone. 
Dealer's Wife Helps Dress Up Feed Store. 


Kracked Korn 
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SUBSCRIPTION RATES: Single copy, 25 cents; $2.00 per Year; $3.00 for Two Years. Entered as second-class matter 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat Gnan 
Wheat 
Rye Middllings 
Malt Sprouts 
@newens Grains 
Linseed Meat 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


MORTON’S SALT 


Highest Quality 


Prompt Service 


MORTON SALT COMPANY 


MILWAUKEE e¢ WISCONSIN 
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THAT MONEY CAN 


TO DEFY COMPETITION | 


DRIED 
SHIM MILK 


Buy Dried Skim Milk from a firm that spe- 
cializes in milk for animal feed. 


“SUPREME” DRIED SKIM MILK is perfect 
quality, freshly made — and is shipped di- 
rectly from the creamery to you in paper 
lined burlap sacks. 


No matter where you're located, be sure 
to get our price. Because of our large vol- 
ume, we're able to sell you the very best 
quality that money can buy — at prices that 
defy competition. 


Write, Phone or Wire for 
Unusually Attractive Prices. 


Bulletin Building 


Philadelphia, Pa. 


Super Cleaner 


grain, seed 
feeds 


cheapest to operate 


15 to 25% greater capacity; more uniform 
separations; cleaning ‘shrinkage’ reduced; 
power one-third less; every operating cost 
greatly reduced—the record of Eccentric- 
less ‘Eurekas,’ the ‘Magic-Screen’ Cleaners 
America’s most up-to-date grain, seed and 
feed handlers use — and highly endorse. 


Ask for catalog B-159 


S. HOWES CO., INC., Silver Creek, WN. Y. 


‘Buy 
mer PRICED _ 
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ARCADY FARMS MILLING COMPANY: 223 WEST JACKSON BLVD. 


‘the basket. 


Hens in healthy condition . . . more eggs in 
That’s the true test of a feed. 
And these are the profit-making results 
ARCADY Laying Mash is chalking up for 
thousands of poultrymen everywhere . . . 
results that keep dollars rolling into your 


store. 


ARCADY Laying Mash is subjected to ex- 
acting laboratory analysis . . . is tested and 
proved on laying birds under natural feeding 
conditions. Vitamins, minerals, proteins, fats 
and carbohydrates are scientifically balanced 
and blended. And here are “plus” ingredients 


PREMIUMS FOR 
YOUR CUSTOMERS 


ARCADY 
FEEDS 


FOR ALL LIVE 
STOCK AND POULTRY 


HEALTHY 
HENS... 


that help make ARCADY laying mash 


better— 


LIVER MEAL that supplies organic iron and 
vitamin G (riboflavin). Manufactured by 
Arcady’s vacuum process. 


ADM WHEAT GERM OIL, richest source 
of vitamin E, that helps produce eggs of 
higher hatchability—the kind that brings a 


premium among hatcherymen. 


LIVE MILK, another exclusive Arcady pro- 
cessed ingredient that provides better assimi- 
lation of feed and helps hens build resistance 
against diseases. 


Every bag of ARCADY Laying Mash contains a 
valuable premium coupon. This sales help stimu- 
lates regular business . . . brings in new prospects. 
All types of valuable premiums your customers 
can “earn” are illustrated in Arcady’s attractive 
24-page booklet. Write now for your free supply. 


TESTED 
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planned advertising program 


Geed 


for essex-young grain co. 


ASHING in on the manufactur- 

ers’ national advertising cam- 

paigns is one important part 
of a policy which has brought a 
steady flow of profitable feed sales 
to the Essex-Young Grain Co., 
Paulding, Ohio. 

The company now owned and 
operated by Roscoe Waters, spe- 
cializes a nationally advertised line 
of feed. ‘We selected this line part- 
ly for its recognized quality, and 
partly because it is so widely ad- 
vertised,’’ Mr. Waters declared. “My 
experience of four years in this feed 
and custom grinding business has 
proved to my complete satisfaction 
that any quality product well ad- 
vertised is more than half sold,” he 
continued enthusiastically. 

“Yes, I am sure radio advertising 
of this product has helped immea- 
surably, not only to create demand 
for the lines we sell, but helps to 
keep customers coming back again 
and again. At first, we did not no- 
tice an immediate pick-up in sales, 
but after the program was under 
way for several months, we could 
see noticeable increases in sales. 
National magazine advertising, 
combined with local newspaper 
publicity has also contributed its 
full share to advancing the de- 
mands for scientific feed products. 
Now, instead of having to sell cus- 
tomers constantly on the idea, they 
come in and buy what they want 
and need of their own accord.” 
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Are these manufacturers’ mer- 
chandising programs all sufficient 
to insure the dealer getting the 
maximum profitable sales? His an- 
swer was emphatically NO.” “We 
tie right into their plans by direct 
mail and newspaper advertising. 
Then, after the national advertising 
makes farmers say: — “Now that 
sounds good—we ought to use that 
here to increase our profits on the 
farm’’ — along comes our news- 
paper advertisement, postal card or 
letter telling them where they can 
get it. Otherwise, this creative busi- 
ness is almost certain to go to some 
large city dealer who does adver- 
tise them locally. 

“In fact, we aim to keep mailing 
out these cards and letters every 
month suggesting seasonable 
needs. Our mailing cards are mere- 
ly addressed ‘“Box-holder’’. This 
method is the least expensive, and 
gets results following special radio 
announcements covering season- 
able needs. Then at less frequent 
intervals (about 4 times a year) we 
send out a letter to a larger list of 
customers and prospects. These are 
addressed personally to each name, 
and mailed under first class post- 
age (two-cent stamp for local resi- 
dents) calling attention to our cus- 
tom-grinding business, our adver- 
tised products, and our special dem- 
onstration programs, which I will 
speak of later on. As we use a 
mimeograph for printing these let- 


ters, the total expense is very low— 
about $16 per thousand, or 1.6¢ per 
name. How could you tell all your 
customers about your products and 
service so cheaply?” 

The advertising cost is further re- 
duced by the manufacturer's policy 
of paying one half their authorized 
newspaper advertising, and one 
half the postage on their first class 
mail advertising which features 
their products, according to Mr. 
Waters. “For example, in spring 
when farmers are buying baby 
chicks, we announce our special 
starter mash. In the proper interval, 
we letterize these prospects on 
growing mash, and lastly, on laying 
mash. These letters always bring 
a response which more than pays 
their cost. 

“Any feed dealer and grinder 
can determine his own cost of con- 
ducting a profitable mail campaign 
from these simple average figures. 
At the same time, he can arrive at 
a close estimate of potential results. 

Potential returns. Based on past 
campaigns, a timely letter an- 
nouncing a needed service or de- 
sirable product usually gets two 
per cent response. That is, on the 
first letter. Second follow up pro- 
duces even better results, usually 
three to four per cent. Each suc- 
ceeding letter brings corresponding 
returns up to ten per cent, after 


(Continued on Page Fifty) 
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INTERESTING store front 
and displays pay good divi- 
dends to Ray Bradrick in 
old Bay State. 


HE merchandising policies 

and sales aids profitably em- 

ployed by manager Ray Brad- 
tick of the Checkerboard Feed 
Store, Pittsfield, Mass. can be ap- 
plied by any alert feed merchant 
or manager. In a little over a year, 
since Mr. Bradrick took the helm, 
inventory turnover shows an in- 
crease of about 40% over previous 
years. 

One of the first steps was moving 
from cramped quarters to a larger 
two story building. Because so 
much of the trade is from farmers 
from surrounding rural districts with 
a radius of about twenty miles, care 
has been taken to keep a neat ap- 
pearance without looking so fancy 
that people will think it is out of 
their range. 

For instance, part of the present 
building was a barn. Instead of 
razing it, it has simply been put in 
up-to-date repair. The very large 
room on the first floor can hold 
twice as much grain as at the old 
location, while the second floor can 
be given over to hay, fencing, and 
roofing materials. Space for these 
items was cramped at the old loca- 
tion. Finally, a smaller room with 
a display window facing the street 


They Will Buy 


says massachusetts dealer 


accommodates seed, tools, plants 
and countless other miscellaneous 
merchandise. The total floor space 
is about three times that at the old 
location. 

Mr. Bradrick is striving to build 
the impression of a “one stop” store 
in his customers’ minds. Such farm 
supplies as bulb seeds, remedies, 
tonics, litter carriers, stanchions 
and hosts of others are being plen- 
tifully stocked—and sold. By ac- 
quiring and maintaining a thor- 
ough knowledge of proper feeding, 
Mr. Bradrick and his staff have 
been able to eliminate much of the 
need for tonics, but they're on hand 
if needed. 

An interesting point which has 
been proven by this feed store is 
the fact that railroad frontage: or 
proximity isn't an absolute neces- 
sity. Grain and other products are 
quickly trucked from the depot; the 
fine parking facilities and floor 
space justify it entirely. 

Another significant factor in the 
growth of the store’s business is 
direct solicitation and selling. To 
get and keep the farmers’ business, 
one full time salesman is assigned 
not only to cover the rural area 
around Pittsfield, a radius of about 
twenty miles, but also to build good 
will and confidence in any way 
possible. Some of these are: help- 
ing customers with any special 
problem or question they may en- 
counter; also acting as a sort of oc- 
casional trading post. Not long ago 
a customer was trying to buy a 
young pig. The salesman found one 
for him; another customer had one 
to sell. 

On another occasion a complete 
load of turkeys was taken to a Bos- 
ton market. A few months ago this 
store had the pleasure of regaining 
the business of a former customer 
who had not known of the new 
management. 

Attention to window and side- 


walk displays has resulted in an 
effective sales-aid, which was not 
practical at the old location. By 
erecting a chicken wire fence, cur- 
ious children can be kept from tak- 
ing anything or disturbing the ar- 
rangement, and all kinds of goods 
have been displayed informally but 
neatly along the front on either side 
of the driveway. 

Besides feeds appropriate to the 
current season, miscellaneous arti- 
cles such as rakes, hoes, feed racks, 
fertilizer and seeds*thave helped to 
sell themselves by the sidewalk 


‘border display method. 


In window displaying one of the 
best sales-aids during the past 
spring has been the featuring of 
baby ducks in a natural appearing 
habitat. The entire window was 
filled with boughs, grass and rocks. 
In the center on a platform a large 
tub was placed and filled with 
water. Stone pathways leading up 
to the “pond’s” edge were then 
carefully built, and the idea—Mr. 
Bradrick’s own—was put into effect. 

Although this is the first year 
baby ducks were sold at the Pitts- 
field store, this sales idea, showing 
the ducks at their cutest, was promi- 
nent in selling them as fast as they 
arrived; sometimes in advance. 
What's more, it also helped sell 
baby chicks—to a new customer. 

It happened this way. Manager 
Bradrick was doing some work one 
evening after business hours, also 
unseen, was observing reactions of 
passers-by to his window. It had 
been favorably commented upon 
by many customers, but what 
would people walking by at night 
think of it? 

One night a woman watched the 
ducks so long that Mr. Bradrick 
asked her if she liked them. “Yes”, 
she replied, “but have you any 
baby chicks?” 


(Continued on Page Forty-four) 
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When feathers 


FEED SALES CLIMB 
you 
VITAMIN DEPENDABILITY 


When feathers drop, egg production drops. Your 
customers’ profits drop. That’s the time to sell the 
vitamin dependability of your feeds. Tell your feeders 
how vitamins A and D help speed the moult, how 
they provide nutrients to replace feathers quickly, 
get hens laying again. 


States one agricultural experiment station bulletin, 
“It would appear that the requirements for vitamin 
A per gram of feed in the formation of feathers may 
be as great as for the production of eggs.” 


You can be sure that you get these all-important 
vitamins A and D if you use Exadol*, Squibb High 
Potency Feeding Oil, in your feeds. This oil has a 
guaranteed potency, a guaranteed unitage. Squibb 
guarantees Exadol to contain 3,000 (or more) vitamin 
A, U.S. P. XI units, and 400 (or more) vitamin D, 
A.O.A.C. chick units, per gram. 


Investigate Exadol—a proved product. When 
feathers drop, sell the importance of vitamin 
feeding and watch your sales jump. Write 
for prices and free valuable Squibb Vitamin 
Portfolio. Mail the coupon today. 


SQUIBB — a name you can Trust 


E. R. SQUIBB & SONS FB-9 
Veterinary and Animal Feeding Products Division 
745 FIFTH AVENUE, NEW YORK CITY 


RELIABILITY 


ZA 
RMITY 


{uniFo 
PURITY 
EFFICACY 


$ 


* 4 trademark of E.R. Squibb & Sons 


EXADOL 


HIGH POTENCY 


VITAMIN A AND D FEEDING ol Please send your new Portfolio,“Squibb’s Contribution 
; to Vitamin Feeding”. I understand this places us under 
Eastern Sales Agents : Mid -Western Sales Agents no obligation. 
THE O.K. COMPANY : 
HE 0. K COMPANY THOMPSON-HAYWARD CO. 
165 John Street, New York = 29th and Southwest Blvd. ia 
1524 S. Western Ave., Chicago Kansas City,Mo. 
Pacific Coast Sales Offices 
E.R. SQUIBB & SONS” 
Los Angeles San Francisco, Cal. Seattle, Wash. City dei 
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QUALITY is the product of 
MEN, MACHINES 


Whether it be a new streamlined auto- 
mobile or a modern high-production 
poultry or dairy feed, a manufactured 
product is invariably the result of men, 
materials and machines. Each contrib- 


utes to the quality of the finished 
product. 


In the manufacture of poultry, dairy and 
other animal feeds, successful manufac- 
turers know that it takes more than expe- 
rienced, well-trained men and modern 
efficient mixers to make a quality prod- 
uct. They know the important part qual- 
ity ingredients play in the manufacture 
of true “Quality” feeds—feeds that safe- 
ly answer today’s demand for increased 
egg, milk and meat production. 


And so we offer to manufacturers inter- 
ested in safeguarding the quality of 
their feeds, the services of an organiza- 


EASTERN DISTRIBUTORS FOR 
E. R. Squibb & Sons 
EXADOL 
3,000 or more Vitomin A and 
400 or more Vitamin D units 
EXADOL “800D” 


6,000 or more Vitamin A and 
800 or more Vitamin D units 


e 
VioBin Corporation 
REX WHEAT GERM OIL 
A cold processed, extracted 
oil, rich in Vitamin E 

Pabst Brewing Co. 
PABST'S BREWERS DRIED YEAST 
Contains 20,430 Int'l units 81, 
18,160 gommas Riboflavin ond 
158,900 gammas Nicotinic Acid 

California Packing Corp. 
REGULAR BIOTOL 
Not less than 85 Vitamin D 
and 600 Vitamin A units 


SUPER BIOTOL 
Not less than 3,000 Vitamin 
A ond 400 Vitamin D units 

VITAMIN. A OIL 
25,000 U.S. P. units 


per gram i 


and MATERIALS! 


tion well equipped to supply the finest 
quality vitamin oils obtainable — oils 
that carry the quality reputation of such 
firms as E. R. Squibb & Sons ("a name 
you can trust”), The California Packing 
Corporation (Packers of the famous Del 
Monte products) and the VioBin Corpora- 
tion (Producers of Rex Wheat Germ Oil). 


With sales representatives operating 
from centrally located cities east of the 
Mississippi, and with local warehouse 
stocks in many distributing centers, At- 
kins & Durbrow is prepared to give unex: 
celled service in filling your vitamin oil 
requirements. 


We urge you to see the A. & D. repre- 
sentative the next time he calls. You'll 
find him the type of man you like to do 
business with—a true representative of 
a quality house. 


ATKINS & DURBROW, wc. 


(Proprietors of The OK Company) 


165 JOHN STREET, NEW YORK, N.Y. 


CHICAGO 


1524 South Western Avenue 


BOSTON 


177 Milk Street 


DETROIT 
3023 Vicksburg Avenue 
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WHY CELEBRATE } We have been asked: What is the purpose of Na- 
FEED WEEK tional Feed Week? What is it all about? Why should 


we participate in this celebration? 


It seems strange that these questions should be asked after four years of 
nation-wide publicity but for those who will read, we will try again to present 
the answers herewith. 


National Feed Week is celebrated to increase unity and strength within the 
industry, to advertise the service which the feed industry renders to the farmer, 
the feeder and to the general public and to provide a special time for firms of 
the feed industry to promote their products and increase their goodwill. 


The federal and state governments, with public funds, do a good job for the 
farmer through their research farms, colleges, extension services and depart- 
ments of agriculture. Even though supported by public funds, however, the 
directors of these services are continually selling the value of their work to the 
public with countless pages of publicity, thousands of bulletins, regular field 
days and hundreds of farmer meetings. 


The feed industry, with private funds, also does a good job for the farmer. 
We conduct research in feeds and feeding which is often far in advance of 
that publicly supported. We have materially raised farm income through new 
markets for agricultural byproducts and more efficient feeding rations. We 
have given the farmer more personal service — culling his flocks, testing his 
soil and advising him with respect to his many problems — than all the county 
agricultural agents of the nation. We also extend more credit to the farmer — 
through our book accounts — than he receives from any other agency. 


Despite all these facts, which we have admittedly failed to properly adver- 
tise, there are many farmers who consider the feed man more as a parasite 
than as a servant of agriculiure. Among the agricultural workers, too, feed 
men are more often considered as leeches than as loyal co-workers. 


To change this picture is the purpose of National Feed Week. To help 
change this picture is your reason for cooperating in the celebration of Na- 
tional Feed Week to the fullest extent of your personal and business facilities. 
We hope you'll be on the “band wagon” for the fourth annual celebration of 
National Feed Week next month — from October 14 to 19. 
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Came 


and uses his experience 
to help sell more feed 


FARMER who became a feed 

dealer—that’s Harry L. Hall, 

owner of Wyoming Feed and 
Seed Store, Wyoming, Ill., for 
twelve years. During this time he 
has built a fine feed business be- 
cause of good fellowship and serv- 
ice. Previous to opening his store, 
he was a farmer in the vicinity— 
one of those farmers who took an 
interest in what fellow farmers were 
doing and who could talk and act 
in sympathy with their trials, disap- 
pointments, joys and _ successes. 
When he started in the feed busi- 
ness, he had a wide acquaintance 
with the farmers of his community. 
He carried his good fellowship into 
his feed business and so attracted 
many of his farmer friends to his 
place of business. 

His original business was the 
feed selling and cream buying busi- 
ness. Soon after he began buying 
eggs and poultry. Then, in 1937, he 
started a hardware store across the 
street from his feed store to which 
he moved the latter. In the fall of 
1939 he sold the hardware stock to 
another hardware store, and, on 
account of the sale of the building 
which he had been renting, moved 
to his present location. 

This is a small building, 20 x 40 
feet. In it he carries two nationally 
known brands of feeds, mill feeds, 
all kinds of raw materials used in 
mixing feeds, bulk seeds, stock and 
poultry remedies. He also handles 
tanks, washing machines and cream 
separators. This wide variety of 


merchandise attracts a large num- 
ber of prospective customers among 
old friends and new. Each one so 
attracted is a prospective customer 
for feeds as well as for the particu- 
lar merchandise which attracted 
them in the first place. 

In addition he operates a cream 
buying station where about 40 cans 
of cream per week are purchased. 
He has recently started buying 
poultry again, having discontinued 
this when he first moved to his pres- 
ent location. “Buying from farmers 
is fully as important as selling to 
them,” says Mr. Hall. They come 
more often to sell than to buy and 
every time they come in affords us 
an opportunity to stress our feeds.” 

The feed sales have varied con- 
siderably since Mr. Hall has been 
in business. In 1936, a year in 
which field crops and pasture were 
poor, sales were good. At the pres- 
ent time, sales are holding steady. 
Hog feeds lead with 60 per cent, 
poultry feeds follow with 25 per 
cent and miscellaneous feeds make 
up 15 per cent. 

“We do not find it necessary to 
do much advertising,” says Mr. Hall. 
“Our wide acquaintance with farm- 
ers and our friendly interest in their 


HARRY HALL, left, looks 
all set to have a good day 
selling feed and supplies. 
His store front is neat and 
attractive. 


doings bring us most of our busi- 
ness. We use an occasional ad in 
our local newspaper. The manu- 
facturer of one of our commercial 
brands of feed mails out literature 
three or four times a year. We fur- 
nish the mailing list of about 480 
names on three rural routes. This 
same manufacturer sends a repre- 
sentative here for contract work 
and we go out with him. Our good 
fellowship gives us a hearing and 
we are able to do a considerable 
amount of this business. 


“Our present store has only a 
small amount of window space 
available but we use it all the time 
for displays of feeds and other mer- 
chandise. We have floor displays 
of feeds all the time.” 


On account of Mr. Hall's good 
fellowship his store is a gathering 
place for many old friends who en- 
joy discussing rural events. These 
discussions and the friendly atmos- 
phere of the store help in selling 
feed. 


Mr. Hall receives his feeds in 
truck loads. Some of these are de- 
livered by the factory direct. Some 
of them Mr. Hall picks up with his 
own truck in Peoria. He also uses 
his half-ton truck for delivery pur- 
poses. 


“Business in feeds has grown con- 
stantly since our first year in busi- 
ness,” says Mr. Hall. “We are not 
including the year of 1936 because 
it was abnormal and business took 
a big jump that year. But, with the 
exception of this year, our business 
has shown a constant gain. The 
present year so far is better than 
last. We do not mean to infer that 
we have made any stupendous 
gains. This is not true. Our busi- 
ness has grown slowly but steadily. 
It is the kind of business that, be- 
cause of our interest in our fellow 
beings, will remain steady. We do 
not think that anything can take the 
place of genuine good fellowship 
in the sale of feeds.” 
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VALPARAISO HATCHERY 
BUILDS BUSINESS 


VALPARAIS 
40. HarcHery 
EAST LINCOLNWay 
VALPARAISO, INDIANA 


Mr. J. D. Claudon, owner of June 21, 1940 
the Valparaiso Hatchery, now Hubbard Milling Co, 
joins the hundreds of other Mankato, Minn, 
successful Sunshine hatchery- Gent enen; 
men who are enjoying a year- wan 
Ve 
round, profitable business. business with lbh cert meshed the first six months 
The HUBBARD SUNSHINE Mr. Freeman had celica Lines Your 
: ing us what ad. onus for about a year tel 
Way offers an exceptional op- you had to offer, ‘He ¢ 
portunity to every hatchery- the Hubbard Sunshine aon Premium feeds made 
man to overcome the hazards our share of the “4 
of a short-season business. re abundant crops raised, y 
Feeders appreciate this logical, = — — lr, Froman was right is putting it 
sound plan which delivers the with exellent been increasing 
l : from now w ts, and we feel that on 
argest feeding value by bal- Semuae wean will see an inorease of about 200% on 
ancing local grains The HUB- 
Instead of 
BARD SUNSHINE Way. They ine geen ton months business with Chicks onl 
get better, fresher feeds mixed profitable year ho 12 month business, a 
according to proved and tested everything you claim for th nn, con® feed has done 
is or it, and the sal 
formulas without paying exces- greatly lowered due to the ad oe 
: g in using home grown grains advantage to the feeder 
sive profits to many middle- ses 
‘ve complet 
men. wets, and wish your program and prod- 
If you do not fully under- service in getting us in*thie ncn consider 
stand all details of The HUB- iid 
BARD SUNSHINE Way, and if ely yours, 
you would like to build a sound 
and profitable twelve-month 
business, write for information, 


out obligation. 


which will be given you with- 


EASTERN BRANCH 410 ELEVENTH STREET, AMBRIDGE, PA 
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Patrons 


watch milking of cows 
in deluxe dairy cafe 


NCREASED national consump- 

tion of dairy and poultry pro- 

ducts can be accomplished, but 
to attain this end cooperative and 
individual promotions of farmer, 
dairyman, feed man and everyone 
interested in greater agricultural 
production and income are re- 
quired. 

Acting on this belief several 
years ago, the Golden Guernsey 
Dairy cooperative, Milwaukee, 
opened a swanky, unique $40,000 
Milk Jug on a super highway about 
ten miles west of Milwaukee. The 
establishment consists of a large 
restaurant where dairy products, 
sandwiches and special dairy 


drinks are sold and served to the 
public, a 30 foot silo where a herd 
of fifteen sleek milking cows are 
housed and fed, plus a super de 
luxe milking parlor where cows are 
milked daily before the public gaze. 
Here Bossy even gets an ultra violet 
ray treatment while her udder is 
being emptied by a spotless milk- 
ing machine. 

The Milk Jug idea took with the 
public from the very start. It was 
the first dairy bar of any conse- 
quence in the Milwaukee area, and 
with its added attractions of per- 
mitting the public to view the cows 
while feeding and being milked, 
appealed to many people. There is 
always a crowd at milking time. 
Anyone viewing the Milk Jug can- 
not help being impressed with the 
health, cleanliness and good food 
factors which are sirongly empha- 
sized. 

While the restaurant itself is a 
paying proposition, officials of the 
Milk Jug feel that the promotional 
work done for the dairy industry by 
the Milk Jug is also of inestimable 
value. Parties of Milwaukee and 


‘lake resort people go to the Milk 


Jug regularly to have a dairy party 
and to watch the cows being 
milked. 

Promotional work is further ad- 
vanced by means of a large, lighted 
transparent door refrigerator in the 
restaurant displaying milk, butter- 
milk, cream, cheese, butter, etc., 
and as people eat they see these 
products and thus “dairy products” 
conscious. 

The Milk Jug also has a complete 
menu of dairy products sandwiches, 
fancy mixed milk drinks, as well as 


BOSSY gets milked in a 
fancy parlor at the Milk 
Jug. The fine dining room 
is shown in the second pho- 
to, while the third shows 
cows feeding in the spe- 
cial barn attached to the 
structure. 


numerous framed signs concerning 
the cooperative and its products, 
designed to impress diplomatically 
and unobtrusively upon the minds 
of thousands of patrons the desira- 
bility of including more dairy foods 
in their daily meals. 

At milking time, morning and 
afternoon, the cows are led from 
their clean, ventilated quarters into 
a tile and glass display area where 
they are inspected carefully and 
scrupulously washed. Then they ad- 
vance a few steps into the “milking 
parlor’, equipped with a chromium 
plated stanchion, where an eleva- 
tor lifts the cow level with the in- 
spection platform. 

A milking machine pumps the 
white milk into a large glass con- 
tainer, and then through a cooler 
to be bottled by a dairy maid. The 
final step in this educational pro- 
cess, all performed under the 
watchful eye of an interested pub- 
lic, is the placing of the milk into 
the refrigerator. 

A large sign nearby states, “Ultra 
Violet Rays. For your protection, 
these cows are being irradiated 
with ultra-violet light (indoor sun- 
shine).” 

The daily attendance at the Milk 
Jug is approximately 1500 on week 
days, with crowds of 2,000 often 
coming to the place on Sundays. 
There is no music or dancing; mere- 
ly a wide variety of dairy products 
and fancy milk drinks served in 
pleasant surroundings. Young folks 
particularly have made the Milk 
Jug their rendezvous. Educators 
have praised the dairy firm for mak- 
ing such a place available to 
young people along a highway 
lined with night spots and taverns. 
All these things have reacted favor- 
ably to the cooperative. 

Sandwiches served in this milk 
jug include American cheese, Swiss 
cheese, toasted cheese, creamed 


(Continued on Page Forty-three) 
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FLASH! 


DEALERS CAN NOW SELL 
WHEAT 

GERM 
WITH POSITIVE GUARANTEE 
VITAMIN POTENCY 


BONDED SAMPLES PROVE 
REX Potency Any Time 


You don’t need to gamble any more on the Vitamin E potency of the Wheat Germ Oil you sell, when 
you sell REX Bonded Wheat Germ Oil. REX has always been a superior source of potent Vitamin E. 
Being the Cold Processed Oil, it needs no refrigeration and a few months’ time will not rob it of its 
pctency, as is the case with ordinary Wheat Germ Oils. 


To assure you of REX Wheat Germ Oil high Vitamin E potency, we place samples of each day’s run 
of REX Oil in a warehouse, under bond. These samples are kept at room temperature for cne year. 


Any time within the year these samples are available to Federal, State or any accredited laboratory for 


potency and stability tests. In short, you are given positive assurance that REX Bonded Wheat Germ 
Oil, when used, will be high in Vitamin E potency. 


REX Bonded Wheat Germ Oil brings results when Vitamin E is needed. It is a pure, wholesome, un- 
adulterated pharmaceutical grade Wheat Germ Oil, the finest money can buy and now the only Wheat 
Germ Oil that guarantees and is ready to prove its high potency within one year after purchase. You 
get the same pure oil purchased from us by the City of Chicago and made available to expectant mothers 


to help prevent miscarriage. Write us today for complete details about our new Dealer proposition 
and prices. 


REX BONDED WHEAT GERM OIL IS NATIONALLY ADVER.- 
TISED IN 30 SPECIAL BREED AND FARM MAGAZINES 


VIOBIN CORPORATION « Room 819, 155 N. Clark St., Chicago, Ill. 
VioBin (Canada) Ltd., 460 St. Francis Xavier St., Montreal, Quebec 


COSTS LESS — WORTH MORE 


THE FEED BAG — September, 1940 e115 


a 

=] 

| | i 
j 

: 

; 

| 

ig 

t 


The same reliable 


VITAMIN 


LACTOFLAV/IN SUPPLEMENT 


easy to handle 
easy to store 
easy to mix 


Flaydry D brings you “dry” 
Vitamin D in the same poten- 


cies that your formulas now 
specify—combined with regular Flaydry. This 
combination gives you the extra nutritional 
value of milk’s B-G group of vitamins along 
with your Vitamin D from cod liver oil and 
other fish liver oils. Flaydry D is guaranteed in 
A.O. A.C. chick units of Vitamin D per gram. 
Borden’s certificate of guarantee assures you 
of the D potency purchased. 


Flaydry D is an economical source of Vita- 
min D. Furthermore, it is easy to use, easy to 
store, easy to mix. Write for information on 
how you can save money by using Flaydry D 
in your poultry feeds. 


— GROWTH + HATCHABILITY - EGG PRODUCTION . 


THE BORDEN COMPANY 


Special Products Division 
350 MADISON AVENUE, NEW YORK, N. 


Specially Built Bins 
Speed Up Service 


To save steps, give quick service, and 
at the same time provide samples which 
can be fingered and taken in hand, H. H. 
Dickey of Dickey Bros., in Washington, D. 
C., built bins right in the sales room and 
office with continuous feed from overhead 
storage bins, containing oats, corn, scratch 
feed, wheat, etc. 

Under each bin is a chute to draw off 
the material in bags, with a scale within 
easy elbow reach for larger orders, while 
a small scoop in each bin fills small orders, 
if the customer only wants a small quan- 
tity. 

With this arrangement you can quickly 
serve the customer and fill his order in the 
flicker of an eye-lash. This is necessary 
where parking is sometimes difficult and 
double parking essential. 

It is for the convenience of drop in serv- 
ice only. For phone and delivery orders, 
Dickey maintains a warehouse and ele- 
vators at an all sheet metal plant (fire 
proof) half mile away, where a railroad 
siding makes car loadings easy direct to 
elevators and storage bins. 


ILLINOIS 

George Pearce, 76, retired grain and 
feed dealer at Peoria, died recently after 
a long illness. 

Antioch Milling Co., Antioch, destroyed 
by fire recently is being rebuilt. The ele- 
vator will have storage capacity of 8,000 
bushel. 

Springfield feed mill, Springfield, was 
destroyed by fire last month. 

Dean A. Shipley has opened a feed store 
at Abingdon. 

Joe West, West Chicago, has opened a 
retail feed store. The store handles a com- 
plete line of poultry and stock feeds. 

Bert E. Williams, 62, Peoria, retired feed 
dealer, died recently after a short illness. 

L. Neff feed store, Bushnell was recently 
destroyed by fire. 

Louis Hubbell, has purchased the Block 
Bros. feed store, Barrington. 

Roy Calvert, Toledo, has opened a feed 
store, and will carry a complete line of 
poultry and stock feeds. 

Eclipse Feed Mills, Inc. Highland has 
been formed to manufacture and distribute 
feeds in the plant formerly operated by 
Central Feed Mills. 

Ed Barnstable, Taylorville, has opened 
a feed store, carrying a complete line of 
feeds. 

Myron E. Meier has opened the Quality 
Feed & Supply Co., De Kalb. 


NEW YORK 

Henry H. Cannon, 67, in the feed busi- 
ness at Tarrytown for many years, died 
recently after a lingering illness. 

Jesse D. Edick, Sammonsville, has opened 
a feed store and is carrying a full line of 
poultry and stock feeds. 

Farmers Feed and Supply store, Sidney, 
suffered heavy damage from fire last 
month. 

John Mostert, manager of Delhi Feed 
store, Delhi, was married last month. 
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MERICANS in business, en- 

gage in peaceful warfare 

without hindrance in what we 
like to call a friendly program of: 
“Competition is the life of trade.” 
But a mere glance at progress re- 
veals incontrovertible evidence that 
it is also based on: “survival of the 
fittest," and the modern version of 
this term is modern equipment that 
cuts operating costs, thus playing 
the leading role in both industrial 
and processing plants throughout 
the land. The feed grinding and 
grain processing business falls defi- 
nitely into this category, whether 
in large plants or small. 

The answer, then, to the cost-re- 
ducing method can be found in 
many progressive feed grinding 
plants up and down the country. 
On a recent trip through the rich 
agricultural section of western 
Ohio, your inquiring reporter visit- 
ed and interviewed several leading 
mill owners to get the low-down 
on their methods of cutting costs— 
how these programs increase their 
monthly profits — enable them to 
meet surrounding competition, and 
thereby perpetuate their business- 
es in the community. 

Located at Bryan, Ohio, county 
seat of Williams County, is Russell's 
Mill. Although established 32 years 
ago, Mr. Russell puts a high value 
on good equipment, especially in 
the matter of machines which re- 
duce labor and operating costs. In 
addition to his flour mills, mixers, 
feed grinding, shelling and clean- 
ing equipment, he operates a ma- 
chine shop in the basement, includ- 
ing a forge, drill presses and lathes. 
“We did this,” explained Mr. Rus- 
sell, ‘to broaden our scope of ac- 
tivity, due to increasing competi- 
tion which was set up around us. 
When two other mills engaged in 
the feed grinding business, includ- 
ing the co-op, we had to diversify 
in order to provide a more contin- 
uous flow of income.” Coal also, is 
handled. 

But last, and by no means least, 
is the power plant, a Fairbanks, 
Morse diesel engine, 60 h. p. rating. 
This is the single cylinder type, 257 
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for several western ohio 
feed mill operators 


r.p.m. and provides ample power 
for operating his entire plant, in- 
cluding the lathes, although a small 
gasoline engine is also used as an 
auxiliary power, when only the 
lathes are operating. 

“Before we installed our diesel 
engine, our electric power bill av- 


THIS DIESEL plant, near 
which Mr. Russell is stand- 
ing in the picture at lower 
left, handles the power 
problem at his mill at low 
cost. The exterior view 
above shows the big mill, 
and below is the J. H. 
Vocke & Son mill at Na- 
poleon, O., also dieselized. 


pi 


eraged $166 per month. Although 
local power rates are comparative- 
ly low from the municipally operat- 
ed plant, the diesel engine began 
to save money for us and lots of it 
from the very start. That engine 
stood right there and began paying 
for itself at the rate of $100 a month 
with $26 extra for the bank ac- 
count,” Mr. Russell said. 

The original investment was 
$4,000. He paid $400 down, balance 
of $100 a month out of the savings 
gained over the cost of electric 
power until it was paid for. His 


(Continued on Page Twenty) 
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RIENDLINESS, good displays 

and service builds sales for the 

Illinois Golden Grain Mills, 
Princeville, Ill. The atmosphere of 
the place is at once apparent to the 
casual visitor. It is achieved by the 
division of the building into three 
distinct parts—mill, warehouse and 
display room; by the clean, sani- 
tary appearance of each of these 
three divisions; by the type and 
appearance of displays; and by the 
youth and quiet efficiency of the 
proprietors. 

The building, formerly a garage, 
is 24 x 100 feet. The operations are 
unique, not only in the matter of 
cleanliness and neatness in every 
department, but also in the fact that 
in addition to feed products, several 
other products are manufactured. 
These include pure wheat cereal, 
corn meal, whole wheat flour, gra- 
ham flour and corn flour. It is also 
unique in that the proprietors are 
two young people, Floren and Lu- 
cille Stoller, brother and sister. 


operate feed store and 
show what youth can do 


The mill occupies the rear end of 
the building. It is equipped with an 
O. K. 12-24 hammer mill, a Superior 
l-ton mixer, a Letz 6-inch burr mill, 
a corn sheller, a Standard grain 
cleaner, and a Meadows stone burr- 
mill for making corn meal, whole 
wheat flour and graham flour. Three 
motors, of ¥2 h.p., 5 h.p., and 20 h.p. 
are required to operate the equip- 
ment. 

Custom grinding and mixing 
make up an important part of the 
business. A complete line of raw 
materials used by farmers to mix 
with their own grains is kept on 
hand so that any formula desired 
can be easily made up. The mill is 
also used to make poultry and hog 
feeds. A row of bins on one side is 
used for storage of mill feeds, of 
which a complete line is carried. 
No rubbish or dirt is allowed to ac- 
cumulate so that a pleasing atmos- 
phere prevails even in the mill. 

The wareroom occupies the mid- 
dle section of the building. This is 
used for storage of feeds and other 
merchandise not required for dis- 
play purposes and for the packing 
of the various cereal products man- 
ufactured by the mill. It is also used 
for the receiving and storing of 
eggs previous to shipment. Like 
the mill, nothing is thrown into this 
room in a hap-hazard manner, but 
everything is kept in neat arrange- 
ment. 


The display room is in the front 
of the building. In one corner is 
located cream-testing equipment, 
everything neatly in place. While 
no attempt is made to intensively 
promote the cream business, some 


YOUNG Floren Stoller and 
his sister, Lucille, like the 
feed business and have 
many good merchandising 
and advertising ideas. They 
mix enthusiasm with hard 
work and the result spells 
success. 


customers prefer to take their cream 
to the same place where they buy 
feeds and the cream buying station 
thus helps the sale of feeds. 

The feed displays are of two 
kinds. Along one side is a double- 
decked display of bags of feed 
which are dusted before being 
placed in the display. The chief 
display of feeds, however, is a long 
island near the center of the room. 
A special fixture was built for this. 
It is really a long table or counter 
with a fairly wide top, but the sides 
are inclined slightly so that bags 
of feed can be leaned against it on 
both sides. The top is used for show- 
ing a wide selection of free litera- 
ture furnished by the manufacturers 
of the feeds carried and for displays 
of small merchandise items. The 
feeds displayed include two nation- 
ally known brands in addition to 
the mill's own brand. This is a most 
attractive and most effective dis- 
play. 

The cereal products of the mill 
are displayed in a show case. Poul- 
try supplies, equipment and reme- 
dies, hybrid seed corn and miscel- 
laneous merchandise are displayed 
along a second side wall. Large 
items like hog tanks and feeders 
are displayed on the outside in 
front of the building. Window dis- 
plays of feeds and equipment are 
constantly shown. The various dis- 
plays, especially the island display 
of feeds, gives a desirable atmos- 
phere to the place that results in 
favorable customers reaction. 

Once a year a circular furnished 
by the manufacturer of one of its 
commercial lines is mailed out to 
the farmers of the community. Lit- 
erature of both lines is handed out 
in the store. A wide variety of this 
is kept constantly on the island dis- 
play fixture and customers urged to 
take it home and read it. Occa- 
sionally a feed manufacturer's rep- 


(Continued on Page Thirty-nine) 
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CLEAR PROFIT OF *6°°! 


How to make a 


X 


What every farmer 


should 


1. Get this handy trial carton of ADM Wheat 2. Tell your customers about ADM Wheat Germ 


Germ Oil and display it in your store. Costs 
you only $10.00! 


Oil. Give them the free booklet and sell 
them the oil. You take in $16.00! 


HERE’S WHAT YOU GET: 


Two one-pint cans of ADM Wheat Germ 
Oil... Eight four-ounce cans of ADM 
Wheat Germ Oil... 25 copies of “How 
To Use ADM Wheat Germ Oil”... A 
convenient display carton for the oil. 
EXTRA! Your choice of one of three 
books—"Dairy Science,” by Dr. W. E. 
Petersen of the University of Minnesota; 
“Pork Production,” by W. W. Smith of 
Purdue University; or “Turkey Manage- 
ment,"’ by S. J. Marsden and J. H. Martin. 
Worth $3.50 each! 

All this for only $10.00! You sell the 
One-pint cans for $4.00 each and the 
four-ounce cans for $1.00 each. You 
take in a total of $16.00—leaving youa 
clear profit of $6.00! 

You can give the booklet, “How To 
Use ADM Wheat Germ Oil,” away 
FREE to your customers. It will help 
you sell more ADM Wheat Germ Oil! 


Here's an opportunity you can’t afford to miss! More 
and more farmers and feeders are talking about ADM 
Wheat Germ Oil, and more and more of them are 
using it with their livestock and poultry. Today ADM 
Wheat Germ Oil is used by more farmers and on more 
farm animals than any other wheat germ oil. 


YEAR-ROUND PROFITS! 

This trial offer will be only the beginning of greater 
profits for you! Your customers will keep on coming 
back for more ADM Wheat Germ Oil and ADM forti- 
fied feeds after they see the results that can be obtained 
from the oil. You'll build up a steady, year-round busi- 
ness of ADM Wheat Germ Oil—and at a high margin 
of profit for you! 

Be ready to serve the farmers in your community 
when they come to you and ask for ADM Wheat Germ 
Oil. By ordering now, while this offer is still good, you 
will make a profit of 60% on your investment. 

Use the coupon below to send in your order NOW! © 
The oil, booklets and display carton will be sent to 


you, postpaid, by return mail. 


WHAT IS ADM 
WHEAT GERM OIL? 


ADM Cold Pressed Wheat Germ Oil is 
a rich natural source of vitamin E, the 
reproduction vitamin. Each gram of oil 
is guaranteed to contain not less than 40 
Pacini-Linn units of vitamin E. (J. Amer. 
Pharm. Assn; 25:206-7, Mar. 1936) 


Vitamin E is necessary for normal 
reproductive functions in livestock and 
poultry. Connecticut State Agricultural 
College tests have shown that farm ra- 
tions formerly considered well-balanced 
produced diseases recognized as result- 
ing from vitamin E deficiency, and which 
responded to ADM Wheat Germ Oil. 


ADM Wheat Germ Oil is cold pressed 
by an original and exclusive method 
perfected by Archer-Daniels-Midland, 
producers of refined vegetable oils for 
more than 100 years. 


ROANOKE BUILDING 


| MAIL THIS COUPON TODAY! 
Archer-Daniels-Midland Co. : FB 
ARCHER-DANIELS-MIDLAND CO. | 


SPECIALTIES DIVISION 
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MINNEAPOLIS, MINNESOTA 


I have enclosed $10.00. Please send me postpaid immediately the 
handy trial carton of ADM Wheat Germ Oil and 25 copies of “How 
To Get Better Breeding Results.” I have checked the book which you 
will send free with this offer. 


ie 
| 
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— diesel costs 


(Continued from Page Seventeen) 


average power cosi for fuel oil and lubri- 
cation was $40 per month, or a total re- 
duction of $126 per month. By installation 
of a 3,000 gallon fuel oil tank, he now 
buys oil at 4¥%2¢ per gallon, delivered. 
Smaller lots, price at 7¢ per gallon. Lubri- 
cation oil in barrel lots, 48¢ per gallon. 
Mr. Russell's diesel is now 12 years old, 
and he thinks it is good for 20 more. The 
number of shut-downs for necessary peri- 
odical cleaning, decarboning and repairs 
is much below the number under electric 
power service, when power lines were 


dead, due to storms and other unavoidable 
causes. 


“Under our local competitive conditions, 
we could not operate our flour mills and 
feed grinding equipment without this econ- 
omical power,” Mr. Russell emphasized. 
“As a cost-reducing unit it is tops, but 
equally important, the sturdy rugged con- 
struction of the diesel, its dependability 
day in and day out, are factors which 
further recommend it for our use,” he add- 
ed,” and so it has paid for itself in more 
ways than one.” 

Leaving Bryan, our itinerary leads into 
Henry county, and for 20 miles no city, no 
village is in sight, only endless fields of 
oats in super abundance, soy beans, sec- 


PREPAREDNE 


IS JUST 
AS MUCH| 
NEEDED IN 
THE CUSTOM 
GRINDING AND 
FEED MIXING 
INDUSTRY 


Are you ready for a grind- 
ing season of low power 
cost — satisfied customers 


— profitable operation? Or are you trying to struggle along with 
worn out equipment? Don't do it — when you can buy new Blue 
Streaks at present prices — and be prepared for big business in 
the grinding season. Move No. 1 is to send the coupon, today. 


PRATER 


PRATER PULVERIZER COMPANY 
Chicago, Illinois 


1849 South 55th Avenue, 


FB 


Please send me 
information on the 
equipment checked: 


ond crops of clover in bloom, and grow- 
ing corn already tasseled and spiked with 
long over-hanging ears, ample evidence 
of the agricultural prosperity that prevails. 
Amidst such surroundings, it is not difficult 
to envision these growing crops being 
hauled away later to the mills for process- 
ing into nutritious feed for livestock, and 
food for human needs. By the same token, 
we can almost hear the cash registers 
ringing up receipts, their remuneration for 
their share in this great national service. 

Almost too soon we arrive in the small 
village of Ridgeville Corners. Its leading 
enterprise is the flour and feed mill owned 
and operated by Fred Otte & Sons, in 
their present modern plant since 1915. 
Just inside the mill entrance a young man 
is busily at work sacking 50 pound bags 
of white flour from the two humming Mar- 
vel Midget mills of 50 bbl. capacity. In 
the rear, a Blue Streak Hammer mill is 
grinding out a mix of oats and corn. Con- 
veyed from the hopper into the grinder 
below, it is then blown by fans to the 
sackers back on the main flour, and then 
transferred to the big Haines feed mixer, 
and with concentrates, to be transformed 
into egg mash for a big poultry operator. 

In the rear of the sub-basement stands 
a big diesel engine. It is a Fairbanks, 
Morse, three cylinder type, 150 h.p., sup- 
plying abundant power for the mill equip- 
ment described above, in addition to other 
machines, such as corn crackers, crushers, 
shellers and cleaning machines. 


Soft water is used for cooling. Supply is 
from a large cistern located outside the 
building. The engine pumps its own water 
from the cistern, where it returns through 
another pipe to be used over and over 
again. Power costs in this plant cannot 
be compared with electric or other types 
of power, since the management has used 
diesel power continuously since 1915. The 
first one was a 25 h.p. machine—one that 
“You had to start off with a match.” The 
next one was a 50 h.p. diesel of more mod- 
ern type. When the plant equipment out- 
grew this lighter engine, it was traded in 
on their present big three cylinder 150 h.p. 
engine. This one has been in constant use 
for 7 years, 10 hours per day. Fuel oil 
consumption ranges between 45 and 50 
gallons per day, and costs 7¥2¢ per gallon 
delivered in their 1,000 gallon tank. The 
management reports that a saving of about 
$1.50 per day additional could be gained 
by installation of a 3,000 gallon tank, and 
buying oil in the larger amounts. 

Although the company does very little 
advertising, not over one or two circulars 
of general interest to farmers during each 
year, they have enjoyed a steady growth. 
They attribute this growing volume to sev- 
eral different factors, chief among which is 
in always keeping up with progress in 
point of improved equipment, through 
which quick service, combined with quali- 
ty of work and products keep their cus- 
tomers pleased. Modern labor-saving 
equipment also enables them to keep pace 
with prices which fairly meet outside com- 
petition, yet retaining a legitimate profit. 
Over a period of many years, these thrifty 
farmers have come to learn the values and 


(Continued on Page Forty) 
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N alert, progressive feed deal- 

er can be an asset to his com- 

munity, and at the same time 
feather his own nest with a steady 
stream of profitable business vol- 
ume. 

This has been proved by Edgar 
Schuelke, manager of the Farmers 
Elevator & Supply Co., Alta, Ia. 
First of all, Mr. Schuelke has a thor- 
ough knowledge of farming. He 
spent quite a few years on his 
father’s farm where he had an op- 
portunity to test commercial feeds 
and observe at first hand the re- 
sults of better feeding and the 
profits therefrom. 

When he became manager of 
Farmers Elevator & Supply Co. he 
was well equipped to discuss with 
customers all farm problems, rang- 
ing from soil culture and crop ro- 
tation to the more intricate and 
carefully supervised problems of 
feeding poultry and livestock. His 
farmer friends knew this and thus 
they gladly came to him with their 
difficulties and did their buying too. 
In addition, they recommended his 
establishment, products and service 
to their friends, and thus Mr. Schuel- 
ke got many new customers. 

Performance is one of Mr. Schuel- 
ke’s qualities. Handling Wayne 
feeds and pushing the sale and use 
of them constantly in his territory, 
Mr. Schuelke goes in for many farm 
feeding tests and finds that this is 
one of his best feed promotional 
ideas. Farmers want to be convinc- 
ed and Schuelke does just this 
through such feed tests on the farm. 

In addition, Mr. Schuelke always 
carries his camera with him on 
field trips and takes pictures to 
bolster the results of feed tests. The 
walls of his office in Alta are cov- 
ered with numerous pictures, all 
dated and self explanatory, and 
thus they constitute a convincing 
sales presentation of good feeding 
practices. 

Farmers like to come into Schuel- 
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serve is 


edgar schuelke 


ke's office and inspect the pictures. 
These photos, plus the appended 
data, show them that Schuelke 
knows what he is talking about. 
Viewing such an exhibit, farmers 
find any doubts they may have 
about Schuelke’s feed sales argu- 
ments, erased from their minds. 
This feed dealer sells the results 
of good feeding, not just the feed 
itself, for he knows what the farmer 
is interested in. He also believes 
that a dealer should check on the 
sales of feed to see how each farm- 
er utilizes his feed purchases. In 
this way a dealer makes certain 


FARMERS like to visit 
Schuelke's well arranged 
showroom, top photo. A 
“live'’ display as shown in 
the center photo makes 
farmers stop and look. Be- 
low, Edgar Schuelke'’s home. 
Information and pictures for 
this story were furnished 
through the courtesy of 
Allied Mills, Inc. 


EDGAR SCHUELKE 


that his customers are satisfied, and 
the dealer also adds daily to his 
own feeding knowledge, says Mr. 
Schuelke. 

Cooperation of a dealer with the 
manufacturer whose feed he sells 
is an important factor in success in 
the feed business, believes Mr. 
Schuelke. He takes advantage of 
every sales help offered by his 
manufacturer and cooperates very 
willingly in educational feed meet- 
ings. It is his belief that such coop- 
eration not only helps him to serv- 
ice his customers, but it is good 
business as well, directly resulting 
in the sale of more feed and farm 
supplies. Time and again he has 
had demonstrated to him that the 
farmer actually wants to look to 
his dealer as a “doctor of feeds and 
feeding” a man with whom to con- 
sult on practically all farm prob- 
lems. 

Merchandising displays have be- 
come a science with Mr. Schuelke. 
He arranges each display in a po- 
sition where it has to be seen be- 
fore anything else is noticed. When- 
ever possible he goes in for animat- 
ed displays, frequently using live 
chickens to illustrate what his feeds 
can do in producing profitable lay- 
ers. Farmers like such displays and 
-study them carefully and often are 
prompted to ask questions concern- 
ing the relationship between good 
feed and high egg productivity. 
And when they do that, Schuelke 
is on the way toward making addi- 
tional sales. 

Contests of all kinds are a spe- 
cialty with Mr. Schuelke. He puts 
an original twist into them. For in- 
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MINNESOTA 

Odegaard Feed store has enlarged its 
quarters at Rush City, and opened a farm 
machinery department. 

Peavey Co., Minneapolis, has purchased 
the Brown Elevator, Ulen, from O. J. Brown. 

Farmers Elevator Co., Pipestone, has 
purchased the Fleishman Elevator, Edger- 
ton. 

Russell Miller Milling Co. Wasega, is 
remodeling a large warehouse and office 
building. 

Abner Vehle, Twin Valley, has purchas- 
ed the local elevator from Cargill. 

Pillsbury Mills Co. has taken over the 
feed mill and warehouse at Grand Rapids, 
leased several years ago to the Itasca 
County Farm Bureau Corp. 


FROM THIS 


L. L. Carpenter, Fairmont, has purchased 
the John Krumholz feed store. 

Joseph D. Schumacher has opened a 
feed store in So. St. Paul. 

Cargill Elevator, Litchfield, has installed 
feed grinding and mixing equipment. 

Frank Bros. Feed & Grain Co., Mapleton, 
has purchased an elevator at Minnesota 
Lake and two at Winnebago, both proper- 
ties being a part of a chain of elevators 
owned by the Fleishman Malting Co. 

@ WALT BERGER and Stormy Stormes of 
Des Moines, Ia. are reported to have en- 
rolled in a Y.M.C.A. gym class and are 
taking their daily dozens. They say the 
training program is swell for a business 
man, but hard on the joints. 


"THAT WORM MEDICINE 
SURE MAKES ME 


Shock this new way.* 


profit. 


THE ONLY WwoOR 
CONTAINING & 


Yes! You'll enjoy bigger and more preete 

sales! Your customers will be 

with Dr. Salsbury's ROTA-CAPS which— 
DON'T SET-BACK GROWING BIRDS 
DON'T KNOCK EGG PRODUCTION 


More poultry and turkey growers are worming their flocks 
since Dr. Salsbury’s Rota-Caps have eliminated Toxic After- 


BIG NATIONAL PROMOTION CAMPAIGN 


National and sectional publications reaching ninety-five per 
cent of the poultry raisers and turkey growers in most communi- 
ties are satatated advertising messages about Dr. Salsbury’s Rota- 
Caps. Direct mailings, point-of-sale advertis- 
ing, and many other dealer helps are being 
used to help Dr. Salsbury dealers to more Only 


For additional information about how we'll | grow new bodies in_ the 
help you make increased profits, ask your | birds’ intestines. Note 
Dr. Salsbury representative about our new | live heads in villi. 

h\ Service Booster Plan, or write— 


DR. SALSBURY'S LABORATORIES 
Charles City. lowa 


TREATMENT 


SALSBURY'S 
ROTA-CAPS GET 
HEADS OF TAPES 


As Well as Round and 
Capillaria Worms 


better satisfied 


WAY 
WITHOUT Rotamine 


desegments tapes 
leaving live heads to 


Expels Heads and All of 
these R._ tetr 


gona; R. echinobothrida, 
‘chickens) ; and M. 


Bristol Again Heads 
New York Hay Men 


Crop conditions, markets, business and 
national defense topics highlighted the 
35th annual convention of the New York 
State Hay and Grain Dealers’ association 
held at Hotel Syracuse, Syracuse, New 
York, Aug. 15-16. 

L. Elliott Bristol, Claverack was reelected 
president. Other officers, also reelected, 
were: Maurice F. Durfee, Fall River, Mass., 
vice president; D. Clifford Jones, Weeds- 
port, secretary-treasurer; directors, Floyd 
A. Wheat, Moravia, and Howard L. Cross 
of Fayetteville. 

Speakers included Dr. R. L. Gillette, 
statistician, bureau of markets, Albany, 
Dean Charles L. Raper, Syracuse, and Col. 
John R. Kelly. Ray Bowden of the Grain 
& Feed Dealers National association also 
spoke as did L. F. Hewitt of the National 
Hay association. 

John W. Page discussed hay and grain 
raising in New England and Louis R. 
Thompson, secretary of the Eastern Feder- 
ation of Feed Merchants talked on the 
problems of the feed dealer. Lyman Peck, 
Soybean Research Council, Fort Wayne, 
Ind. lead a discussion on soybean oil meal 
in feeds. 

Dean Charles L. Raper and Joseph L. 
Andrews were the principal speakers at 
the annual banquet. 


SILVER ANNIVERSARY 

The silver anniversary of the Mutual 
Millers & Feed Dealers association will be 
celebrated at the annual convention to be 
held Sept. 5 at Jamestown, N. Y. 

One of the principal speakers will be 
Prof. Gustav Heuser of Cornell university 
who will talk on vitamins and animal nu- 
trition. Austin Carpenter, the first secre- 
tary of the organization, will give an ad- 
dress as will Major Benjamin Rogers of 
the war department. 

In commemoration of the anniversary, 
many silver prizes will be given as. at- 
tendance, golf and bridge awards. There 
will also be an interesting entertainment 
program. 

OHIO 

Warren Flour & Feed mill, Tuscarawas, 
was destroyed by fire recently. 

Earl Link, Wilmington, has purchased the 
Melvin Grain Co., Melvin, from H. A. 
Barrett. 

Drake & McConnell mill, Niles, was 
demolished by fire last month. The mill 
was 134 years old. 

Latty Mill, Grover Hill, was badly dam- 
aged by fire recently. Damage was set at 
$10,000. 

Peoples’ Elevator, Kingsway was de- 
stroyed by fire recently. Loss was set at 
$40,000 by W. J. Meyer, general manager. 

Earl E. McConnell, Ada, will add equip- 
ment to his grain elevator. 

@ EXCELLO Mills Co., St. Joseph, Mo., 
was sold recently to Dannen Grain & Mill- 
ing Co. The property had been idle for a 
few months prior to the sale. The Dannen 
firm is utilizing only Excello’s grain stor- 
age facilities, capacity 100,000 bus. 
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Value Organization 


shown by men who have pulled 
together to solve problems 


HERE are many old chestnuts 

which are told, time and time 

again, to illustrate the value 
of organization. 

One is the fable of the old patri- 
arch who, about to die, had each of 
his dozen sons bring a stick to his 
deathbed. Tied together, neither he 
nor any one of his sons could break 
the bundle despite the fact that 
each stick, separately, was very 
easy to break. 

The course of the present war in 
Europe is history's greatest exam- 
ple of the value of organization. 
Hitler has been successful because 
of his thoroughly coordinated mili- 
tary, industrial and economic or- 
ganization. Poland, Denmark, Nor- 
way, Holland, Belgium and France 
have been defeated because they 
were unorganized and England has 
its back to the wall for the same 
reason. 

The Nazi organization, as we all 
know, is forced for Hitler tolerates 
no minority. The efficiency of a 
dictatorship has been proved but in 
America today we are engaged in 
a tremendous program of voluntary 
reorganization to demonstrate the 
superiority of democracy. 

The need for voluntary organiza- 
tion of all American industries is 
greater today than at any time in 
the history of our country. We must 
organize ourselves voluntarily in 
accordance with the principles of 
demoncracy or face the possibility 
of eventual dictatorship and forced 
organization. It is your free choice 
but if you believe in the American 
way of life, as I am sure we all do, 
there is only one course for us to 
follow. 

The feed business, in which we 
include the handling of seeds and 
grain, is an essential industry. From 
the raw materials of our industry 
come the cereals, the meats and the 
dairy and poultry products which 
comprise the bulk of human food. 
Our industry was strictly regulated 
during the last war and would be 
even more drastically governed 
during another conflict. In such an 
emergency, would you want a 
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voice in your regulation through a 
prepared voluntary organization of 
your fellow businessmen or would 
you prefer an industrial dictator- 
ship? 

Industrial or trade organization 
is just as important in peace as in 


This talk was delivered at the recent 
Wisconsin Seed Dealers convention at 
Madison by David K. Steenbergh, execu- 
tive secretary of the Central Retail Feed 
cssociation and publisher of The Feed Bag. 


war. The chief result of voluntary 
industrial organization for war 
would be informed leadership 
which, understanding the problems 
of our industry, would promulgate 
practical and workable instead of 
theoretical and burdensome regula- 
tions. In peace, however, trade or- 
ganizations can function to help 
make our businesses both more 
profitable and more pleasant. 
What does a trade association 
do? First of all, it provides you with 
information through bulletins, pub- 
lications, conventions, district meet- 
ings and personal correspondence. 
Information from your trade associ- 
ation is important because a man’s 


judgment is never better than his 
information. 


Secondly, trade associations pro- 
vide business leadership. It is good 
to have somebody to follow or 
somebody to show you the way 
and, at present, there is a wide- 
spread outcry for leadership and a 
general complaint for the lack of it. 
The leadership provided by your 
trade association must be satisfac- 
tory to you for if not there is nothing 
to prevent you from assuming the 
leadership. This is one of the differ- 
ences between voluntary organiza- 
tion and dictatorship. 


Next, your association encour- 
ages and provides a common 
ground for friendly relations with 
your competitors. Many of your 
problems are such that they could 
easily be solved through some 
understanding or agreement with 
your immediate competitors. Your 
competitor may be a b——— but 
so are some of your customers and 
if you can sell them why can't you 
use the same salesmanship to con- 
vert him. Active membership in 
your trade association will help you 
do this. 


Number four. Trade associations 
protect your interests in many im- 
portant ways. They watch your 


Busy Feed 


Mant 2uiz 


OW well are you informed about the 


tions your customers ask you? Here 


feed business? Can you answer the ques- 
is a “Busy Feed Man's School” that will 


appear every month in The Feed Bag to help you improve your knowledge. First, 
write what you believe to be right answers to the following questions on a piece 
of paper. Then, consult your copy of The Feed Bag Annual Red Book and turn to 
the pages indicated after each question to find the correct answer. Grade yourself 


20 on each question. 


What are the sources of Vitamin A? (Page 13) 

What is the proportion of potassium Iodide in 1000 lbs. of iodized salt? (Page 22) 
How is the weight of grain usually tested? (Page 137) 

What is the advantage of pelleted feeds? (Page 134) 

Which are the principal plant foods contained in fertilizer? (Page 106) 
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E. F. MORRIS, Minneapolis, Minn., 4949 
Vincent Ave. So. * % : 
BLATCHLEY & BALLARD, INC., Mid- ZEHR & CO., Pettisville, Ohio 


LANSING DAIRY CO., Lansing. Mich. 


S. E. SPAULDING, P. O. Box 51, Lake J. F. WILLRETT, DeKalb, IIl., 218 Oak 
Grove, L. I., N. Y. St. . 


D. A. TRAYHAM, Schenectady, N. Y., 
1041 Lexington Ave. 

C. J. SKILLIN, Cranford, N. J., P. O. 
Box 384 


S. W. DOUTHITT, Newcastle, Pa. 


dletown, Conn. 


SUPPLIES QUALITY 


The Gorton-Pew Fisheries of Gloucester, Mass. are the 
largest and oldest fisheries in America today who perform 
ALL of the manufacturing functions necessary in connec- 
tion with supplying cod liver oil and feeding oil to the 
feed trade! 


Gortons catch and handle Gloucester fish — buy livers 
direct from other New England fisherman — assemble 
crude cod liver oil supplies from a vast expanse of North 
Atlantic waters — refine, blend and biologically test the 
oil (on live animals); and finally distribute the finished 


product thru direct sales agents and local distributing 
warehouses... 


This procedure makes for faster service to you feedmen, 
(non-interrupted by European conditions) constant high 
quality oil, and last but perhaps most important less ex- 
pensive oil!! You will find it to your advantage to consider 
a Gorton Oil for your next order — Contact anyone of the 
agents listed below or write to our Boston Address . 


NEW ENGLAND BY-PRODUCTS CORPORATION 


117 MILK STREET > 


SALES AGENTS 


ware Ave., Philadelphia, Pa. 


J. N. McCONNEY, Omaha, Neb., 
Leavenworth St. 


Cal., 820 McGarry St. 


BOSTON, MASS. 


THE ACTON COMPANY, 600 S. Dela- 


J. T. SEXTON CO., Kansas City, Mo. 
COOK-BOYNTON CO., Los Angeles, 


state and federal legislatures and 
for you they use their collective in- 
fluence to oppose or promote pros- 
pective laws. This same collective 
influence also protects you from un- 
scrupulous wholesalers who might 
be willing to cheat or offend you 
but who are unwilling to chance 
the loss of all the business of your 
fellow association members. 

Last but not least—your associa- 
tion has a potent influence in stand- 
ardizing business practices and pro- 
moting better ethics. Anything that 
helps your industry helps your busi- 
ness for, as we have all heard, a 
chain is no stronger than its weak- 
est link and one rotten apple will 
spoil a barrel full. Get into your 
association and work hard for the 
betterment of your entire industry 
in the secure knowledge that when 
the group is benefited so are all the 
individual units, including yours, of 
which it is comprised. 

The trouble with most of us is not 
that we do not believe in organiza- 
tion but that we are willing to give 
too little to organization and expect 
too much in return. Ten dollars is 
just $10.00 whether it is paid to an 
association or toward 1000 bushels 
of grain in the futures market. You 
just can't expect any $10.00 invest- 
ment to put you on easy street but 
$10.00 plus your own active cooper- 
ation with your fellow dealers will 
pay bigger dividends through your 
trade association than from any 
other source. 

There never was and never will 
be any valid excuse for any man 
not to belong to the trade associa- 
tion which serves the business from 
which he makes his daily bread. 

Because your business is so all 
important, therefore, you should 
without question be identified with 
whatever association is organized 
and functioning for the benefit of 
that business. Other organizations 
such as fraternal societies and so- 
cial and service clubs are really 
secondary for they are only pos- 
sible as the result of business suc- 
cess. For the achievement and the 
continuation of business success, if 
you correctly appreciate values, 
you must be an active member of 
your business association. 

@ ALLIED MILLS Inc. movie “Vitamins on 
Parade” was shown to large audiences at 
the annual Wisconsin State Fair, Aug. 
17-24. 


THE FEED BAG — September, 1940 


Dirtect- 
FSS | 
q 


National 


ICKING up where the excellent 

1939 campaign left off, the feed 

industry has already swung in- 
to widespread, planned promotions 
for the fourth annual National Feed 
Week, scheduled for October 14-19 
and sponsored by American Feed 
Manufaciurers association. 

Throughout the country thou- 
sands of dealers, manufacturers, 
jobbers and allied trades are laying 
plans for a followup on other suc- 
cessful feed promotion plans. In 
numerous instances dealers will put 
on special sales on feeds and farm 
supplies and indications are that 
feed establishments will have a 
heavy rural traffic during the entire 
week. 

Colorful posters and stickers are 
moving rapidly from the offices of 
National Feed Week Headquarters 
741 N. Milwaukee St., Milwaukee, 
and those who have not obtained 
their supplies are urged to order 
immediately. The stickers, available 
for use on your mail cost only $2.00 
per 1000 and will help considerably 
to publicize National Feed Week. 
Order them today from national 
headquarters. 

Every feed establishment should 
have several National Feed Week 
posters on display. They measure 
17" wide by 22” deep. The charge 
for the posters is $2.50 for 100, 
$11.25 for 500 or $20.00 for 1000, all 
prices f.o.b. Milwaukee. Feed man- 
ufacturers, jobbers and trade asso- 
ciations are urged to make arrange- 
ments to supply posters to individu- 
al dealers to post in stores, ware- 
houses, on trucks, etc., prior to and 
during National Feed Week. 

Available without cost from Na- 
tional Feed Week Headquarters are 
publicity releases for local news- 
papers, spot radio announcements 
and general aids for conducting of 
farm meetings, special sales and 
the like. Cooperation on individual 
stunts planned by dealers will be 
gladly given. 

The nationwide publicity being 
given National Feed Week and the 
slogan “Better Feeding Brings Big- 
ger Profits” is planned with the pur- 
pose of making farmers more con- 
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promotions by all feed men 


will boost 


scious of the merit of scientifically 
balanced feeds. The actual results 
in sales will depend on how well 
dealers tie up with the event to at- 
tract customers to come to their 
stores and mills. 

If you are wondering what to do 
for National Feed Week promotions 
read the article concerning adver- 
tising on another page of this issue 


NATI NAL 


FEIED 


ATTRACTIVE POSTERS like 
this will help promote Na- 
tional Feed Week through- 
out the nation. 


of The Feed Bag. Study also the fol- 
lowing ideas which have been used 
by other dealers in the past few 
years. 

One dealer issued a special card 
good for 5 cents per bag on any 
feed during Feed Week. He distri- 
buted 396 of these and his sales for 
the week were 1146 bags. 

A farm community fair was also 
conducted by an Illinois dealer. A 
tent was erected in the rear of his 
siore and customers exhibited so 
ples of grain and other products 
and competed for prizes. Music and 
entertainment were furnished from 
a stage located at one end of the 
tent. The proprietor greeted his 
customers via a loud speaker and 


banner event 


also announced feed specials on 
sale during that week. Pancakes 
and coffee were served free. This 
event attracted many farmers and 
their families and the dealer's sales 
were high. 

Another dealer got farmers in his 
territory to bring in their feeding 
records on poultry and livestock 
and offered prizes for the five best 
records in various classifications. 
He also held a discussion on feeds 
and feeding, illustrating with vari- 
ous references to the prize winning 
feeding records. Quite a number of 
farmers entered the contest. This is 
an idea that dealers everywhere 
can use to good advantage. Get the 
farmer to submit his feeding records 
to you and then you can talk feed 
and its advantages to him and his 
friends. 

An alert Ohio dealer put up two 
blackboards and invited farmers to 
list their used machinery and other 
for sale items on it. He knew this 
would attract many farmers to his 
feed store to scan notices of bar- 
gains and while there they would 
view his feeds and supplies and 
buy special bargains. He was right. 

In a Middle Western town a feed 

dealer induced a number of his 
merchant friends to put Feed Week 
posters on display in their windows, 
and he also got several of them to 
put a sack of laying mash in as 
well. This impressed farmers with 
the importance of the celebration 
and directed much additional trade 
to the feed store. 
“ In other instances feed dealers 
persuaded Rotary, Kiwanis, Lion's 
and other clubs to sponsor special 
farm meetings during National 
Feed Week, with dealers them- 
selves speaking on the importance 
of good feeds and with agricultural 
and other farm leaders on hand to 
help along in the discussions. 

A number of other dealers also 


(Continued on Page Thirty-seven) 
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Tasteless — Insoluble — Nou- 


NICOTINE COMPOUND 


There’s Extra Profit 
in Mixing MASH-NIC 
with Your Poultry Feeds! 


MASH-NIC is a scientifically prepared nicotized powder that 
affords easy and effective control of poultry roundworms 
(Ascaridia lineata) MASH-NIC contains nicotine in uniform, 
measured amounts—in a special shockless form (U. S. Patent 
No. 2,033,495). It does not lose its strength with age and is 
odorless, tasteless and non-volatile. 


The Nicotine in MASH-NIC is not released until it reaches the 
bird’s intestines, killing said roundworms where they live. It 
will not affect egg production or interfere vith growth. 


Start mixing MASH-NIC with your poultry feeds now — 
sell it in packages to your customers. It means greater profits 
for you! Write for full details. 


MASH-NIC 


TOBACCO BY-PRODUCTS & CHEMICAL CORPORATION 
INCORPORATED + © LOUISVILLE, KENTUCKY 


Ohio Dealers Exhibit 
Feeds at State Fair 


A splendid educational feed exhibit, de- 
voted to the idea that “Quality Feeds” 
pay and “Better Feeding Brings Bigger 
Profits’ was shown at the Ohio State Fair, 
Columbus, Aug. 24 to 30 by the Ohio 
Grain, Mill & Feed Dealers association, 
along the lines of National Feed Week 
promotions. 

The exhibit space was quite large with 
a spot in the center devoted to samples of 
feed ingredients and feed supplements that 
every dairyman, live stock and poultry 
feeder should use. To the right of the feed 
exhibit was one prepared by the Ohio 
division of plant industry, and to the left 
was one on poultry prepared by the de- 
partment of poultry husbandry, Ohio State 
university. Thus the three exhibits to- 
gether made an interesting gathering point 
for farmers visiting the fair. 

Committee members of the Ohio associa- 
tion who assisted in planning and carrying 
out this fine display were H. W. Heffner. 
chairman, J. W. Eshelman and D. B. Walk- 
er, Circleville; H. E. Frederick, Marysville; 
G. E. O'Brien, Greenville; R. H. Brundige, 
Kingston; Ellis Early, Cincinnati; E. M. 
Ellis, Urbana; Otee Hockman, Madison 
Mills; John Russell. Hilliards; Lester Motz, 
Brice; William Hockman, Canal Winchest- 
er; Myles Turner, Lancaster; H. H. Wooley, 
Pickerington, and J. F. Kile, Kileville. 

MICHIGAN 

Bergy Bros., Alto, have installed a ham- 
mer mill and a feed mixer. 

Breckenridge Grain & Bean Co., Brecken- 
ridge, has installed a new seed treater and 
a new sheller. 

Central Elevator Co., Byron, recently in- 
stalled a Bryant hammer mill. 

Michigan Potato Growers Exchange, Ca- 
dillac, has installed a Blue Streak Hammer 
mill, a Haines mixer and a Blue Streak 
corn cutter. 

Durand Milling Co., Durand, has install- 
ed a Clipper cleaner. 

Robert Dean, Frankfort, has opened a 
feed mill. 

Francis A. Schwab, Eagle, has purchas- 
ed the Eagle Elevator and installed a new 
Hughes hammer mill and made other im- 
provements. 

Wallace & Morley, Grassmere, have com- 
pleted a new feed mill in connection with 
its elevator and is installing new ma- 
chinery. 

Kahlbaum Bros., Carleton, have pur- 
chased a No. 2 Prater crusher feeder. 

Charles McCalla, Ann Arbor, operating 
Ann Arbor Feed Co., is building a new 
90 by 60 feed mill and elevator. Addition- 
al equipment in the new mill will be a 
Haynes mixer and a sheller. 

@ FARMERS ELEVATOR Co., Grass Lake, 
Mich., recently installed a crusher-feeder 
and a corn sheller. 

@ EMIL TYDEN, Hastings, Mich., opened a 
new feed manufacturing plant at Dough- 
erty, Ia, August 16. The plant will mill 
and mix feeds, besides handling retail and 
wholesale feed business. George Cook is 
manager. 
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E. H. SEXAUER 


Grain and 


ERCHANDISING .. . legisla- 


tion .. . the threat of inva- 

sion—these are just a few 
of the subjects which will pass in 
review at the forty-fourth annual 
convention of the Grain & Feed 
Dealers National association, Louis- 
ville, Ky., Oct. 14-15. A few prelim- 
inary conferences, of interest to spe- 
cial groups, are scheduled for Oct. 
13. National and international de- 
velopments with their effects on the 
grain and feed trade make this 
meeting one of the most important 
in the history of the association, 
officials say. 

The Louisville host committee, 
under the leadership of Rees Dick- 
son, director, has prepared an inter- 
esting entertainment program. The 
big feature of this schedule will be 
the Kentucky Horse show, Monday 
afternoon, Oct. 14, at the famous 
Rock Creek Riding club. Grain and 
feed men who wish to enter a spe- 
cial riding contest staged for the 
benefit of the association members 
should send in their entries by 
Oct. 1. 

The convention, as in former 
years, will see many special groups 
holding their meetings. The secre- 
taries of grain and feed associations 
affiliated with the national associa- 
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RAY BOWDEN 


S. W. WILDER 


Dealers 


annual convention program 
promises lively sessions 


tion will have a special confab on 
Oct. 13. On this day too there will 
be an important grain grading 
school, with a special program last- 
ing throughout the day. It is ex- 
pected that inspectors and weigh- 
masters national associations will 
convene at that time too. Monday 
noon the National Grain Trade 
council will hold its luncheon with 
J. M. Mehl, newly appointed chief 
of CEA, as guest of honor. 

The delegates will be welcomed 
at the Monday morning session in 
a speech by Joseph D. Schultz, may- 
or of Louisville, who will extol the 
glories of historic Louisville and 
Kentucky, the land of the bluegrass. 
Response will be by H. L. Kearns, 
Amarillo. 


E. H. Sexauer, president will de- 
liver the keynote address. Then 
will follow a series of group meet- 
ings on transportation, wage-hour 
law and uniform grades. Then will 
come the luncheon, followed by the 
famous horse show, and in the 
evening at the annual banquet the 
uniform storage contract will be 
aired. 


On Tuesday morning, there will 
be a “Feed Men's Review,” with 
E. C. Dreyer St. Louis, presiding. 
Merchandising, service and other 
problems will be discussed thor- 
oughly at this session. 


David K. Steenbergh publisher of 
The Feed Bag, will then give an 
address on ‘National Feed Week” 
and its importance to the industry. 
He will be followed by Herman 
Fakler, Millers National federation 
who will speak on ‘National Legis- 
lation.”” Two other interesting talks 
will be made by M. R. Glaser, Chi- 
cago, speaking on the “Grain Insti- 
tute’’ and J. F. Leahy who will ad- 
dress the delegation on “The Com- 
mission Merchants Look At Trade 
Problems.” 


Following the addresses. will 
come the reports of resolutions and 
nomination committees and the 
election of officers and directors. 

The annual golf tournament, al- 
ways a big affair at the convention, 
will be held in the afternoon at the 
fine Audubon club. There will be a 
sightseeing tour for visiting women 
and for men who do not care to 
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LIME CREST SUPPLIES CALCIUM 
PLUS VALUABLE" TRACE” MINERALS 


“Trace” Elements, Acting as Catalysts, Are Essential 
in Enzyme Systems by which Body Cells Live 


The biological functions of “trace” elements are as catalysts, nutri- 
tionisis believe, and evidence is accumulating to indicate that they are 
indispensable constituents of some intracellular enzyme systems. 

Catalysts are substances which by their presence speed up chemical 
reactions. Enzymes are organic catalysts found in living matter which 
make possible chemical processes within cells and tissues of plants 
and animals. Enzymes may be regarded as automatic electric switches 
that keep the current of life flowing. 


CALCIUM IN BONES, 
MILK, AND EGG SHELLS 


Everyone knows that Calcium is an im- 
portant constituent of bones, of milk, and 
of egg shells. This makes it easy to under- 
stand why poultry and dairy anima.s must 
receive this nutritively essential element in 
their feeds. Similarly, knowledge that Iron 
is a chemical component of hemoglobin, the 
red blood pigment, explains why [ron must 
be provided in the diet. And because Iodine 
is one of the substances which go to make 
up an important thyroid secretion, it is ob- 
\ious that this mimeral, too, must be provided 
in the diet for normal body functioning. 

Such elements as Calcium, Phosphorus, 
Potassium, Iron, Iodine, and Chlorine have 
well-defined places in nutrition because 
they have been identified as indispensable 
parts of specific body tissues and body 
fluids. 


WHY “TRACE” MINERALS 
ARE NEEDED IN FEEDS 


Despite absence of known chemical com- 
pounds of which they are components these 
so-called “trace” elements have been found 
consistently present in the ash from body 
tissues, and there is a growing fund of 
evidence that they have definite biological 
effects and uses. If these “trace” minerals 
are not part of any known body compounds, 
then why and how are they important to 
life? The functions of the “trace” elements, 
nutrition experts explain, are as catalysts, 
and evidence is accumulating to indicate 
that they are indispensable constituents of 
some intracellular enzyme systems.* This 
means that “trace” minerals are necessary 
for living chemical processes which are 
constantly occurring within the individual 
body cells —the fundamental chemical re- 
actions of breaking down existing combina- 
tions and building up new combinations. 
These are the basic processes of life itself. 


MANGANESE IS WELL-KNOWN 
“TRACE” CATALYST EXAMPLE 


Manganese, familiar in poultry nutrition 
as essential for prevention of perosis, is an 
example of one of the “trace” minerals that 
act as catalysts. There is evidence that 
Manganese has a catalytic function in the 
utilization of Vitamin B,. 

Copper, Cobalt, Nickel, Zinc, Bromine, 


*Scientific references on request. 


Boron, Rubidium, Germanium, and a num- 
ber of other elements are among the “trace” 
minerals which are the subjects of research 
to determine their catalytic roles in life 
processes. 


LIME CREST CALCITE RICH 
IN RARE “TRACE” MINERALS 


The Limestone of the Franklin deposits 
from which Lime Crest Calcite Flour 
comes is different from all other Lime- 
stones. The U. S. Geological Survey states 
that among the many mineral species found 
in the Franklin deposits 30 are not known 
e.sewhere in the world. 

More than 140 mineral combinations have 
been found in the Franklin area, represent- 
ing compounds of 42 individual elements. 
These rare elements occur in the natural 
formation as minute “traces” along with 
the valuable Calcium of Lime Crest’s Cal- 
cite. 

The feed manufacturer who adds Lime 
Crest Calcite Flour to his feeds for its 
Calcium value is at the same time enrich- 
ing his ration with fractional amounts of 
“trace” elements, some essential compo- 
nents of complex organic compounds, others 
acting as necessary catalysts. 


ADD MINERALS TO YOUR FEEDS 
THE EASY, LIME CREST WAY 


Progressive feed manufacturers are now 
regularly adding Manganese and Iodine to 
their feeds as well as Calcium. Whether 
your feed formulas call for Calcium alone, 
or in combination with Manganese or 
Iodine, or with both of these elements 
added to Calcium, you can get just what 
you want in Lime Crest Calcite Flour plus 
the extra value of Lime Crest’s many 
“trace” elements. 

The Lime Crest Way makes it easy 
for the feed manufacturer to add extra 
amounts of minerals to his feeds —at a 
cost lower than that of practically any 
other feed ingredient. In doing so he im- 
proves his feeds and his customers’ profits. 

Learn more about The Lime Crest Way 
of adding needed minerals to feeds. There 
is no obligation. For full information: on 
Calcite Flour, Manganesed Calcite Flour, 
lodized Calcite Flour, or Maniodized 
(Manganese and Iodine) Calcite Flour 
address : 


LIMESTONE PRODUCTS CORPORATION 
OF AMERICA, Box 6, NEWTON, N. ae 


play golf. Association officials point 
out that historic Louisville has many 
interesting scenic spots and that the 
weather is wonderful in Kentucky 
at this time of the year. They urge 
everyone to come to the convention 
and participate in the business ses- 
sions and the entertainment fea- 
tures as well. 

Secretaries and officers of the 23 
grain and feed associations affili- 
ated with the national association 
will again have their “off the rec- 
ord” conference on Oct. 13, the day 
preceding the convention. 

L. C. Webster, secretary of the 
Northwest Country Elevator associ- 
ation, Minneapolis, chairman, will 
preside. At these meetings the sec- 
retaries confer with leaders of trade 
groups and with representatives of 
government agencies with which 
they must deal. Some of the topics 
to be discussed this year include 
uniform storage contract, wages- 
hours problems, national legisla- 
tion, safety code work, association 
organization, uniform grain grades 
and transportation problems. 

Members of the secretaries’ group 
include: L. C. Webster, Minnea- 
polis; J. F. Moyer, Dodge City, Kans; 
W. D. Fleming, Minneapolis; D. K. 
Steenbergh, Milwaukee; A. G. 
Campbell, Ft. Worth, Tex.; Dean 
Clark, Chicago; Harold Thiele, Des 
Moines, Ia.; I. J. Stromnes, Sacra- 
mento, Calif.; Joe Morris, Amarillo, 
Tex.; Don Gemberling, Spokane, 
Wash.; John G. Wilson, Seattle, 
Wash.; Leon S. Jackson, Portland, 
Ore.; E. R. Humphrey, Enid, Okla.; 
W. W. Cummings, Columbus, O.; 
D. Clifford Jones, Weedsport, N. Y.; 
J. N. Campbell, Omaha, Nebr.; Lew- 
is Abbott, Hamburg, N. Y.; A. H. 
Meinershagen, Higginsville, Mo.; A. 
E. Walcott, Saginaw, Mich.; Fred K. 
Sale, Indianapolis, Ind.; W. E. Cul- 
bertson, Delavan, Ill.; B. O. Holm- 
quist, Omaha, Nebr.; Louis E. 
Thompson, Glen Ridge, N. J. and R. 
A. Callier, Sterling, Colo. 


@ ROBERT DEAN, Red Mill Lumber Co., 
Traverse City, Mich., will open a new feed 
mill at Frankfort under the name of Car- 
lands, Inc. 

-——-— © 
@ JASPER Grain Co., Jasper, Mich., will 
replace its attrition mill with a new ham- 


mer mill as part of a remodeling program. 


@ SWIFT & CO., Des Moines, Ia., has add- 
ed eight additional tanks at its soybean 
plant, and has installed its fifth new ex- 
peller. 
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Schedules 


HE feed division of the Western Grain 

& Feed association, has arranged a two 
day feed course at Iowa State college, 
Ames, Ia., Sept. 12-13, according to Harold 
Thiele, secretary. All feed dealers and em- 
ployes are urged to attend these meetings 
which should prove interesting and educa- 
tional. 

In former years the association held a 
one day meeting at Iowa State college in 
conjunction with the annual feed conven- 
tion, but this year it is felt that much more 
benefit can be derived from the two day 
course. The Western convention will be 
held in Des Moines, Dec. 3-5. 

The first session of the feed course will 
be opened on Sept. 12 at 10:00 a. m. by 
Dr. B. H. Thomas of the college who will 
discuss certain important nutritional factors 


to be considered in compounding rations 


for livestock and poultry. 

In the afternoon, from 1:30 to 4:30 p. m., 
the purposes of the seed laboratory will be 
discussed by Dr. R. H. Porter; and Dr. Joe 
L. Robinson will talk on hybrid corn. Poul- 
try problems will be reviewed by Dr. H. L. 
Wilckie and staff. 

There will be a dinner at night at the 
Memorial Union building, with President 
Charles E. Friley of Iowa State college as 


the speaker. Moving pictures of last year’s | 


football games will also be shown. 

Prof. C. C. Culbertson and staff will dis- 
cuss feeding beef cattle and swine at the 
Friday morning session, Dr. J. L. Lush will 
talk on swine breeding research, and Dr. 
C. Y. Cannon will discuss dairy ration re- 


INDIANA 

Cooperative Dehydrating Co. mill, Payne, 
suffered a heavy damage from fire. 

Aylor & Meyer, Aurora, formerly Tuxedo 
Feed & Supply Co. have moved into the 
old Acme milling plant. 

Robert Allen, Greencastle, has purchas- 
ed the Green castle Feed and Seed store 
from Roland Lane. 

Maumee Valley Seed Service, 
Wayne, has been incorporated. 

Rowland Nash, Bloomfield, has installed 
a hammer mill and twin spiral mixer in 
his feed mill. 

William Shutts, Linton will add a line of 
feeds and seeds to his farm supplies store. 

G. V. Givan has opened a feed store at 
Stilesville and will carry a complete line 
of poultry and stock feeds. 

ROOM FOR IMPROVEMENT 

Dr. Morley A. Jull, head of the poultry 
department at the university of Maryland, 
states that poultry producers lose about 
$3,540,300 annually through ten unsatis- 
factory conditions. Loss through inefficient 
utilization of feed is placed at $500,000. 
Other losses are due to low hatchability 
of eggs incubated, chicken mortality, 
growing and laying stock mortality, low 
hatchability of turkey eggs, depreciated 
value of market poultry, low egg pro- 
duction, depreciated value of market 
eggs, and low fertility. 


Fort 
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feed men’s course 
at iowa state 


quirements. In the afternoon dealers and 
-employes will visit the college dairy farm, 
swine farm and small animal research 
laboratory. 

A registration fee of $1 will be charged 
at the school, according to Walter Berger 
of the Des Moines Oat Products Co., vice 
chairman of the dealer division of the 
Western Grain & Feed association. 


GOOD LAYING RECORD 
Layers average 82 per flock in Wiscon- 
sin, highest figure recorded for August. 
Laying flocks are now 5 per cent larger 
than a year ago and 9 per cent above 


average. Daily egg production Aug. 1 
averaged 37 eggs per farm flock which 
was 6 per cent above the August average 
of last year and 16 per cent greafer than 
the 1929-38 average. 

———+¢——_. 
@ ROLAND NASH, Bloomfield, IIl., has in- 
stalled a modern feed mixer and hammer- 
mill at his feed store. 
@ C. W. SPARKS has purchased the Mc- 
Comas elevators at Fishers, Ind., and will 
operate them, handling a complete line of 
feed. 


Now...as in the past 


ee 99 


FOR QUALITY MIXING 


ASSURES A POTENT 
SOURCE OF VITAMIN “D” 


® The Blatchford Company is happy 
to announce to their large number of 
VITADINE users that in spite of world 
unrest and curtailed supply that the 


EARN 
DEALER GIFTS 


BE READY FOR 


FALL CALVES 


with 


BLATCHFORD’S 


CALF MEAL 


The original milk 
substitute 


or 
BLATCHFORD’S 


CALF PELLETS 


The quicker milk 
substitute 


regular rich potency of “D” in 
V-D is amply provided for, 
throughout the season of 1940-41. 


Put ‘PULLET APPEAL’ 


in EGG MASH with 


INE ) 
High Nutritional Values At Low Cost 


OUR FORMULA DEPARTMENT WILL 
SUPPLY FORMULAS 


WAUKEGAN ILLINOIS 


(VITA 
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@ ROSKAMP Huller Co., Cedar Falls, Ia., 
has bought the Barney Feed mill, Adair, 
from Mrs. W. S. Barney, and will remodel 
the plant, installing new hullers, grinders 
and mixers. 
@ GREENVIEW Milling & Grain Co., 
Greenview, Ind., has added a one ton 
double spiral feed mixer and a new feeder 
dump to the plant equipment. 

@ DICK SPITZER, Warrensburg, IIll., has 
purchased the Romer & Lipp hatchery and 
feed store. 


@ W. 1 SARGENT, Sargent & Co., Des 
Moines, Ia. recently entered a hospital for 
medical treatment. His friends wish him 
a speedy recovery. 
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LAST 


we help you build a dog food business 


VITALITY MILLS, lhe. 


Armies Must Eat 


You and the farmer, my dealer 
friend, 
Though you never build a plane, 
Or fashion a bomb to drop from it, 
Or produce one powder grain, 
Are building defense for America 
On which we survive or fall, 
Defense that will meet the final test 
Should an enemy choose to call. 
Eggs are the bombs that you pro- 
duce 


VITALITY 
DOG FOODS 


Increased. 


POPULARITY 


YEAR 


complete details of. how 


by EMIL J. BLACKY 


Write for 


Dept. FB, Board of Trade 
Chicago, Illinois 


In a million busy plants. 

Kernels of wheat are the bullets 
you mold 

Which project the army's advance. 

Milk is the fuel for human drive 

As precious as fuel for tanks, 

And the meat you produce is the 
barricade 

That determines the strength of the 
ranks. 

Yes, beef and mutton and pork and 
veal 

Are the indispensable corps— 

The reenforcements which history 
proves 

Have oft’ turned the tide of a war. 

And back of all these stands the 
master force, 

The chiet defense of them all— 

The plants that produce the nation's 
teeds 

And are ready to answer the call. 

@ BRIDEWATER Feed Store, Brockton, 

Mass. is the name of a new establishment 

opened recently by Robert A. McNeeland 

and William H. Johnson. 


@ HERMAN NAGEL, director of the min- 
eral feed department of Marblehead Lime 
Co., Chicago, was a recent visitor at The 
Feed Bag offices. 
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Calendar 


of coming events 


Western Grain & Feed Association 
Feed Course, Iowa State Col- 
lege, Ames, Ia....... Sept. 12-13 


Ohio Grain, Mill & Feed Dealers 
Association, Barr Hotel, Lima, 


Northeastern Poultry Producers 
Council, Atlantic City, N. J., 


Southern Mixed Feed Manufactur- 
ers Nutritional School, Univer- 
sity of Georgia, Athens, Ga., 


National Feed Week... .Oct. 14-19 


Grain & Feed Dealers Association, 
Brown Hotel, Louisville, Ky., 


Cornell University Nutrition 
School, Ithaca, N.Y.. Oct. 17-18-19 


Western Grain & Feed Associa- 
tion, Des Moines, Ia.. .Dec. 3-4-5 
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GET INTO THIS GROWING BUSINESS 
Sherwood Hatchery Feed Store, New Castle, 
Indiana has sold, so far this yet SIX TIMES 25 
much Vitality Foods they did all last yet 
| Sales records are being smashed by Dealers 19 
VITALITY poG FOODS because they have CO, 
a sistent repeat sales added to a ever growing list of 
new customers: | 
National Advertising of VITALITY pOG 
FOOD brings in numerous inquiries which are Te Chie 
ferred to authorized Dealers. 
A Sixty Day Guarantee clinches the sale for yOu: 
Satisfaction Causes Repeat Sales 


here’s how to plan 


for national feed week 


HERE is an old saying that “he 

who climbs a tree and hollers” 

will attract a great deal of at- 
tention. While all feed men may 
not feel like actually duplicating 
this feat during National Feed 
Week, October 14-19, everyone who 
is interested can secure the atten- 
tion of farmers during that week by 
advertising this special feeding 


- event. 


Throughout the nation, thousands 
of newspaper editors will have 
available special advertising lay- 
outs on National Feed Week for 
feed dealers to use. These layouts 
have been prepared by Meyer Both 
Co. and Stanton Superservice with 
the cooperation of National Feed 
Week Headquarters. Ask your local 
editor to show you these layouts 


which can help you to present the 
message of “Better Feeding Brings 
Bigger Profits’’ more effectively to 
your farmer friends. Talk over your 
National Feed Week advertising 
problem with him. 

Prior to National Feed Week you 
can profitably make mention of this 
event in every advertisement you 
publish. Your merchant friends in 
other lines of business may even 
cooperate with you by making 
mention of National Feed Week in 
their ads, if you ask them. The more 
publicity you give National Feed 
Week, the more you will benefit. 

Last year 17 Polk County, Wis. 
feed dealers cooperated by publish- 
ing a half page advertisement 
stressing National Feed Week. 

One Illinois dealer published an 


TH 


ALSO 


“Ts subject for THIS 

MONTH'S CAMPAIGN has cludes 
been made-to-order to coincide 

THIS CAMPAIGN MAY 


NATIONAL FEED WEEK 


IS MONTH’S CAMPAIGN 


headlines are catchy, each ad in- 
« an item specially priced 
for National Feed Week. The Na- 
with National Feed Week— tional Feed Week slogan, “Bet- 
October 14 to 19. ter Feeding Brings Bigger Prof- 
, its,” appears over the copy block 
This campaign should be very in each ad, and the reminder 
effective. The illustrations are “THIS IS NATIONAL FEED 
detailed and interesting, the WEEK" serves er 


BE USED FoR 


OUR 


Conperste wath you 


THIS IS NATIONAL FEED WEEK 


Guard Her Health! This Is No Bull! 


. 
SPECIAL SPECIAL 
for 
Feed Week | 

Feed Cattle Feed | 

donne National 


THIS 1S NATIONAL FEED WEEK 


‘NAME FEED CO. 


YOUR 


THIS IS NATIONAL FEED WEEK 


This Little 

Wien oe Market Go the Whole Hog! 
SPECIAL 
Feed Week 


YOUR NAME FEED CO. 
SPECIAL 
noc | 


THIS 1S NATIONAL FEED WEEK 


YOUR NAME FEED CO. 


NAME FEED CO. 


ef 


OUR NAME FEED CO. 


Be Glad He’s Stubborn 


SPECIAL 
for 
eed 


|ATIONAL FEED WEEK 


THIS 13 NATIONAL FEED WEEK 


YOUR NAME FEED CO. 


| 

THIS 1S NATIONAL FEED WEEK 


YOUR NAME FEED Co. 
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Tay 
Raise Healthy Chicks Wool’s the Thing 
SPECIAL 
Feed Week Feed Week 
CROTING name 
Chick Feed Sheep Feed 


ad in his local paper headed “At- 
tention Farmers’. When clipped out 
and presented at the store it was 
good for 15 cents in trade on any 
100 pounds of commercial feed. 
Dealers who have feeding rec- 
ords of farm customers will find it 
a good idea to publish several of 
them, pointing out what good feed- 
ing will accomplish. Pictures of well 
fed poultry flocks and herds of 
dairy cattle and the like would also 
fit well info such advertisements. 
Along with your advertising, be 
sure to ask your local editor to pub- 
lish a story on National Feed Week 
activities, mentioning your name as 
a local participant. Such stories are 
available from National Feed Week 
Headquarters, 741 N. Milwaukee 
St., Milwaukee, free of charge. 


FEED 
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September Morn was undoubtedly sur- 
prised by the simultaneous arrival of 
three feed men some years ago on the 
first day of this month. Those who greet- 
ed the traditionally beautiful maiden 
were Dr. J. E. Salsbury, president of Dr. 
Salsbury’s Laboratories, Charles City, Ia.; 
Eugene Arms, secretary-monager of the 
Mill Mutual Fire Prevention Bureau, Chi- 
cago, Ill. and Frank J. Allen, secretary- 
manager of the Bay State Milling Co., 
Winona, Minn. 

Sam Fredman, president of the Fred- 


man Bag Co., Milwaukee, was next to 
peek at the picture having been born on 
September 2. Next came Ed Hanson, 
Hanson Feed Co., Hollandale, Wis., Sep- 
tember 3; Arthur Ackerman, president of 
Oyster Shell Products Corp., New Ro- 
chelle, N. Y., September 5, and Lindley H. 
Patten, manager of the Farmers & Mer- 
chants Milling Co., Glencoe, Minn., Sep- 
tember 6. 

S. W. Watson, sales manager of S. 
Howes Co., Inc., Silver Creek, N. Y. and 
S. L. Pries, vice president of Maney Bros. 
Mill & Elevator Co., Minneapolis were 
both born on September 7. H. L. Krueger, 
Krueger Bros., Forest Junction, Wis., came 
along on September 8 and Wm. H. Dan- 
forth, chairman of the board of Purina 
Mills, St. Louis, on September 10. 


TAND Pouray 


ROCKAWAY. 


A VITAMIN “A” and “D” OIL 
for Poultry and Animal Feeds... 


Why is Vitand different . . ? What 
is back of its excellent quality ... ? 


@ Manufacturing Procedure: Process- 
ing methods are unusually effective in 
minimizing rancidity and formation of 
free fatty acids . . . two causes of 
premature deterioration in vitamin 
potency. 


@ Manufacturing Experience: 32 years 
of refining and processing edible oils. 


@ Manufacturing Facilities: An oper- 
ating organization can function effi- 


ciently only when supported by plant 
efficiency. 


@ Research Facilities: VITAND’S man- 
ufacture is guided and guarded by ex- 
tensive chemical and biological labora- 
tory control, and by experimental farm 
feeding tests and records. In VITAND 
you receive a vitamin supplement 
FULLY DEPENDABLE IN PURITY 
AND POTENCY .. . fortified to mini- 
mums of 3,000 U.S.P. units of vitamin 
A and 400 A.O.A.C. chick units of 


vitamin D per gram. 


Write to NAPTHOLE, Inc., Boonton, N. J. or these distributors: 


NORTHRUP, KING & CO., Minneapolis 
JESSE C. STEWART CO., Pittsburgh 
HAYNES MILLING CO., Portland, Ind. 
V. E. HERTER CO., Dayton, Ohio 

CORN BELT SUPPLY CO., Sioux City, Ia. 
RYDE & COMPANY, Chicago, Ill. 
FOSTER-KENDALL CO., Carmel, Ind. 
MATHEWS & FRITZ CO., Los Angeles 


KING BROTHERS, Philadelphia 

SAM KRAUS, Fort Wayne, Ind. 
WOOSTER FEED MFG. CO., Wooster, Ohio 
FARLEY FEED CO., Janesville, Wis. 
CHAS. SCHAEFER & SON, Brooklyn 
BRACKETT GRAIN CO., Ft. Worth, Texas 
ORIENTAL MILLS, Manitowoc, Wis. 


NICKEL PLATE ELEVATOR CO., Cleveland, Ohio 
Also Warehouse Stocks at: CHICAGO, ILL. INDIANAPOLIS, IND. LANSING, MICH. 


There were three more arrivals on Sep- 
tember 11: Harry C. McAdams, sales man- 
ager of Napthole, Inc., Boonton, N. J.; John 
Davis, barley specialist of the W. M. Bell 


M. W. THATCHER 


FRANK HOLT 


Co., Milwaukee, and Walter J. C. Mueller, 
secretary of the Northern Milling Co., 
Wausau, Wis. 

Henry W. Swanson, Des Moines, Ia., 
western sales representative of White 
Laboratories, Inc., arrived on September 
13, years back when little was known 
about cod liver oil but Hank is living on 
it now. E. G. Cherbonnier, secretary of 
Purina Mills, St. Louis, arrived September 
14. Joseph B. Manasse of Chicago, divi- 
sional sales manager of the Werthan Bag 
Corp. and Paul E. Riebs, vice president 
of The Riebs Co., Milwaukee were born 
on September 15. 

September 16 brought R. L. Christy, 
advertising manager of the Denver Alfal- 
fa Milling & Products Co., Lamar, Colo. 
Frank J. Holt of Valparaiso, Ind., middle 
west representative of White Laboratories, 
Inc., celebrates his natal day on Septem- 
ber 17. Wm. Borst, Sr. of Wm. Borst & 
Son, Brooklyn, Wis., on September 20 and 
Victor Reid, sales manager of the Hart- 
Carter Co., Minneapolis. on September 
22. 

Stuart Nordvall, Arcady Farms Milling 
Co., Chicago, and L. R. Peel, Rice Labora- 
tories, Inc., Dassel, Minn. both celebrate 
on September 25 and John Griffith, Nor- 
thern Oats Co., Minneapolis had his first 
feed on September 28. 

Three Minnesota feed trade men could 
very easily get together and celebrate 
their birthdays on September 29. They 
are W. B. Webb, president of the Waba- 
sha Roller Mill Co., Wabasha, J. F. Schroe- 
der, president of the North East Feed 
Mill Co., Minneapolis and M. W. Thatch- 
er, Jr., barley specialist with the Bunge 
Elevator Corp., Minneapolis. 

GREUTKER RESIGNS 

Frank C. Greutker has announced his 
resignation as vice president and director 
of the Cereal By Products Co., Chicago, 
effective Sept. 1. Mr. Greutker has been 
engaged in the feed business since 1904, 
associating himself with Cereal By Products 
Co. in 1924. His son, Frank C. Greutker, 
Jr., who has been with the firm since 1937 
will continue as manager of the Kansas 
City office. Charles Boyle, who has been 
in the firm's Chicago office for five years, 
has been appointed as Mr. Greutker’s suc- 
cessor at Buffalo. Mr. Boyle has had a 
great deal of experience in buying and 
selling of feedstuffs. He also owns two 
farms in Michigan. 
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Line 


E handle a line of commer- 

cial feed we can recom- 

mend with a clear con- 
science,” said R. C. Repp, manager, 
Marshallville Equity Co., Marshall- 
ville, Ohio recently. “I don't mind 
saying the quality of this line has 
contributed both directly and in- 
directly to our success in building 
a volume of about $240,000 annual- 
ly, net earnings of approximately 
$20,000 in 1939.” 

This concern is one with sturdy, 
highly respected citizens in official 
control. They include W. E. Frase, 
Ward Musser, N. J. Steiner, Herman 
Bidinger, and Don Weygandt. Nat- 
urally, this fact constantly reminds 
the public that the company is op- 
erating on a sound and honest 
basis. The business has operated 
for about 20 years, retails commer- 
cial feeds, handles a complete stock 
of gasoline, oil, hardware, building 
material, fertilizer, and operates 
cold storage lockers. 

In addition to all these activities, 
a grinding and mixing plant is op- 
erated, charging 7/2 cents a hun- 
dred for grinding. A complete per- 
sonnel of farm-reared men and wo- 
men operate plant and office, so 
there is no question about their 
understanding of rural psychology. 
They know folks all directions from 
Marshallville, how they stand 
among their neighbors, their good 
points and shortcomings. This town 
is in that rolling country between 
Wooster, seat of the state agricul- 
tural experiment station, and Akron, 
the rubber capital of the universe. 
Fine farms are found frequently in 
that locality, with much interest 
shown in both dairying and poultry 
enterprises. 

“We've been here a good while 
and are widely known,” commented 
Mr. Repp. “Consequently, we are 
doing well on a reasonable amount 
of local advertising effort. Aside 
from the advertising value of our 
four trucks which are kept pretty 
busy and the customary distribution 
of calendars at certain seasons, 
we're really doing very little in or- 
dinary advertising. However, we 
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andfservice help ohio 
feed firm forge ahead 


do all we can to make friends, to 
do little favors so people will come 
back and recommend us to their 
neighbors. After all, this word-of- 
mouth advertising out in farming 
communities is the most effective 
kind.” 

Friendly service with promptness 
is descriptive of the business policy 
of this concern. Mr. Repp realizes 
that customers like a good cheerful 
greeting, some of them enjoy con- 
versation and a bit of banter oc- 
casionally. But a great many are 
really in a hurry. They come to 
town with the feeling they can 
hardly spare the time and should 
have telephoned and had the feeds 
trucked out. They want what they 
want without waste of time or 
words and at the Equity place of 
business they get that sort of serv- 
ice. After all in Marshallville and 
all other towns, the real trick in 
building a business is to find out 
how people like to be treated—then 
treat them that way. 

The smallest profit consistent with 
sound business practice is one of 
Mr. Repp’s main policy planks. An- 
other goes with it. That is: Do a big 
volume of business. He believes 
this idea in feed retailing manage- 
ment has stimulated business for 
his concern more than any other 
one thing in 1940. 

“We've been here a score of 
years,” he tells you. ‘We expect to 
serve the same territory many more. 
We are making money. We wish to 
continue rating as a financial suc- 
cess. So we are trying to sell quali- 
ty feeds and other merchandise at 
a price the public can afford to pay. 
At the same time, we are not price 
slashers. We want to look out for 
our customers. However, we must 
look out for ourselves.” 

In a small way, this concern is 
engaged in scheduled sales-and- 
feed delivery route work. They have 
one man selling and one man and 
truck busy delivering. They feel 


that, properly managed, this farm- 
to-farm work increases sales and 
makes friends for the business. In 
addition, they do special feed deliv- 
eries at any time. The matter of reg- 
ular feed sales routes is something 
that a great many commercial feed 
retailers disagree about. Some think 
it is a surefire success. Others feel 
it is not a profitable sales device. 
The truth is it depends probably 
upon the nature of the territory, the 
number of routes handled, the capa- 
city of the route salesmen, upon 
how well the proposition has been 
publicised, and other considerations. 

Everything is all set for an egg 
laying demonstration in October. 
Mr. Repp believes that this live dis- 
play feature of his autumn mer- 
chandising is certain to attract at- 
tention and will possibly increase 
immediate sales of commercial lay- 
ing mash. Such has been the ex- 
perience of many other busy feed 
merchants. The live display, with 
hens cackling, egg figures right out 
in plain sight, probably a bit of 
local newspaper publicity — these 
things start egg mash talk and get 
many a farmer started the right 
way. 

BADGER POULTRY SCHOOL 

Questions and problems dealing with 
nutrition, culling, breeding, and manage- 
ment will be discussed at the three day 
poultry school to be held at the short 
course dormitories at the Wisconsin Col- 
lege of Agriculture, Madison, Oct. 17-19. 
J. B. Hayes, extension poultryman in charge 
of program arrangements announced that 
the course is open to anyone interested in 
‘poultry, including flock owners, hatchery 


operators, plant managers, and others. 


@ DON M. GEMBERLING has been ap- 
pointed secretary of the Pacific Northwest 
Grain Dealers association, Inc. He suc- 
ceeds Ted Brasch. Don is the son of Har- 
per Gemberling, manager of the O'Neill 
Grain Co. at Spokane. For the past three 
years he has been assistant to the man- 
ager of the Continental Grain Co. 
@ TRI-STATE Cooperative association, 
Montgomery, Mich., has replaced its ham- 
mer mill with a larger size. 
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Dog Food 


VY) HEN your next door neighbor lowers 
his voice and in a confidential man- 
ner tells you that “this country is going to 
the dogs” it might be a good idea to agree 
with him. 

Surprised? 

If you stop reading this article now you 
might think that we are extremely pessi- 
mistic and see only the dark side of every- 
thing. 

However, that isn’t the case since thou- 
sands of feed dealers all over these good 
old United States are aware that “the 
country is going to the dogs” but in a 
different sense. The real basis for such a 
statement is predicated on the fact that 
annually $600,000,000 worth of dog food 


nears three-quarter 
million sales mark 


and supplies are purchased by dog-lovers 
in the United States. 

Are you as a feed dealer getting your 
share of this business? If you are not it 
may be time that you start thinking about 
handling a line of dry dog food to supple- 
ment your feed sales. 

Chances are that a large percentage of 
customers of every feed store now in oper- 
ation are purchasers of dog food. If these 
customers do not buy their dog food ut 
your store it is probably because you have 
not been wide-awake enough to realize the 
possibilities in a dog food franchise. 


ARE MORE THAN A FEED MIXER! 


Mixing feeds is only a small part of your job. Before mixing 
you must determine what combination of ingredients are 
best to use. You must know what results your finished ra- 
tions will accomplish. You must be prepared to give advice 
to your customers on feeding and management problems. 


MANAMAR 


IS MORE THAN A FEED CONCENTRATE! 


It Provides 
A Research Laboratory Proved Formulas 


Sales Aids Advertising Helps 


Our specialized technical training, combined with your broad 
knowledge of local conditions and problems, will make a 
winning combination. This teamwork between ManAmar 
service and other feed makers has resulted in more sales and 
more profit for hundreds of feed mills. Do increased feed 
sales and added profits interest you? 


Write for complete FREE details of the ManAmar Plan for 
teamwork in the feed business. 


PHILIP R. PARK, INC. 


DEPT. FB.9 608 SOUTH DEARBORN STREET CHICAGO, ILL. 
Mig. Plant and Laboratory, San Pedro, Calif. 
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“Feed dealers on the whole are ofien 
inclined to overlook the profit of a dog food 
department,” says A. C. Adams, director 
of dog food sales for Vitality Mills, Inc., 
Chicago. “A market which amounts io 
$600,000,000 a year is nothing to be snec7- 
ed at.” 

Mr. Adams, who has had a great deal of 
experience feeding his own dogs, has de- 
veloped a variety of dog foods for his firm 


which meet every feeding situation that 
may arise due to age, breed and condition 
of your customer's dog. 

Feed dealers who are not handling dog 
foods at the present time would do well in 
investigating the possibilities in such a 
line. It hardly seems reasonable to let 
your portion of the $600,000,000 in dog food 
and supplies slip past your door. 

A feed dealer should never let a custom- 
er who comes into his store for livestock 
feed walk across the street to a drug or 
grocery store to buy his dog food. 

Many dealers have put in elaborate dog 
food displays in one section of their stores. 
These dog food departments have practi- 
cally always earned their own way in in- 
creasing store profits. 

@ NEFF Flour & Feed Co., Vermont, IIl., 
lost its entire plant in Bushnel when fire 
destroyed the building and contents. 
@ RAY-CARROLL Grain Growers elevator. 
Hardin, Mo., was destroyed by fire recently 
with damages estimated at $20,000 or more. 
@ BLOOMING PRAIRIE Cooperative Ele- 
vator Co., Blooming Prairie, Minn., is 
changing and modernizing its elevator. 
@ J. B. CRAIG. Jr., Cadwell, Ill., recently 
sustained the loss of his grain elevator 
through fire. 


@ KERMIT PEDERSON has been appointed 

manager of the elevator operated by the 

Kellog Commission Co. at Benson, Minn. 

@ EICHSTEADT BROTHERS, Brookfield, 

Wis., have erected a new feed and ma- 

chinery warehouse. 

@ CHARLES ALNEER, Rockford, Ill., presi- 

dent and co-founder of Alneer Brother's 

Seed company, died at his home August 28. 

@ QUALITY FEED & Supply Co., DeKalb, 

Ill., has opened under the management of 

M. E. Meier. 
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Nutritional School 
To Feature Meeting 


Southern feed men are getting ready for 
the 15th annual convention of the Southern 
Mixed Feed Manufacturers association to 
be held at Athens, Ga, Oct. 10-12. 

In conjunction with the convention will 
also be held the Southern feed industry 
conference and the University of Georgia 
nutritional school, with the Georgia Feed 
Manufacturers association also taking part. 

A. T. Pennington, Allied Mills, Atlanta, 
is the program chairman. He has lined up 
an array of prominent speakers and prom- 
ises a ding-dong convention crammed with 
interest from start to finish. 

Speakers who are scheduled to address 
the convention include W. Ray Ewing, 
National Oil Products Co., Harrison, N. J.; 
Dr. M. P. Jarnigan, University of Georgia; 
Dr. R. M. Bethke, Ohio experiment station; 
Dr. C. D. Carpenter, Allied Mills; C. E. 
Wylie, University of Tennessee; Dr. Charles 
B. Cain, Royal Stafolife Mills, and C. A. 
Cobb, president of Southern Ruralist. 

Mr. Pennington points out that these 
speakers will cover a variety of subjects, 
all of which are of vital interest to feed 
manufacturers. The nutritional school con- 
ference promises to highlight some very 
important feeding information. 

The annual golf tournament will be a 
one day affair, Thursday, Oct. 10. at the 
Athens Country Club. The annual banquet 
and distribution of golf prizes will be held 
at the Georgian hotel, Thursday night, with 
special entertainment features, through the 
courtesy of the Ashcraft-Wilkinson Co. 

The University of Georgia will be host on 
Friday evening at a real open-air southern 
barbecue on the campus. On Saturday 
many of the feed manuafcturers will view 
the annual grudge gridiron battle between 
Georgia and Ol’ Miss. 


Northwest Feed Men 
Schedule Meetings 


A series of eight regional meetings in 
September has been announced by the 
Northwest Retail Feed Association, Inc. It 
is expected that such meetings will enable 
the association to service its members more 
thoroughly, aid in a drive for additional 
members and enable dealers to discuss 
more local problems with greater benefit 
to all feed men. 

The dates of the meetings as announced 
by W. D. Fleming, are as follows: Sept. 10, 
Rochester, Hotel Carlton; Sept. 11, Worth- 
ington, Hotel Thompson; Sept. 12, Redwood 
Falls, Ramsey hotel; Sept. 16, Duluth, Hotel 
Spaulding; Sept. 17, Little Falls, Pine Edge 
Inn; Sept. 18, Willmar, Hotel Lakeland; 
Sept. 19, Detroit Lakes, Hotel Graystone, 
and Sept. 23, Minneapolis, Hotel Nicolet. 

@ KERLIN BROS., operators of C. M. Ker- 
lin Elevator & Feed mill, have purchased 
the Delphi Hatchery & Feed store, Delphi, 
Ind. 


@ ALTMAN’S Cash Feed store, Oak Hill, 
W. Va., has opened its tenth store to oper- 
ate in the state. All products are obtained 
from Altman's Mills at Troy, Ohio. 
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DEALERS PICNIC 

Feed dealers of northern Wisconsin and 
their families held their annual picnic at 
Narrows park, Rice Lake, on Sunday, July 
21. Rice Lake dealers had charge of ar- 
rangements and entertained the 400 guests 
present. 

Picnicers arrived at noon, and spent the 
afternoon competing in contests and gen- 
eral entertainment. Prizes were given to 
contest winners and to those whose names 
were drawn. Coffee and ice cream were 
provided during the afternoon. 

@ CLARENCE LIECHTY and Orlo McCoy, 
Churubusco, Ind., have purchased the 
Churubusco grain elevator. 

@ HOELZ Flour & Seed mill, Belle Plaine, 
Minn., has installed a new 100 horse pow- 
er diesel engine. 

@ WM. J. DAVIS and Cecil Langdon re- 
cently bought new feed mixing machinery 
for their mill. 


@ CONDON ELEVATOR, Casnovia, Mich., 
was opened in August, stocking feed grain 
and fertilizer. 

@ FARMERS Elevator Co., George, Ia., 
formally opened its new building August 


@ SHERIDAN Elevator, Sheridan, Mich., 
has installed a new grinder and sheller, 
and will add a new mixer. 


Ohio Dealers Will 
Meet on Sept. 20 


Conditions of the soybean and corn 
crops, legislative and insurance problems 
will command principle attention at the 
fall meeting of the Ohio Grain, Mill & Feed 
Dealers association to be held Sept. 20. at 
Lima, according to W. W. Cummings, 
secretary. 

Ray Bowden, Grain & Feed Dealers Na- 
tional association is scheduled to speak 
on Washington views. Mr. Bowden is in 
close with national developments and will 
outline them in relation to the grain and 
feed trade. A. D. Caddell of the state 
industrial insurance department, Colum- 
bus, will speak on insurance problems as 
they relate to the industry. 

Secretary Cummings also states that 
considerable time will be given to the dis- 
cussion of growing conditions of the soy- 
bean and corn crop. In addition, buyers 
from the terminal markets will give their 
ideas in regard to price trends. Merchan- 
dising and other topics will also be brought 
up for discussion. The association, says 
Secretary Cummings has invited all Ohio 
dealers, whether members or not, to come 
to this important meeting. 

@ UPLAND GRAIN Co., Upland, Ind., has 

installed a new hammer mill. 

@ OTTO JOHNSON elevator, Ihlen, Minn., 

burned to the ground recently. 
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King Midas Awards 
4 H Club Prizes 


For the seventh consecutive year, King 
Midas Flour Mills has announced the win- 
ners of its annual scholarship awards to 
4-H club girls. The first prize, a $100 
scholarship to the University of Wisconsin, 
was given to Virginia Jacobson of Viroqua, 
Wis. Ethel Blahnik of Kewaunee was also 
awarded a scholarship of $75 as second 
prize. Prizes were announced by T. L. 
Bewick, state 4-H club leader. 

The annual awards are given for out- 
standing work as club members, for the 
purpose of promoting better baking among 
Wisconsin girls. The King Midas Flour 
Mills feels that this program is inspiring 


greater interest in better home baking 
among the girls who will be the next gen- 
eration of home-makers. 

In addition to the scholarship awards, 
each 4-H baking club is supplied with King 
Midas flour for its baking. About two hun- 
dred sacks of flour are donated each year 
to club leaders by local dealers, who are 
reimbursed by the mills. Thus the girls 
are encouraged to do better baking, since 
they are using highest quality flour in all 
their work. 

The King Midas Flour Mills will continue 
its policy of scholarship awards and is 
proud of the girls whom they have helped. 
Every winner has compiled an excellent 
record at the University of Wisconsin, and 
has continued to do fine work after gradu- 
ation. 


Experience and Adequate Facilities 
Assure Dependable Vitamin 
Products 


A few of many large 
tanks required for 


feeds with... 


NEWARK 


storing vitamin oils. 


Immense Reserve Stocks 
Insure Prompt Shipments 


Rows of giant tanks in our oil storage plant furnish con- 
vincing evidence of our ability to meet your vitamin A 
and D requirements no matter how urgent they may be. 
And you can always be sure of adequate unitage, care- 
fully standardized for uniformity, when you fortify your 


CLO-TRATE ‘‘200”’ 


VITAMIN A and D FEEDING OIL 
A Companion Product of Regular CLO-TRATE 


This new vitamin product complies with the definition 
adopted by the Association of American Feed Control 
Officials, Inc., and is guaranteed to contain not less than 
200 A.O.A.C. chick units of vitamin D and 1500 U.S.P. 
units of vitamin A per gram. Every batch is thoroughly 
checked before shipment in our chemical and optical 
laboratories, and is tested on chicks by the A.O.A.C. 
method. Write for particulars. 


WHITE LABORATORIES, INC. 


Manufacturers of Dependable Vitamin Products 


NEW JERSEY 


Herman Franke Dies 
From Heart Attack 


Herman Franke, 73, a veteran Milwaukee 
grain dealer known throughout the trade, 
died Aug. 21 as the result of a heart attack 
at his summer home on Lake Tomahawk. 

Mr. Franke entered the grain business as 
an office boy in 1880 at the age of 13, hav- 
ing just been graduated from graded 
school. This was the same year the Cham- 
ber of Commerce building was opened as 
one of Milwaukee's outstanding structures 
and which became the city’s grain center 
for many years. 

At the age of 25, Mr. Franke became a 
junior partner of Charles L. Lull. After the 
death of Mr. Lull the Franke Grain Co. 
was formed. Many Milwaukee grain men 
served their apprenticeship with Mr. 
Franke, who was known as a fine business 
man. Harry Franke, his son, has headed 
the firm since his father retired in 1930. 

Mr. Franke was a member of the Elks 
and the Isaac Walton league and was an 
ardent conservationist. For the past ten 
years he spent six months of each year at 
his lake home and six months in Milwau- 
kee. He was a good swimmer and at his 
advanced age took a plunge every day, 
even on the day prior to his death. 


Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 


SALESMAN experienced in selling and pro- 
motional work desires position with feed manu- 
facturer. Refer to No. 840, % The Feed Bag, 
Milwaukee, Wis. 


SALESMAN with good knowledge of farming 
and feeding and experience with nationally 
known firms. Age 48, married. Refer to No. 
8041, “% The Feed Bag, Milwaukee, Wis. 


FACTORY or office work—have wide experi- 
ence managing mixed feed department and 
own business with grain exchange. Willing 
worker, anxious to get in with good firm. Age 
33, married. Refer to No. 9040, % The Feed 
Bag, Milwaukee, Wis. 


MANAGER—Sales or production—wants con- 
nection with manufacturer of linseed, soybean 
or other feed products. Prefer central states 
territory. Well recommended. Refer to No. 
9410, % The Feed Bag, Milwaukee; Wis. 


POSITIONS AVAILABLE 


SALESMAN to sell well established line of 
commercial mixed feeds. Splendid opportunities 
for ambitious parties. Refer to No. 2041A, % 
The Feed Bag, Milwaukee, Wis. 


FEED SALESMEN — File your apvlica‘ion for 
connection with large nationally known food 
company with number of opportunities for ad- 
vancement. Applications will be treated confi- 
dentially. Give full information in first letter. 


Refer to No. 8040A, “% The Feed Bag, Milwau- 
kee, Wis. 


SALESMAN — Opportunity for young man in 
western Wisconsin. Give full informa'ion and 
experience. Refer to No. 184A, “% The Feed 
Bag, Milwaukee, Wis. 


SALESMAN—AMichigan and Wisconsin territory 
to handle 100% medicine for cows. Attractive 
proposition for the right man. Refer to No. 
940A, % The Feed Bag, Milwaukee, Wis. 


SEED SALESMAN — Central Wisconsin terri- 
tory. Salary and bonus. Car furnished and 
expenses paid. Give full information in first 
letter. Refer to No. 901A, “% The Feed Bag, 
Milwaukee, Wis. 
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Badger Seed Men 


fp) EGISLATIVE, association, buying, mer- 

chandising and other problems of the 
seed trade were aired at the summer meet- 
ing of the Wisconsin Seed Dealers associa- 
tion, held Aug. 27 at the Park hotel, Madi- 
son, Wis. 

The convention was opened with a 
speech by Dr. L. A. Moore, superintendent 
of the division of plant industry, depart- 
ment of agriculture, Springfield, Ill. who 
spoke on “Problems of the Seed Trade.” 

Herbert Krueger, Forest Junction, deliv- 
ered a fine address on improvement of 
buying conditions in the seed trade. “In 
order to stay in the seed business and be 
able to serve my community adequately I 
discovered I had to know something more 
about seeds than price,” he said. 

“Your thumbs are different. No one has 
thumbs exactly like them. The same prin- 
ciple applies to apples, potatoes, barley or 
any other product of Nature, for she never 
makes two alike. No two lots of seeds are 
alike, although they may have been grown 
in adjoining fields. So with this varying 
quality we've got to know seed and only 
by knowing seed can we hope for profit- 
able operation. 

Mr. Krueger stressed an important point 
in saying “you must remember that very 
few farmers actually know anything about 
seed, and it is equally true that not too 
many feed dealers handling seeds on the 
side actually know seed. 

“So I would recommend that every man 
handling seeds give more time to studying 
seed from every angle. With the multipli- 
city of information available, with a state 
department that is ever ready to cooperate, 
with information gladly furnished by the 
seed houses, it won't take long before your 
judgment is considerably better than it 
was.” Mr. Krueger also stressed the im- 
portance of buying seed clean, thus mak- 
ing the farmers realize the value of clean 
fields. 

Lawrence Teweles, L. Teweles Seed Co., 


HEADS NEW DIVISION 

The New England By-Products Corp. has 
set up a western division sales territory in 
charge of E. F. Morris, according to an 
announcement by F. C. Bowes, general 
manager. 

Mr. Morris will have charge of a branch 
sales office located at 4949 Vincent Ave. 
So. in Minneapolis, Minn. The territory 
under the jurisdiction of Mr. Morris in- 
cludes Illinois and Wisconsin and the 
states west of the Mississippi river. 

Two sons of Mr. Morris will assist him. 
They are Richard who has been helping 
since last March, and Robert. J, F. Willrett 
will work in Illinois, L. H. McConney in 
Iowa and J. N. McConney in Nebraska. 
J. T. Sexton Co. is the firm’s distributor in 
the Kansas City territory. 

@ CARGILL, Inc., has purchased the O. J. 


Brown independent elevator, Ulen, Minn., 
from the Peavel Elevators. 
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air vital problems 
at madison meeting 


Milwaukee, spoke on “Our Present Seed 
Situation” outlining local and national 
trends. David K. Steenbergh, executive 
secretary of the Central Retail Feed asso- 
ciation gave an address on the topic, “Why 
Belong To An Association?” The complete 
talk is published elsewhere in this issue 
of The Feed Bag. 

Dealers attending the convention also 
took a trip in the afternoon to the experi- 
mental farm of the University of Wisconsin, 
where such well known men as Dr. L. L. 
Gerber, Henry Lunz professors Wright, 
Leath, Briggs and others explained devel- 
opments in hybrid corn, soybeans and 
other late crops. 


— feed week 


(Continued from Page Twenty-five) 


staged special events for members of their 
local 4-H clubs and served doughnuts and 
hot coffee for the children and thus adver- 
tising messages stressing good feeds were 
carried into many additional farm homes. 

Most feed manufacturers and local deal- 
ers sponsoring radio programs devoted a 
large portion of their time on the air to 
Feed Week promotion last year. National 
networks cooperated in broadcasting the 
message of Ralph M. Field, president of 
the American Feed Manufacturers associa- 
tion who spoke over WLS, Chicago, on the 
progress in feding methods which have 
contributed to a more prosperous agricul- 
ture. Similar radio addresses are to be 
given this year by outstanding experts in 
the feed industry. 

—_—_¢@——- 


@ ALDER BROS., Rome, N. Y. have in- 
stalled a hammer mill and new engine to 
operate their grist mill. 


More than 15,000 persons attended a 
public broadcast of the Murphy Barnyard 
Jamboree at the Wisconsin state fair in 
Milwaukee August 17. The broadcast, di- 
rect from the fair ground over WLS, fea- 
tured presentation of prizes to contest win- 
ners in the fourth annual summer prize 
contest staged by the Murphy Products 
Co., Burlington, Wis. 

A large delegation of the firm's sales 
organization and their families attended 
the broadcast. Awards were announced 
over the radio by James H. Murphy, presi- 
dent of the firm, and winners were put on 
the air to express their views at being 
selected. 

Einer Anderson, Lockport, Ill., was an- 
nounced as the winner of the grand first 
prize, an Allis-Chalmers tractor. Mr. An- 
dersen purchased his feed at the Lockport- 
Dupage Farmers Elevator Co., Lockport, Ill. 


A HAPPY DAY for prize 
winners. Jack Holden an- 
nouncing, left to right. How- 
ard G. Horn, Mentone, Ind.- 
third prize winner; W. H. 
Granner, second winner, 
Einar Andersen, first winner, 
and J. H. Murphy. 


Second prize, an Allis-Chalmers all-crop 
harvester, was won by W. H. Granner, 
Eldora, Ia. Howard G. Horn, Mentone, 
Ind., took home a Studebaker sedan as 
third prize. 

T. C. Burchard, advertising manager of 
the Murphy Products Co., reports that the 
summer prize contest exceeded any held 
thus far and attracted almost 15,000 en- 
tries. In addition to the major prize win- 
ners there were several hundred other 
prizes. 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


An obstinate man does not hold opin- 
ions, but they hold him. 
* 


ON THE WAY 
Farmer: “That land you sold me is 
no good. You said I could grow nuts on 
Seller: “Oh, no, I didn't say that. I said 
you could go nuts on it!” 


NOT DEAD YET 
Jailer (to prisoner awaiting execution): 
“You have an hour of grace.” 
Prisoner: “Okay. Bring her in.” 
* 


Who can tell—maybe with the govern- 
ment spending more money, the time 
may come when the taxpayers will get 
hold of some of it. 


Push the Supplement 


that's Easy 


— so Rich in 


32% 
SUPPLEMENT 
MASH 


Lil 


"Conkeys 


Year ‘round 
Advertising is 
telling Poultry 
Raisers to... 


“LOOK for the 2 BIG 
Red Letters on Every Bag” 


WRITE FOR DEALER PROPOSITION 


6761 BROADWAY 


THE G. E. CONKEY C CLEVELAND, OHIO 
Dont Break the Chain of 


FEEDS 


A DIPLOMAT 
“Does your wife ever pay you any 
compliments?” 
“Only in the winter.” 
“In the winter. How do you mean?” 
“When the fire gets low, she says, 
“Alexander, the grate!” 


DAY OFF 
“There's an office boy called John Simp- 
son working here. May I see him? I'm 
his grandfather.” 
“You've just missed him. He's gone to 
your funeral.” 
* * * 


MODERN BUYING 

Mrs. Motorist: “We really must get a 
new car, John.” 

Mr. Motorist: “What? We're still paying 
installments on the car I exchanged for 
the car I sold in part payment for the 
car we've got now.” 

* * * 


There’s danger ahead when a man 
throws his tongue into high gear before 
he gets his brain going. 


INSTINCT 
Mother (to son wandering about the 
room) What are you looking for?” 
Son: “Nothing.” 
Mother: “You'll find it in the box where 
the candy was.” 
* * * 


TRUE ECONOMY 

“Are you saving anything since you 
adopted a budget system?” 

“Sure, by the time we get the books 
balanced each night, it’s too late to go 
anywhere.” 

* * * 
BOTH WASTING TIME 

Wife: “In the time it takes me to tell 
you what to do I could easily do it 
myself.” 

Husband: “Yes, and in the time it takes 
me to listen, so could I.” 

* * * 


OLD BUT CLEAR 
Farmer Jones: “Which is correct —‘A 
hen is sitting’ or ‘A hen is setting?’ ” 
Farmer Brown: “I don’t know, and I 
don't care. All I bother about is when she 
cackles—is she laying or is she lying?” 
* * * 


CONSIDERATION 

A patient in a hospital awoke after an 
operation and found the blinds drawn 
in his room. 

“Why are those blinds down, doctor?” 
he asked. 

“Well” said the physician,” there was 
a fire in the alley, and I didn’t want you 
to wake up and think the operation had 
been a failure.” 

* * * 


EXACT 


Georgia lawyer: “Well, Rastus, so you 
want me to defend you? Have you any 
money?” 

Rastus: “No suh, I hain’t got no money, 
but I got a 1922 model Ford cah.” 

Lawyer: “Well, can you raise some 
money on that—Now let's see—just what 
do they accuse you of stealing?” 

Rastus: “A 1922 Ford cah..’ 
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— youth 


(Continued from Page Eighteen) 


resentative works in the community 
and Mr. Stoller goes out with him 
to write contracts. By far the great- 
er percentage of the business, how- 
ever, is done on the regular retail 
basis. 

Poultry feeds lead in sales. This 
is due to the fact that a mixer is 
operated. One line of commercial 
feeds is picked up in Peoria while 
the other is delivered direct from 
the factory in Wisconsin. A l-ton 
truck is kept for pick-up and deiiv- 
ery service. 

A very friendly atmosphere is 
radiated by the proprietors, Floren, 
23 years old, and Lucille, 20 years 
old. They were brought up on a 
farm near Princeville where their 
parents still live. The business was 
started in 1936 by an older brother, 
Earl Stoller. A year later the pres- 
ent proprietors took charge. In spite 
of their youth, while the youngsters 
are friendly and joyous, there is 
nothing frivolous in their manner. 
Being young, they sense the mod- 
ern way of doing things and this 
undoubtedly accounts for the sani- 
tary and attractive appearance of 
their displays in spite of the diffi- 
culty attendant upon an old build- 
ing. They have doubled the sales 
of the first year and this has been 
due almost entirely to a planned 
merchandising policy. 

IOWA 


Roy Grove, formerly a partner of G. & E. 
Milling Co., New Hampton, has bought a 
feed mill at Monona. 

Farmers Elevator, Lake Park, is making 
plans for building a feed mill. 

L. B. Darling has purchased the Weart & 
Lysaght Co. elevator at Quimby. 

Art Johnson has purchased the C. B. 
Johnson Elevator at Melbourne, Ia. 

Gifford Elevator, Gifford, Ia. was de- 
stroyed by fire recently. 

Ray Walters, Harlan Rendering Co., has 
purchased the Des Moines elevator plant 
at Corley, Ia. He also operates elevators 
at Harlan, Elk Horn and Corley. 

Melvin Dorr, Marcus, has purchased the 
Evander elevator at Sheldon and will move 
it to Marcus. 

Grettenberg Grain Co., Coon Rapids, 
has purchased an elevator at Dawson, 
formerly owned by Stokly Grain Co., Des 
Moines. 

D. Milligan Co., Jefferson, suffered the 
loss of an elevator in a fire recently. The 
elevator will be rebuilt. 

W. A. Logan, Burlington has purchased 
the Lone Tree, Ill. elevator. 
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Ray Shoup, Reinbeck, has purchased 
the interest of his partner George Schil- 
droth in the S. & D. feed store. 

William Quillen has opened a feed store 
at Hampton and will do custom grinding 
and feed mixing as well as carry a line of 
stock and poultry feeds. 

Sidney Elevator Co., Sidney, was de- 
stroyed by fire last month. 

Forreston Feed Mill, Forreston. has in- 
stalled a new corn cracker, two motors 
and a new elevator drive, says O. A. 
DeWall, manager. 

Herman Harms elevator, Brunsville, was 
destroyed by fire last month, with a loss 
of $15,000. 

General Mills, Minneapolis, has estab- 
lished a branch of their farm service divi- 
sion at Ottumwa. 


@ HARLOW McGOWAN has purchased 
the Huston Feed Mill, Huston, Wis. He 
plans to establish several branch stores in 
the area. Formerly, McGowan was man- 


ager of Doughboy Mills, Black River Falls. 


@ HOOSIER Mineral Feed Co., Green- 
wood, Ind. held its annual free show for 
farmers which included appearance of 
radio and dramatic stars. Hundreds of 
farmers and their families attended. The 
event is said to be a fine business and 
good will builder. 

@ STUART SEIDL has joined the staff of 
Rahr Malting Co., Manitowoc, Wis. He 
was formerly with the barley department 
of Archer-Daniels-Midland Co., Minnea- 
polis. 


“The BEST 


Say Hundreds of Dealers Who Use 
DRIED, CONCENTRATED 


Never Sticky---Can’t Gum Up Mixers 


@“JOBBERS”: Here is a new 

fast-moving item that has tre- 
mendous appeal to the mixing 
trade. Write for full details today. 
“MIXERS”: Sweeten and enrich 
your feeds with Omalass. If no 
jobber is serving your territory, 
write for information, sample, and 
prices. 


CONTAINS 
45% Sugars 


(as much sugar as pure liquid 
molasses, minus the moisture.) 


NOW HANDLED BY HUNDREDS OF DEALERS AND 


Write! 


SOLD THROUGH THESE JOBBERS 


Denver, Colorado—Ady & Crowe Mercantile Co. 
Nat'l Stock Yards, Ill.—Nat’l Distributors, Inc. 
Peoria, I1l.—Russell-Miller Milling Co. 
Rockford, I1l.—Russell-Miller Milling Co. 
Algona, Ilowa—Sargent & Company 
Cedar Rapids, lowa—Cedar Rapids Feed & Supply Co. 
Des Moines, lowa—Kelly Feeds, Inc, 
Des Moines, lowa—Russell-Miller Milling Co. 
Des Moines, Ilowa—Sargent & Company. 
Fairfield, lowa—Fairfield Feed Co. 
Ft. Dodge, lowa—Central Flour & Feed Co. 
Fort Dodge, lowa—Plymouth Processing Co. 
Ottumwa, Iowa—Iowa Poultry Producers Marketing Assn. 
Sioux City, lowa—Russell-Miller Milling Co. 
Salina, Kansas—Shellabarger Mills. 
Glencoe, Minn.—Farmers & Merchants Milling Co. 
Minneapolis Minn.—Maney Bros. Mill & Elevator Co. 
Olivia, Minn.—de Werd Milling Co. 
Royalton, Minn.—William Grettum. 
St. James, Minn.—St. James Distributing Co. 
Truman, Minn.—Farmers Elevator Co. 
Wadena, Minn.—Russell-Miller Milling Co. 
Waseca, Minn.—Russell-Miller Milling Co. 
Willmar, Minu.—Russell-Miller Milling Co. 
Kansas City, Mo.—Perrson-Ferguson Chemical Co. 
Alliance Neb.—0O. M. Kellogg Grain Co. 
Omaha, Neb.—Shamblen Helm Milling Co. 
Huron, S. 
Sioux Falls, S. D.—Russell-Miller Milling Co. 
Watertown, S. D.—Watertown Milling Co. 
Black River Falls, Wis.—Doughboy Mills, Ine. 
Madison, Wis.—Hoff man Feed Company. 
New Richmond, Wis.—Doughboy Mills, Inc. 


VYLACTOS LABORATORIES, Inc. 


DES MOINES, IOWA 


D.—Russell-Miller Milling Co. 
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— diesel costs 


(Continued from Page Twenty) 


extra profits to be gained by feeding their 
crops in processed form, and letting the 
residue go back on the fields to enrich 
the land. “You make friends by treating 
them right. You keep them in the same 
way, but even more importantly, you get 
their repeat business year after year by 
helping them make more money.” 

In addition to custom grinding and mix- 
ing, the company carries nationally adver- 
tised ready mixed feeds and allied pro- 
ducts to round out the service, for which 
they find a steady sale. 

In direct contrast to the foregoing, and 
to illustrate the flexibility of diesel power, 


suppose we pay a brief visit to the Napo- 
leon Mills and elevators, Napoleon, Ohio, 
county seat of Henry county. For more 
than a hundred years, this establishment 
has been in continuous operation. From 
the beginning and until recent years, water 
power was used exclusively from the old 
canal which brought water through the 
city from the river. “But you can’t stand in 
the way of progress,” says Lawrence J. 
Vocke, general manager of the firm, now 
operating as John H. Vocke & Son. “Water 
power, commonly believed to be the cheap- 
est power available, finally became too 
costly to use. We were paying $800 a year 
for our water power privileges. Even that 
wasn't so bad, but we didn't have water 
all the time, and it became unthinkable to 
have our mills disrupted by a scarcity of 


IBBERSON Goes to Rockford, Ohio 


ing facilities, ete. 


Entrusted with the building of a new feed mill building 
and warehouse, IBBERSON built for the Little Elevator Co., 
Rockford, Ohio, this modern plant. Many novel features 
were introduced, such as customer convenience, rapid load- 


You Can Profit By 
Our 50 Years Experience 


Write us in full confidence. There is no obligation at- 
tached to a request for information or for consultation. Tell 
us your problem — we'll solve it. 


COMPANY 


water power. That was 10 years ago, 
when we installed a two cylinder 120 h.p. 
Fairbanks Morse diesel engine which 
seemed entirely adequate for operating 
our flour mill equipment at that time, and 
it was. Power costs per 10 hour day aver- 
age $3.50 per day for fuel and lubricating 
oil. In the ten years we have used this 
diesel power, we have found it both de- 
pendable and economical. Our one and 
only mistake was in the size of the original 
installation, adequate at the time, but 
wholly inadequate for the expansion which 
followed later. In the operation of our 
flour mills, and complete feed grinding de- 
partment, the overload was too great, and 
for this emergency we were compelled to 
install electric motors which involve an 
added cost of $100 per month for electric 
power. 

“From our experience, the best advice 
seems to me now, that if you are using 
equipment requiring 100 h.p. it is best to 
install the larger unit of not less than 150 
h.p. and in that ratio. I am firmly con- 
vinced that such a decision will add up to 
70% to the life of the engine and provide 
cheaper power in proportion, as well as 
provide all the power you need,” Mr. Vocke 
declared. “Diesel engine manufacturers 
claim, and many mill users agree from 
their personal experience that the diesel 
engine requires very little attention—that 
cleaning and decarbonizing need not be 
done oftener than every two years. Per- 
haps I am more than conservative. We do 
the job every six months. The time in- 
volved is not much, and I am sure it pays 
dividends in longer life, better service, 
more economical power.” 

MICHIGAN 

Asa Strait & Son, Williamston, have in- 
stalled a new dust collector to eliminate 
the dust nuisance in their alfalfa mill. 

Fraser Milling Co., Fraser, has filed arti- 
cles of incorporation. 

Berger Copeman, Metamora, will open 
a feed store about Sept. 15. 

E. Pierce Jameson, Fenton, has purchased 
the feed and flour mill of Gustave Wall- 
brecht. 

John Mitrzyk Sales Co., has purchased 
the Standish Elevator Co., Standish, from 
C. F. Hall who has been in the business 
since 1905. 

William Foote, 71, owner of a feed mill 
at Edmore, died recently from a heart 
attack. 

Blanchard Elevator has added a new 
seed cleaner, new grinder and truck to 
its mill. 


@ CENTER VALLEY CO-OPERATIVE, Cen- 
ter Valley, Wis., has installed a new 75 hp 
Prater mill. 

-- &© 
@ FLOYD CARPENTER, Baraboo, Wis., is 
remodeling his feed plant and has install- 
ed a new Prater mill and one and one-half 
ton mixer. 

—---—- @— —— 
@ DAVENPORT Elevator, Davenport, Ia. 
has installed a new attrition mill with air 
products collector system. 

@ RAY CARROLL Co. elevator, Carrolton, 
Mo. was destroyed recently by fire. 
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Small door bolts around the mill are of 
course often and easily opened from the 
opposite side thru the crack or opening be- 
tween the door and casing by means of 
any thin, stiff sharp tool which with a bit 
of pressure can turn and work back the 
bolt. 

An unhandy and inconvenient tin or 
sheet metal plate is commonly screwed on 
to prevent this, but when large enough is 
often and frequently bumped into, and is 
a catch for clothing. 

A neat and simple application is shown 
above. Use one fairly large, short round 
head screw and fasten one of the common 
brass spring shut-off devices near the back 
end of the bolt bar. If necessary file a 
groove through the lower raised tubing 
ridge for the bolt to pass through when the 
spring is released. Now simply pressing 
down the spring into its catch. neatly 
blocks the bolt bar from going backwards 
to clear the sleeve in the sill or casing. 
It cannot be pushed or worked back as 
the photo shows. A touch of the finger 
releases the catch of the spring, it flies 
up and the bolt can be passed all the way 
back into unlocked position. A simple and 
efficient ‘double check’. 


Allied Net Income 
Larger This Year 


Allied Mills, Inc., report consolidated net 
income for the fiscal year ended June 30 
at $1,393,939. This is equal to $1.71 a 
share on 812,220 shares of capital stock, 
and compares with $1,301.578 or $1.37 a 
share on 946,000 shares for the previous 
year. 

The annual report of the company shows 
that during the last fiscal year the firm 
spent about $600,000 for additions and im- 
provements, which include new boiler 
houses and equipment for two plants; en- 
largement of an office addition, a new 
soybean oil refining unit and storage ad- 
dition, as well as completion of the new 
bottling plant at the distillery. 

H. G. Atwood, president, said concern- 
ing the report that the company’s three 
main divisions, feeds, distillery and soy- 
bean, benefited in the sales upturn. 

---—— 
@ PARIS Milling Co., Portland, Maine, has 
purchased the Strout Grain Co. of that city. 
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POULTRY SHOW 

The fifth annual poultry industry exposi- 
tion of the Northeastern Poultry Producers’ 
Council, Inc. will be held at the Atlantic 
City, N. J. auditorium on Oct. 1-4. Breeders, 
hatcherymen and commercial poultrymen 
will attend. 

Officials of the show report that many 
reservations for display space have come 
in, with more expected. This show is one 
of the largest of its kind in the nation. 
While many entrants are drawn from the 


East, the show also gets entrants from all © 


parts of the United States. 


@ MISS E. HEINRICKS MEYER of the H-H 
Feed Mills, St. Louis, Mo., returned recently 
from’ a vacation in the Pocono mountains 
of Pennsylvania. 


FEED to put quick 
finish on late pigs 


PENNSYLVANIA 

William Kramp has opened a feed store 
at Blairsville and carries a full line of 
poultry and stock feeds, as well as poultry 
equipment. 

Jacob Royer, 86, retired feed dealer at 
Lewisburg, died recently after a lingering 
illness. 

C. W. Little has taken over the manage- 
ment of Waggoner’s Mill, Loysville, one of 
the oldest mills in the state. 

@ HARVEY J. BARTHELS, Green Bay, Wis., 
has purchased and is operating the Lena 
Flour Mills, Lena, Wis. He recently install- 
ed new Blue Streak hammer mills both at 
Green Bay and at Lena and is contem- 
plating the installation of a diesel engine 
at Lena. 


WANTED 


BIG 


WANTED 
FEED for giving 
fall pigs health and 
igor during winter 


JOBS 


@ Sterling Pig and Hog Balancer packs the punch to han- 
dle the three big feeding jobs that lie ahead. Sterling saves 
on corn while putting fast gains on feeder pigs. Sterling 
helps fall litters beat the handicap of winter weather. Ster- 
ling—fortified with reproductive Vitamin E—builds up the 
strength of nursing sows and assures ample milk flow. 
Handle Sterling Pig and Hog Balancer—the feed that 
always makes good—the feed that brings your customers 


back for more! 


NORTHRUP, KING 2 CO. 


Minneapolis, 


DEPENDABLE 
SINCE 1884 


Minnesota 


Handy-Grams 
: 
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Like Meetings 


BELIEVE farmer-meetings 
sponsored in connection with 
one’s feed manufacturer should 

be utilized to the fullest by feed 
merchants,” said Louis Coleman 
recently. He operates as the Cole- 
man Feed & Supply Co., Marion, Ky. 
He started just two years ago, focus- 
ing much of his efforts on the sale 
of branded commercial feeds. 

“Low overhead cost has some- 
thing to do with it,” he explained. 
“I just have one employe. The rest 
of everything—I do myself. Straight 
selling too— I have no grinding or 
mixing equipment. I merely stock 
fine quality merchandise, tell my 
friends about it, and sell them what 
I can—and for cash, so far as fea- 
sible. I do not more than 3% of my 
business on credit. Even at that I 
watch every risk. If a man isn't a 
good worker I extend no credit. If 
it's a tenant farmer I study the 
matter over two or three times be- 
fore I let him carry away much 
merchandise.” 

Mr. Coleman operates in a nice 
little town of 200 population in the 
hills not far from the Ohio River, in 
a land made famous by Irvin &. 
Cobb and other writers. You are in 
Marion shortly after leaving Padu- 
cah if you just head eastward up 
the highway. It is a land of small 
farmers. 

“Getting back to the farmer- 
meeting idea,’’ continued Mr. Cole- 
man, “we had a meeting here, 
using a movie film to drive home 
the economy and efficiency of feed- 
ing our commercial feeds. We had 
absolutely no other program—just 
the movie and refreshments. I 
think the crowd only numbered 
about 100 but they were the right 
ones to profit from the picture. The 
whole expense of the affair was 
only about $12 to $15. But I don't 
think there is a bit of doubt but 
what it made the desired impres- 
sion and immediately helped busi- 
ness. In addition, it was a good 
piece of entertainment and all who 
came enjoyed the show.” 

Feeling this way about the mat- 
ter, naturally Mr. Coleman hopes 
to stage more movies in the future 


packed with good feed 


ideas 


and to do other things to stimulate 
the demand for commercial feeds 
in and around Marion. 

“T like the ‘live display’ idea, too,’’ 
he said. “As is the case with a 
great many other feed dealers, es- 
pecially the smaller merchants, I 
haven't done as much along this 
line as I should have. I have fed 
chicks, pigs, and laying hens in 
the store and these demonstrations 
unquestionably attracted attention. 
To some extent, our local papers 
gave publicity to this work but I 
believe the most good comes from 


they can use 


having all customers see what was 
going on, start conversations, hand 
out literature, and set them think- 
ing. The time comes when they feel 
the need of better feeds and their 
minds will revert to the display.” 


Mr. Coleman occupies a nice 32x 
50 building on the railroad tracks, 
some three blocks from the main 
business district. It is an attractive 
spot, with nice signs readable some 
distance. Everything is clean and 
has the appearance of being a 
store in which its owner takes pride. 


Wins Blatchford Trophy 


J. E. SAMS HAL GILLOT 


The annual district sales managers meet- 
ing of the Blatchford Calf Meal Co. was 
held at its new office building in Wauke- 
gan, August 12-13. Features of the conven- 
tion were sales reports for the previous 
year, and presentation of the John W. Bar- 
low award for best sales. 

The award, with a $100 bonus, passed 
from C. C. Ash, Kansas City, to H. A. 
Gillot, southeastern district. Sales reports 
showed that this was the most successful 
year in company history, with an increase 
of 57% over last year. 

J. M. Flinn opened the program on Mon- 
day, the 12th with a greeting and presen- 
tation of the award. Speeches were given 


Cc. C. ASH JAMES M., FLINN 


by J. E. Sams, W. L. Blows, J. M. Watson, 
L. A. Henderson, F. E. Jones, R. M. Scott, 
and Mae Haupt. 

Topics covered were: sales program for 
1940-41, what formula service can do to 
help the dealer, the milk plant dealer, 
sales and office cooperation, how to make 
the premium plan more effective, getting 
more business through distributor sales- 
men, and breaking down sales resistance. 

Tuesday afternoon, the program was 
varied with a discussion of merchandising 
problems of different territories. The con- 
vention closed with an optimistic preview 
of the next year by Mr. Flinn. 
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—milk jug 
(Continued from Page Fourteen) 


cheese, boiled ham, minced ham, 
summer sausage, liver sausage, 
egg and peanut butter. Drinks in- 
clude milk, buttermilk, choc-lade 
milk. Malted milks also sell well, 
with 400 often reached as a total on 
Sundays. 

A sign in the dining room, carry- 
ing important copy, is placed where 
all can see it. It reads: ‘The little 
milk jug has been built in one of 
the richest farming communities in 
America to enable you to enjoy the 
finest of all foods—milk (and dairy 
products), and as a testimonial to 
the more than 20,000 families who 
made possible the Golden Guern- 
sey Dairy cooperative which offers 
you here the same kindly courtesy 
and the fine spirit of hospitality that 
has characterized this institution 
down through the years. A Toasi 
to Health.” 

Another sign reads, “Did it hit the 
spot? Approximately 50,000 men, 
women and children start each day 
right with a refreshing drink of one 
of the products of the Golden 
Guernsey Dairy cooperative, pro- 
ducer of that famous rich Golden 
Guernsey milk and cream. Your 
grocer or delicatessen carries it, or 
you may have it delivered to your 
home every day by telephoning 
Hopkins 5400.” 


The Guernsey cows, according to 
Gordon Hoppe, manager of the Milk 
Jug, are fed rations of ground corn, 
ground oats, bran, oil meal, beet 
pulp, dairy feed, distillers’ grain, 
mineral feed and molasses. Feed- 
ing is very carefully supervised by 
the farm foreman, as Mr. Hoppe 
knows from experience that better 
feeding brings bigger profits 
through production of a better pro- 
duct. 

Officials of the cooperative say 
that the Milk Jug is one of the few, 
if not the only place in the country, 
which serves a wide selection of 
fancy mixed milk drinks, a feature 
which can be promoted almost any- 
where. These drinks are proving 
very popular with many people 
who drop in for milk drinks instead 
of going to their favorite nite club 
for a Tom Collins, etc. 

Here are some of the popular 
ones: 
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SOUTHERN MINT MILK JULEP 
8 ounces milk 
11/, ounces green mint syrup 
Add shaved ice and mix 
Garnish with green cherry 


EGG NOG 
8 ounces milk 
1 egg (fresh) 
l4, teaspoon sugar 
1 tablespoon sugar 
Dash of salt 
Add shaved ice and mix 
Sprinkle cream with nutmeg or cinamon 


GRAPE MILK BLOSSOM 
6 ounces milk 
3 ounces grape juice 


teaspoon lemon 
2 tablespoons sugar 
Add shaved ice and mix 


STRAWBERRY MILK SURPRISE 
8 ounces milk 
2 ounces strawberry syrup 
Add shaved ice and mix 


DARK SECRET 
8 ounces milk 
2 ounces root beer syrup 
Add shaved ice and mix 


BUTTERMILK HIGHBALL 
5 ounces buttermilk 


3 ounces carbonated water 
Mix 


MARION FEED MIXER 


For Precision Mixing — Buy A MARION 


Is the Feed you put out just a mixture, or is it MIXED. Laboratory 
tests have proven to the users that they can rely on the MARION 
MIXER for any combination of Minerals, Dry Feeds, or Molasses 
Feeds. 


The MARION MIXER may be installed below the floor, over a 


drive-way, hung from the ceiling, or mounted on legs with our 
elevator, as shown in cut. 


RAPIDS MACHINERY COMPANY 


MARION, IOWA 
TERRITORIES AVAILABLE FOR JOBBERS 
ENGINEERING SERVICE 
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BANANA MILK SHAKE 
8 ounces milk 
1 banana (chopped) 
Dash of Salt 
Add shaved ice and mix 


BUTTERSCOTCH MILK WHIP 
8 ounces milk 
2 tablespoons butterscotch syrup 
teaspoon lemon flavoring 
Add shaved ice and place in mixer. Top 
with whipped cream 


PINEAPPLE MILK FLIP 
8 ounces milk 
2 tablespoons crushed pineapple fruit 
I, teaspoon lemon flavoring 
Add shaved ice and mix 


CHERRY MILK SNOW 
8 ounces milk 
2 ounces cherry syrup 
Dash of salt 
1 teaspoon sugar 
1 teaspoon lemon juice 
Add shaved ice and mix 
Top with cream 


DIXIE CHOC-LADE COOLER 
8 ounces choc-lade milk 
1 No. 16 Scoop vanilla ice cream 


COTTAGE CHEESE SUNDAE 
1 No. 16 scoop creamed cottage cheese, 
placed in sundae dish. Garnish with 
crushed strawberry, cherry or pineapple 
fruit and nuts 


TODAY’S GREAT PROFIT OPPORTUNITY 


IS FOR QUAKER 


FEED DEALERS! 


Here’s the Feed Line that’s on the March! 
It will pay you to investigate a Quaker 
Feed Dealership for your territory! 


IN QUALITY 
IN ASSORTMENT 
IN ADVERTISING! 


Write for details of the great promotion campaign this Fall in radio, maga- 
zines and countless dealer helps, selling Ful-O-Pep Poultry Feeds and 
the Ful-O-Pep Save-On-Feed Plan to your customers. Get details of the 
profitable Quaker Feed Dealership for your territory. Write today to, 


THE QUAKER OATS COMPANY, CHICAGO, ILL. 
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Copies of these unique recipes 
are given freely to anyone, the idea 
being that use of such recipes in 
the average home will help to in- 
crease the use of dairy products 
and eggs. 


— display 
(Continued from Page Eight) 


“I have”, he replied. 

“I'll send my son down in the morning”, 
she said. The lady has been a steady cus- 
tomer ever since. 

Much of the advertising is developed 
right in the Pittsfield store. On baby chick- 
ens a newspaper classified ad has been 
found to pay fine dividends; this has, how- 
ever, been used in combination with per- 
sonal letters sent every spring to old or 
possible future customers. 

It has also been the practice to secure 
all chicks locally. There are enough raisers 
to supply them and it helps build business, 
not only between the raisers and the feed 
store, but also gives more confidence to 
buyers of chicks when they can be assured 
that they are getting entirely local stock. 

Some sale has also been enjoyed in 
young turkeys, and it is planned to repeat 
it next season. They can also be supplied 
locally to a great extent, though not al- 
ways entirely. However, it has always 
been possible to get them without going 
out of the state. It is hardly necessary to 
add that efforts to follow up the sale of 
chicks, ducks, turkeys, etc., with proper 
feed are always made. 

If this feed store has demonstrated any 
one fact more forcefully than others, it is 
that it is the merchandiser at the helm of 
the business that counts: upon him and his 


personnel the store will stand or fall. 


WISCONSIN 

Ritzman Elevator, Hayward, was badly 
damaged by fire last month. 

Lester Hildebrandt has purchased the 
feed business of T. Thomson & Son. 

Dietetic Flour Mills, Inc., Weyauwega, 
has been incorporated with Arthur L. Nich- 
ols, Arthur E. Ewald and Saro Balliet as 
incorporators. 

Otto J. Melcher, 66, pioneer feed and 
lumber dealer at Wautoma. died recently 
after a brief illness. At one time he also 
operated lumber and feed firms at Wild 
Rose and Almond. 

Fred Brendemuehl, Prescott, has installed 
new equipment in his feed mill. 

Erickson Feed Co., Blanchardville, is 
building a new warehouse and will install 
some new equipment. 

Cooperative Co., Spooner, recently in- 
stalled new feed grinding and mixing 
equipment. 

Krueger Bros., Hilbert, have installed 
new equipment in their elevator. 

Farmers’ Union Oil Co., Marathon, has 
installed a new feed mixer. 

Fyller’s feed mill, Conneaut, was destroy- 
ed by fire on Aug. 24. 

@ H. W. SMITH, Toledo, O. has been 
appointed mill superintendent of A. O. 
Dailey & Sons, Binghamton, New York. 


THE FEED BAG — September, 1940 


| 
| 
| 
| 
| 
| 
| 


Gormer Meeli 


N OWADAYS a very important factor 

in feed and flour merchandising is 
to make certain that the customer knows 
how to use to best advantage the pro- 
ducts he buys from the dealer. 

So says Ernest Boldt, Boldt Milling Co., 
Waynetown, Ind. Some years ago he 
conceived the idea of getting his cus- 
tomers together and conducting a series 
of demonstrations and lectures on feed 
and flour, so that those who attended 
would go back home with increased 
knowledge of the use of these products. 

That this policy is fundamentally sound 
is shown from the fact that Mr. Boldt's 
meetings have grown rapidly each year. 
When the first meeting was staged about 
ten years ago only fifty people attended. 
Last year more than 1,000 farm folks 
came to the meetings from a radius of 
about 25 miles. And of course the Boldt 
Milling Co. also provides a lot of enter- 
tainment, refreshment and prizes to all 
who attend. 

Each year from 1200 to 1500 invitations 
are mailed to the rural trade. The large 
number responding show that the invita- 
tions are appreciated. The meetings have 
grown so large that it has been neces- 
sary of late to hold them in a local 
schoolhouse. The men and women both 
hold separate meetings. In the men’s 
session there are lectures on feed and 
feeding problems. In the ladies sessions 
there are talks on flour and baking, with 
various demonstrations. Both men and 
women are urged to ask plenty of ques- 
tions for Mr. Boldt feels that is is only 
through questions and answers that a 
lot of individual customer problems can 
be brought to light and solved. 

Prior to the meeting day, the firm's two 
outside salesmen circulate through the 
territory inviting farmers to attend and 
to bring up their feeding problems for 
discussion. Personal contact like this, 
plus the written invitations, always re- 
sults in a good attendance. 

“One of the advantages of a meeting 
like this is that our firm not only helps 
to service farmers better,” says Mr. 
Boldt,” but we widen our contacts. We 
carry out this same idea in selling feeds 
from the mill door. For example, we will 
have one saleman service the first cus- 
tomer, the second salesperson service the 
next, etc. In this way all salesmen get 
an opportunity to sell regularly and ob- 
serve the successful sales technique em- 


@ E. C. DREYER, Dreyer Commission Co., 
St. Louis, enjoyed a three weeks’ fishing 
and vacation trip in northeastern Canada 
during August. 


+e 


@ FARMERS Elevator Co., Columbus City, 
Ind., recently held open house in celebra- 
tion of the installation of new machinery. 
About 950 people attended. Cake and ice 
cream were served, with many attendance 
prizes awarded. 
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help feed firm 
service trade 


ployed by others on the staff. This 
. Tesults in an alert staff at all times.” 


Mr. Boldt also points out that because 
of the contacts made at the annual 
meetings, every Boldt salesman know 
most of the farmers who come to the 
mill and can converse with them on 
friendly terms, and that this feeling tends 
toward better service and more sales. 


BAG PRINTING 


Drop call and describ 
w 


NEAHR 


| - 1616 SOUTH DEARBORN STREET = CHICAGO 


| Whe Chicago bag Factory Sime 1855 . 


is j 
N eahr and gr oll through heir pa resentative 
“lity printed bas® the 
qua d or lette our 


“DRESS UP YOUR PRODUCT’ 


@ HENRY D. EIDMAN, 72, feed dealer for 
more than 50 years at Baltimore. Md., died 
recently after a long illness. He was one 
of the oldest members of the Baltimore 
Chamber of Commerce. 

@ WM. A. DRAEGER has resumed his old 
post as manager of the Oconto Milling Co., 
Oconto, Wis., after fully recovering from a 
protracted illness. 

@ RAY WALTERS, dealer at Harlan. is 
known as a swell golfer. Each year he 
holds an annual golf party for his business 
associates. 

@ LESLIE M. BROWN, manager of the 
agricultural division of the National Oil 
Products Co., Harrison, N. J. played in the 
fifth annual Park Club invitational golf 
tournament over the Labor Day week end 
at Buffalo, N. Y. 


pro 
t 
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COMPANY 


“You know, Harry: that slogan of ours, ‘Dress : 
Up Your Product’ sure tells the story: “That's 
right, Andy, high speed four-color presses have an Gis 
certainly helped dress up the products of our 
many customers. Attractive brands printed in 
rich color tones spread a valuable sales story 
{rom coast to coast every day. It’s great to know 
that the exacting printing methods We employ ee a 
here play such a major part the merchan- 
( actual sales of bagged goods.” & 


Nevada, Iowa 


MOLASSES 


In Block 
LAPP’S 


Mineralized Molactas Blocks 
For Cattle, Hogs, Sheep and Horses 


INGREDIENTS 


Dried Molasses and Yeast Solids after Alcohol is 


removed, with added Minerals of Bone 
Phosphate of Lime 


Potassium Iodide — Iron Oxide — Bone Charcoal 


Sucrose — Anise — Copper Sulphate 


THE EASY AND ECONOMICAL WAY 
TO FEED MOLASSES AND MINERALS 


Write for details 


WE SPECIALIZE: IN CONCENTRATES 


U7 FOR EXCELLENT 
FEEDING RESULTS 


Minneapolis, Minn. 


FOR SATISFACTORY RESULTS 
IN EVERY BRANCH OF 

THE GRAIN BUSINESS 

TRADE WITH 


(ARGILL 


INCORPORATED 


MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Baricy 
And All Feed Grains Shipped To 


MILWAUKEE 


Read the Cargill Crop Bulletin 


.-PROFIT FOR DEALERS AND FEEDERS 


CALF-MANNA helps feeders everywhere 
gain additional profit from their livestock. It 
also increases profits for thousands of aggres- 
sive feed dealers who now handle it. These 
dealers report that CALF-MANNA builds an 
ever-increasing stream of new customers and 
repeat sales. Investigate the profit possibilities 
in CALF-MANNA today! : 


Calf-Manna is Sold in 
48 States and 26 Foreign Countries 


ALBERS BROS. MILLING CO. 


SEATTLE 
WASHINGTON 


OCONOMOWOC 
WISCONSIN 


New... 20th Edition 
FEEDS and FEEDING 


By F. B. Morrison 


O person engaged in producing or 

handling feeds can afford to be 
without the 20th Edition of FEEDS 
AND FEEDING. It is the greatest and 
most practical compilation of information 
on livestock feeding and nutrition ever 
issued. The new edition has been com- 
pletely rewritten and contains nearly 300 
pages more than the old book, including 
an entirely new chapter on proteins, min- 
erals and vitamins. 


Get your copy of FEEDS AND FEEDING 
direct from The Feed Bag by mailing your 
check for $5.00. For $6.00 we will include a 
year’s subscription to The Feed Bag plus The 
Feed Bag Annual. You save a dollar. Order 


Che feed Bag 


Milwaukee, Wisconsin 


Wlanna 
Preferred 
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IN YOUR FEED 


Gree Chichen Supper 


An Indiana dealer annually puts on a free chicken supper 
for his customers and the affair is a big success. Last year this 
dealer sent out 1300 invitations. For the past four years he has 
invited each customer with his wife or best girl friend. The friers 
are raised in the basement of the feedstore on the dealer's own 
feed. Farmer's wives look the chicks over and decide that they 
will use the same feed for their flock. This year the party cost 
$325. The dealer’s business has increased considerably through 
this promotion venture. 


One feed dealer in the Middle West has his stationery made 
up in the form of a four page folder. The first page except for 
the dealer's name and address is left blank for correspondence, 


but the other pages contain pictures and advertising featuring 


the dealer's establishment and also a road map of the country. 
This is an excellent way to get your sales message before every 
person to whom you write a letter. 


Welcome Customers 


Nowadays most progressive towns always try to make it easy 
for farmers to shop, knowing that rural trade means a great deal 
to the prosperity of every merchant. With this view in mind, 
many merchant associations have issued free parking permits to 
farmers. Farmers merely paste these stickers on the wind shields 
of their cars and this allows them to park in town for any length 
of time, except in prohibited zones or near fire hydrants. This 
simple gesture means a lot to the average farmer who doesn’t 
want to be bothered about moving his car every hour when in 
town. Merchants say the longer the farmer and his family stay 
in town the more they buy. Some communities-even publish a 
list of local industries and sight seeing spots that visitors, includ- 
ing farmers, can tour. 


Watch This Grow 


One enterprising dealer planted some tomato seed in a box 
of soil in one corner of his window and put a sign on the box, 
“Watch This Grow.” He reports that every day numerous people 
stopped and looked at the sign and the box and repeated this 
performance weekly until the plants were large enough to be 
sold. But the success of the venture shows that people are 
always curious and will look at your displays if you give them 
a chance. 


Seruice Deluxe 


This is an age when the public expects service. The average 
filling station usually is a good example of how business has 
capitalized on the service angle. One retail expert has said 
that the filling station attendants have taught people how to be 
considerate. One Middle Western retailer living in a small city 
where there are parking meters, watches the time clocks in front 
of his store, and often drops in a nickel or so to save somebody 
a parking fine. Then he hangs a notice on the door advising 
the motorist that he is happy to render this service to him. Nine 
out of ten motorists come in and return the nickel, thank him 
profusely and thus the merchant makes many new friends who 
often become customers. 
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HOWELL 
FEED PLANT EQUIPMENT 


@ Everything in equipment and supplies for feed 
mills and processing plants. No matter what you 
need we can furnish it promptly and at prices that 
will save you money. We are manufacturers, and 
distributors of the following well known lines: 


Howell Power Transmission Equipment—Diamond Attrition 
Mills—Jacobson Hammer Mills—Howell Roller Mills—Batch 
Mixers—Speed King Corn Crushers—Sidney Shellers—Corn 
Crackers and Graders—Waukesha Power Units—Stearns Mag- 
netic Separators—Howell Combined Scalper_ and Magnetic Sep- 
arators—Clipper Cleaners—Challenger and ~~ Clover Scari- 
fiers and Oat Hullers—Ceresan Treaters—Soweigh Scales— 
Calumet Elevator Buckets—Gopher and Atlas Belting—Western 
Pellet Machines—Marvel Molasses Process—MacClellan Batch 
Mixer— Vita Cereal Mills—Midget Marvel Flour Mills. 


Complete information and prices on request 


MINNEAPOLIS, MINNESOTA 


Established 1879— 61 years of service to the Feed Industry 


. MR. FEED MIXER 


You Can Make MORE PROFIT 
by using the 


TAMEL 


All-Vitamin, Rare-Mineral Fortified 


FEED FORMULAS | 


The VITAMELK Feed 
Formulas wit give you a com- 


plete line of vitamin and rare- 
mineral Fortified Feeds equal in 
quality to the best National Brands, 
and can sell for 15% to 30% under 
the price of the best National 
Brands WITH A GOOD 
PROFIT MARGIN FOR YOUR- 
SELF. 


The Above Fact 


is proved by hundreds of feed 
mixers in the United States, Canada 
and Europe. Vitamelk formulas do 
produce feeds of highest quality 
that can sell for less. 


Furthermore the makers of Vita- 
melk supply, free of charge, sales 
promotion materials which are as 


DAWE’S VITAMELK COMPANY 


(Division of Dawe’s Products Co.) 


Pioneers of Vitamin Concentrates Since 1926” 


vital to the success of a local or 
state-wide brand of feed as they 
are to the success of a National 
Brand. 


For more feed sales, inquire now 
about Vitamelk, and the Vitamelk 
all-vitamin, rare-mineral Fortified 
Feed Formulas. Write today. 


FREE! 
This Manual 
of 68 feed 
formulas — 
plus advertis- 


ng litera- 
ture. FREE 


MELK. 
Write today. 
Dept. 204. 


4800 S. RICHMOND ST., CHICAGO « LONDON, ENGLAND 
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M ORE sales and better service” is the 
result Lew Jensen, South Zanesville, 
Ohio, feed dealer is getting by asking 
farmers to telephone their orders. The 
phone calls are arranged to accommodate 
rural customers who invariably come to 
town with only a limited amount of shop- 
ping time at their disposal, and the service 
was put into action by a newspaper ad- 
vertisement worded thus: 
FARMERS, ATTENTION 
If you're coming to town in a hurry, 
telephone your feed order. By doing 
So, we can save your time by having 
the goods ready on the platform. 
Lew Jensen’‘s 
_ Feed Service 
“The modern farmer operates on sched- 


gets more 


Geed Orders 


by phone 


ule.” Jensen declares. “And the schedule 
often brings him to the feed store at a time 
when a dozen or more of his neighbors are 
waiting for service. After trying various 
ways of handling this rush business which 
usually occurred around closing time, I 
decided to ask the farmers to help out by 
using their telephones. There were no 
specified rules as to the time the phone 


41% 
Protein 
Guaranteed 


Of all ingredients of vegetable ori- 
gin in the high-protein group (40% 
protein or over) Corn Gluten Meal 
alone supplies Vitamin A in good 
measure and the substance, xantho- 
phyll, which produces the desirable 
yellow pigmentation in poultry and 
turkeys. This Fall poultrymen and 


In a Class 


by Itself 


turkey raisers are going to demand 
mashes containing Corn Gluten Meal 
because they want these qualities in 
their rations. Get ready for this in- 
telligent demand, and save money 
on ingredient costs at the same time, 
by including Diamond in your full 
line of poultry and turkey feeds. 


CORN PRODUCTS SALES CO.— New York — Chicago — Kansas City 


DIAMOND CORN 


GLUTEN MEAL 


Hominy Feed is the best buy. of 
all farm feeds—provides more feed 


dollar. 


DIGESTIBLE NUTRIENTS 

PER DOLLAR 

Write for free booklet that gives 
you valuable information on 
Hominy Feed —85.2%, digestible | 
nutrients, unequalled among all 


AMERICAN CORN MILLERS’ FEDERATION 


79 West Madison St. 
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calls were to be made but rural folks soon 
discovered that by phoning an order, three 
to five hours in advance of a trip, there 
was quick service at the feed store and 
more time saved for other errands. Farm- 
ers now make it a rule to phone us their 
needs in commercial and bulky feeds, 
leaving such service as mixing and grind- 
ing to be attended to upon their arrival. 
Phone calls are filled in order of receipt, 
each farmer’s goods being grouped at a 
convenient loading place, with a tag 
bearing his name. The bulk of an order 
being thus cared for, the customer can de- 
vote his visit towards getting better ac- 
quainted with our stock, or in discussing 
matters pertaining to his business. A good 
percentage of our sideline sales, such as 
livestock remedies, disinfectants, cod-liver 
oil, poultry supplies, etc., are now being 
made in this way, and quite often a phone 
call provides a tip on stocking items which 
would otherwise be overlooked. 

“By encouraging farmers to telephone 
us frequently, we are keeping in closer 
contact with rural needs. Rush periods at 
our store have been largely overcome, with 
a substantial saving in labor and overhead 
costs. Our service is more efficient and 
complete, and since the plan went into 
effect not a single farmer has been com- 
pelled to delay his schedule.” 

NEW PROCESS 

President C. W. Whitmoyer, Whitmoyer 
Laboratories, Inc., Myerstown, Pa., has an- 
nounced a new patented process which is 
expected to increase the domestic produc- 
tion of cod-liver oil. 

The Whitmoyer process is said to over- 
come the basic reason why only about 
one-third of the oil possible from the livers 
available in this country has been pro- 
duced. The reason was the costly equip- 
ment necessary to former processes, plus 
transportation of livers to central points. 
The Whitmoyer process, requiring rela- 
tively inexpensive equipment, make small- 
er scale production at many points where 
livers are available, a profitable opera- 
tion, it is said. 

HIGHER EGG PRICES 

Higher egg prices for eggs this fall and 
winter compared with those of last year 
are predicted by L. H. Simerl of the agri- 
cultural economics staff of the college of 
agriculture, University of Illinois. 

Reasons for the prediction are that there 
will be fewer eggs on the market and 
there will be stronger consumer demand 
for eggs than a year earlier. Egg produc- 
tion will be lower because of the combina- 
tion of a smaller chick hatch and heavier 


marketing of hens. 


@ LEE BARTH, owner of a feed plant at 
Black Creek, Wis., has opened another 
mill at Shiocton. He has installed a Prater 


mill and mixer. 
@ HENSHAW MILL, Urbana, Va. has been 
remodeled by M. B. Raymond, manager, 
and new machinery installed. 
@ KEWAUNEE CO-OPERATIVE, Kewau- 
nee, Wis., has constructed a new building 
and installed a Prater No. 50 mill and one 
and one-half ton mixer. 
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Three prominent members of the feed 
industry have discovered and saved the 
life of one of the most unusual freaks ever 
to; be born among farm animals. The ani- 
mal, pictured above, is a two-legged mule 
which came into the world with no front 
legs. 

The animal was born on the farm of 
Willis Leonard in Martin, Tennessee, in 
the northern part of the state. Farmer 
Leonard thought little of the unfortunate 
animal when it made its appearance and 
permitted it to lie around the barn without 
any attention. 


Dr. C. B. Cain of the Royal-Stafolife Mills, 
Memphis, heard about the animal and with 
H. L. McGeorge, vice president of the firm, 
went out to the farm to see it. 


They induced Mr. Leonard to let them 
try to save the life of the mule and sold 
the farmer some of their firm's fitting ration 
and also some calf feed manufactured by 
Albers Bros. Milling Co. 


On this ration the animal gradually re- 
covered from its apparent weakness. C. B. 
Batchelder of the Albers Bros. firm then 
became interested in the case and furnish- 
ed the above photo to The Feed Bag. 


The mule is now three months old and 
very healthy. Mr. Leonard is attempting to 
teach the animal to walk on its hind legs 
and is planning io rig up some artificial 
legs for the forepart of its body to enable 
it to get around. 


Mr. Leonard nas been offered $1,000 
cash for the mule by a sideshow but has 
refused. In the meantime he is exhibiting 
the animal at various fairs and picnics and 
charges an adinission of 10 cents ver 
person. 
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It won’t make wool 


socks or good 


cream cheese 


BUT 


it’s a perfect product 


PILOT 


OYSTER SHELL for which it is used 


OYSTER SHELL PRODUCTS 
CORPORATION 
NEW ROCHELLE, N. Y. ST. LOUIS, MO. 


FOR POULTRY 


LONDON, ENG. 


Feed Proteins and Minerals 
WITHOUT INCREASING COSTS 


Wholesale feedstuffs prices generally are 
higher than a year ago, while digester tankage 
and meat scraps prices are 15% lower. These 
meat concentrates are recognized as the best 
sources of proteins and minerals. Relative 


\\ La\ 
[WILSON & Co || market values now make it possible to make 
TY liberal use of best materials in the formula 
Chicago __KansasCity without increasing the cost of the feed. 
Oklahoma City 


Cedar Rapids Omaha 
Albert Lea Philadelphia 
Boston Los Angeles 
New York Columbus, Ga. 


Specify Red W Brand Digester Tankage, 
meat and bone scraps, and Special Prepared 
steam bonemeal for uniformly excellent quality. 
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5 Reasons Why --- 


It Will Pay You to Use 
“CCC” lodized-Manganesed Calcium Carbonate 


for making trace elements inclusions 


1—Eliminates a difficult premixing job. 


2—Uniform inclusions assured. Special process unites 
iodine and manganese with every calcium par- 
ticle. An exclusive feature. 


3—Iodine and manganese stay mixed uniformly. Made 
to cling tightly to other ingredients. No separation 
or settling possible. Another exclusive feature. 


4—lodine content never varies. Iodine protected against 
loss over long periods by “CCC” patented process. 
Proved over six years of use by leading mixers. 
5S—The lowest cost way. 


The new handy, complete Mixing Chart showing how to include the small 
recommended amounts of iodine and manganese easily and most economically 
in your feeds, supplements, and mineral mixtures is yours for the asking. 
Write for your copy NOW. 


The CALCIUM CARBONATE COMPANY 


“Pioneer producers of trace elements products” 
42 East Ohio St. Box 409 
CHICAGO, ILL. CARTHAGE, MO. 
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836 Brandeis Theatre Bldg. 
OMAHA, NEB. 
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which it drops back to its maximum aver- 
age of around five per cent. In other 
words, at a cost of not to exceed $30 (it is 
often not over$20) you have established 
twenty new customers on your first mail- 
ing. Besides, you have told 980 other 
prospects about your goods and service. 
Succeeding letters are in proportion to 
the first, in point of new customers gain- 
ed. The amount of each purchase, plus 
customers’ repeat orders throughout the 
year, can easily be estimated from the 
average farmers’ need in this line, in re- 
spective localities. 

“Each year we conduct a demonstration 
program with hogs and chicks that has 
been a big success in convincing farmers 
of the higher value of scientific feeding 
over the straight grain method. The best 
part of this is that it not only helps us sell 
more feed, but we find an actual profit in 
the program itself. For example, this 
spring, we bought 600 baby chicks. Put 
them in brooders in our own basement, 
and fed them scientifically, first with 
starter mash, then growing mash. When 
the cockerels were old enough, we sold, 
them, retaining the 340 pullets, which 
are right now going on a laying mash pro- 
gram. An accurate and complete record of 
costs, sales and profit will be kept until 
end of season. These records will be open 
for every farmer to inspect and compare 
with his straight grain feeding program. 


SIDNEY MIXERS 


“Seek and Ye 


increase profits," 
reduce costs 


Make more money by 
mixing feed faster and better 
with Sidney Mixers. Low in- 
itial and operating cost guar- 
antees a larger margin of 
profit. Sidney Mixers are giv- 
ing quiet, dependable service 
in hundreds of mills all over 
the country ... they'll prove 
to be a profitable investmefht 
for you, tool 


Manufacturers of: 


Corn Crackers and Graders 
Grain and Seed Cleaners 
Electric Truck Hoists 

Ear Corn Crushers 

Corn Shellers 

Feed Mixers 

Elevators 


tHe Sidney 


Write today for complete 
details on machinery you 
need — no obligation. 


GRAIN MACHINERY CO. 


“Manufacturers for over 75 years” @ SIDNEY, OHIO 


Shall 


With the war preventing shipments to this 
country from abroad, the search for peat moss 
in North America began in earnest. We are 
just beginning to appreciate that no country, 
be it Holland, Sweden or Germany has ever 
produced a finer moss than has been discover- 
ed and processed right here in the middle west. 


FIND OUT ABOUT THE LARGEST 
STOCK OF CURED PEAT MOSS 
IN NORTH AMERICA 
39 30 per large standard bale is the price 
. delivered car lots any point in Wis- 

consin, Iowa, Minnesota, Kansas and 


Nebraska; slightly higher in Indiana, Michigan 
and Ohio. 


Both horticultural and poultry litter size avail- 
able for immediate shipment in large and 
junior bales. 


La Budde Feed & Grain Co. 


MILWAUKEE, WISCONSIN 
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In addition, as in other years, this net 
result will be the basis for a direct mail 
campaign which has always brought us 
satisfactory sales and new customers. The 
same method is carried out with hogs with 


DIRECT MAIL COSTS 


Government post cards, l¢ each. $10 
per thousand 


Mimeograph stencil.............. 20¢ 
50¢ 

75¢ 


Total... $10.75 per thousand cards. 
Mimeographed Letters 


PerM 
Mimeograph paper............ $1.50 
Mimeograph stencil............ -20 
Addressing envelopes ......... 3.00 
First class postage ............ 20.00 
Time mimeographing ......... 1.00 

$28.80 


Cost per letter, slightly less than 3 
cents per name, each mailing. This 
cost is materially reduced when the 
manufacturer shares the postage ex- 
pense. 


finally the pullets at the end of the season, 
then begin all over again the following 
spring. 

The Essex-Young Grain Co. was opened 
4 years ago in a large empty building at 
the edge of town. The building is 50 x 160, 
and has a large basement. All new ma- 
chinery was installed consisting of one 
Kelly-Duplex 12” hammer mill; one burr 
mill corn cracker; one sheller; one 80 bu- 
shel capacity Sidney mixer. Machines are 
operated by a 6-cylinder 50 h.p. Inter- 


national gasoline engine with V belt to 
driving shaft. Each machine is equipped 
with a clutch easily turned on or off. En- 
gine is located in the basement. Hammer 
mill stands directly behind the engine, hay 
and grain being fed to it from above 
through a chute. Engine cost $800 new. 
Power costs (no tax on gasoline used for 
this purpose) is about $50 per month com- 
pared to $150 per month for the same 


(Continued on Page Fifty-five) 


w Scientific Innovation 
We 
Rat and Mouse Killer 


TOPZOL 


RAT and MOUSE SYRUP 


(SYRUP OF RED SQUILL) 


NON-POISONOUS AND HARMLESS 
TO HUMANS AND DOMESTIC ANIMALS 


correspondingly satisfactory results. “See- 
ing is Believing.” 

In addition to the sales advantages of 
this plan, the company earns a profit 
through the sale of cockerels, eggs, and 


DENVER 
ALFALFA 


MEAL 


Green 
Fresh 


Nutritious 


ALL GRADES and GRINDS 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLO. 


Merchants Exchange 
ST. LOUIS 
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JUST MIX WITH WATER 


Rats and Mice Must Drink — It gets them without fail 


TOPZOL Is THE BEST AND MOST RELIABLE RAT AND MOUSE KILLER 
FOR USE IN FEED, FOOD AND SEED STORES OR ANY PLACE WHERE 
INFESTATION OCCURS. 


TOPZOL Is THE QUICKEST SELLING EXTERMINATOR EVER OFFERED 
FOR RESALE . . . BEAUTIFULLY LABELLED . . . ATTRACTIVELY DISPLAYED. 


“WE DARE TO GUARANTEE RESULTS” 
Double Your Money Back If It Fails ... No Questions Asked 


SEND ORDER 1 oz. 25¢ size—on display cards...... $ 2.00 per dozen 
OR WRITE 4 oz. 50¢ size—one dozen to case..... $ 4.00 per dozen 
FOR AGENCY 1 gal. $9.00 size—six to case......... $72.00 per dozen 


BONIDE CHEMICAL CO. Inc. * Utica, N. Y. 


AGRICULTURAL CHEMICALS SINCE 1926 


I0FLOW*— Potassium 
lodide—99%—has set 
a new standard for 
lodine used in feeds. Ex- 
ceptionally free flowing 


FOR NECROTIC ENTERITIS IN SWINE | and uniform. Easy to mix. 


WE NOW OFFER 
Acid Nicatinic 


Thiamine Hydrochloride iOMAG* — Potassium 
(VITAMIN B,) lodide—90% —and 
AND OTHER CHEMICALS FOR STOCK FEEDS} Mcgnesium Carbonate. 


Free flowing—easy to 
Write For Prices mix. Ask about other 
lodides, including U.S.P. 
Grade. 


*Trade Mark Reg. U.S. Pat. Off. 


CHEMICAL WORKS 


SECOND & MALLINCKRODT STS., ST. LOUIS, M 70-74 GOLD ST., NEW YORK, N. Y. 
CHICAGO PHILADELPHIA TORONTO MONTREAL 


| 
| 
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DISTILLERS 


GRAINS 


: 
CORN 


there are 
reasons why 


... its proven growth and 
health factors for poultry and 
livestock ... the fact that in 
tests it has successfully re- 
placed as much as 100% of 
the dried skim milk in grow- 
ing and laying mashes for 
poultry at less cost. 

A Product of 

Grain Products Division 
National Distillers Products Corp. 
120 Broadway, New York 


Write Department B for 
descriptive circular 


TIME YOU GOT 
ACQUAINTED WITH 


PRODULAC DRIED 


Its price will interest you! 


A WORD TO THE WISE 


satisfaction because they 
help feeders get the results 
they want in health, economy 
and profit. You benefit through 
steady repeat business and 
increased sales. 


Write now for complete 
information about Larro’s 
year-round sales and advertising 
program, and how it can help 
your business. A postal card will 
bring full details. No obligation, 
of course. 


Trade Name) 


Division of General Mills, Inc. 
Detroit, Michigan 


MILLING COMPANY 


Sealers Wife 


LOWER boxes on feed store windows? 

Well, they worked out all right for H. L. 
Davis who operates a feed establishment 
at Rushland, Pa. 

One day when the carpenter was put- 
ting on the finishing touches of the reno- 
vated building Davis recently took over 
“the girl in the office’’ came out and said, 
“Henry, I want you to make seven window 
boxes, five for the front and two for the 


‘back, before you are through. I am going 


to fill them with red geraniums, white pe- 
tunias and blue ageratum.” 


helps him dress 
up feed store 


If it didn’t happen that the “girl” was 
also the wife of the boss such an order 
would not have been taken seriously. Even 
so it was the beginning of wise-cracks, 
kidding and comments from the carpenter's 
retort to the latest passer-by at the mill. 

It was far from a publicity stunt in Mrs. 


POTASSIUM IODIDE MIX 


@ An intimately blended and milled combination of 90% 
Potassium Iodide U.S.P. with Calcium Carbonate and Calcium 
Oxide. Protected by U.S. Patent. 


A stable, very finely divided Powder, bulky and free running, 
thus assuring uniform distribution and a uniform ration of 


Iodine in your feeds. 


Write for Sample and Circular 


ER)\ 
QUALITY, 


1849 


(PFIZ 


Manufacturing Chemists 
CHAS. PFIZER & CO., INC. 
81 MAIDEN LANE, NEW YORK, N. Y¥. 
444 GRAND AVE., CHICAGO, ILL. 


from us. 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. 
Next time you are in the market for any of 
the products listed here let us furnish your 
requirements. Our fast service and quality 
products make it worth your while to buy 


FAST SERVICE 


FRUEN MILLING CO, 


MINNEAPOLIS, MINN. 


Table Rolled Oats 
Feeding Rolled Oats 
Steel Cut Oat Groats 
Feeding Oat Meal 
Pulverized and Bolted 
Oats 
Whole Oat Groats 
Steel Cut Wheat 
Ground Oat Groats 
Oat Mill Feed 
Oat Mill Feed with 
Molasses 


Steam Crimped Oats 
Steam Rolled Barley 
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MRS. H. L. DAVIS has 
proved that flower boxes 
on the feed mill windows 
interest many farming folk. 


Davis, mind when she ordered the flower 
boxes. She considered it her duty as an 
officer in the local Women’s club to do her 
small part in the state-wide club cam- 
paign, to make homes and countryside 
more beautiful. 

It is doubtful, however, if such a little 
thing has ever attracted so much attention 
to a new enterprise. Neighbors far and 
wide talked about it and decided they had 
to go see the feed mill which was dolled 
out with window flower boxes. 

When people arrived at the mill they 
were pleasantly surprised by the face up- 
lifting of the old building with its coat of 
aluminum paint, bold lettering and general 
cleanup outside. Inside they were impress- 
ed with the large stock of feed and many 


saw for the first time a one ton Sprout 
Waldron mixer with its molasses unit and 
a Dillenger hammer mill. 

No one can say how many folks went 
away with the feeling that maybe the new 
mill and its owners should be given a 
trial. It is known, however, since opening 
April 15 the business has had a healthy 
growth and nothing about it has caused 
as much talk as the window boxes. Next 
year Mrs. Davis hopes to have some land- 
scaping and planting done which will add 
still more to its individuality. 

@ BENJ. J. SCHULEIN, SR., Neumond & 
Co., St. Louis, is one of the feed trade 
jobbers who made the “Hole-in-One club” 
this season. His was a brassie shot for 
200 yards on the l6th hole at the West- 
wood Country club in St. Louis. Mr. Schu- 
lein estimates that he has made 90,000 
strokes since playing golf but that this is 
his first hole in one. 


FOND DU LAC 


NO-MILK CALF Foop 


Farmers have raised better calves and hogs on No- 
Milk Calf Food for the past 54 years. It is handled 
by more than 1100 dealers who have found No-Milk 
a constant source of profit through satisfied customers. 
You, too, can cash in on the popularity of No-Milk. 
Write today for full information and prices. 


NATIONAL FOOD COMPANY 


D. R. MIHILLS, Prop. 


WISCONSIN 


find it in the Kelly- 
you money. 
Hammermills 
Vertical Feed Mixers 
Corn Cutters and Graders 
Corn Crushers and Feeders 
Corn Shellers 


Write tor details 
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includes everything for mill or elevator— 


If you need “gon for feed mill or elevator you'll 
uplex line at a price to save 


Magnetic Separators 
Chain Drags 
Attrition Mill Blowers 
Bag Cleaners 
Elevators, Motors 
Repairs and Supplies 


THE DUPLEX MILL and MANUFACTURING CO. 


SPRINGFIELD @ OHIO 


RYDE’S MELKCENTRATE 


Replaces Dried Milk Powders in Your 
Feed Formulas at Substantial Savings 
Melkcentrate is a specially prepared ae 
concentrate with dried blood processed : 
into valuable cereal ingredients and 
scientifically balanced with dried 

buttermilk and dried whey. 


MINERAL-IZE 
——Your Feeds 
with 


RYDE’S Nutritive Minerals 


Supplies the essential health-giving 
minerals properly balanced. Includes ee 
calcium with egg albumen from cooked 
and ground egg shells. 


RYDE & COMPANY 


5425 W. Roosevelt Rd. Chicago, Ill. 


ESTABLISHED 1889 


FREDMAN BAG CO. 
MILWAUKEE, WIS. 
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VITAMIN A&D FeepincoiL 


“STANDARD” 


Try this NEW oil! A fortified blend of oils 
containing PURE COD LIVER OIL. Biologi- 
cally tested. Palatable. More economical. Other 
potencies up to 3,000 “A” and 400 “D’.. Manu- 
factured by the producers of VITAMINE 
BRAND COD LIVER OILS. 


Write for FREE sample and prices 


CHAS. L. HUISKING & CO., Inc. 


Peder Devold Oil Co., Inc., Div. 
147-P Varick St. New York, N. Y. 


CAPITAL 
FLOUR MILLS, INc. 


QUALITY FLOURS 


MINNESOTA GIRL 
GOOD BREAD FLOUR 


ALSO 
A Complete Line of Mill Feeds 


Office: 
CORN EXCHANGE BLDG. 
Minneapolis, Minnesota 


E. K. STEUL CO. 
MADISON, WISCONSIN 
Manufacturers Representative 

For quality, satisfaction and 
service handle these popular 
Clinton feeds: 
Clinton Corn Gluten Feed 23% P 
Clinton Sweet’d Gluten Feed 18% P. 
Clinton Corn Gluten Meal 41% P. 
Clinton Toasted Soybean Meal 44% P. 
Linseed Meal 
Oat Products & By-product Feeds 
Blackstrap Molasses In Tank Cars 


Get our prices when in the market. 


— schuelke 


(Continued trom Page Twenty-one) 


stance, last winter he filled a bottle 
with “small change” and hog sup- 
plement. On the label pasted on 
the bottle, he printed “THERE IS 
MONEY IN WAYNE HOG FEED. 
GUESS HOW MUCH?” This gave 
him the opportunity to discuss the 
money-making possibilities of hog 
supplement. 

Mr. Schuelke also uses direct 
mail to help him sell feed. He 
writes his own letters, incorporating 


Clear Quill 


* MINERALS 
| SELL this mineral 


For _ that is really different 
—it offers a real op- 

— portunity for profits! 
oultry Advertised in Wal- 


Cattle laces Farmer. Write 
for details. 


WATERLOO MILLS CO. 


WATERLOO, IOWA 


CEREAL 


GRADING CO. 


MINNEAPOLIS 
Specialize in 
GOOD 
CORN al OATS 

WISCONSIN TRADE 
Prices Right — Service Prompt 
TRY US 


Deutsch & Sickert Co. 


741 N. Milwaukee Street 
Milwaukee, Wisconsin 


® Norge Pure Cod Liver Oil 
® Staley’s Corn Gluten Feed 
® Staley’s Soybean Oil Meal 
® Big Chief Meat Scraps 


Grain ¢ Feed Hay 


ROLLED OATS 


Other DEMON Products 


@ STEEL CUT OATS 

® WHOLE OAT GROATS 
@ FEEDING. OAT MEAL 
®@ REGROUND OAT FEED 
® OAT GROAT FLOUR 
@ PULVERIZED OATS 


Des Moines Oat Products 
Company 
DES MOINES, IOWA 


farm and feeding facts and trying 
these up with the quality of the 
brand of feed he sells. These letters 
have a personal, chatty tone and 
are read with interest by many 
farmers. 

The average feed dealer has a 
great deal of promotional work to 
do at all months of the year, be- 
lieves Mr. Schuelke. His chief com- 
plaint is that he is so busy that he 
hasn't time to carry out all of his 
ideas, but he manages to maintain 
a high standard of service to cus- 
tomers and still follow out quite a 
few new and different promotional 
ideas throughout the year. 

Summing up, Schuelke has suc- 
ceeded because he sells results, 
not feed, because he couples prac- 
tical management information with 
demonstrations and pictures and 
balances his sales program with 
the right amount of merchandising 
ideas. 

KENTUCKY MEETING 

Discussions on commercial feeds, vita- 
mins, proteins and the feeding of farm ani- 
mals featured the two day nutritional 
school at the University of Kentucky col- 
lege of agriculture, Lexington, Aug. 20-21. 

At the first day’s session Prof. E. S. Good 
presided, with Prof. Fordyce Ely taking 
charge the second day. Speakers the first 
day included Dr. A. T. Ringrose, Prof. W. 
M. Insko, Prof. A. Garrigus and Dr. L. C. 
Norris, Cornell university. Prof. J. E. Hum- 
phrey, Prof. Jas. B. Smathers, James J. Rose, 
Joe Hayden and R. I. Duncan spoke at the 
sessions held the second day. 

@ JIM MURPHY, president of the Murphy 
Products Co., Burlington, Wis. saw his sad- 
dle horse Sugar cop first prize in the Wis- 
consin State Fair horse show the last week 
in August. 

@ COOPERATIVE Dehydrating Co., Payne, 
Ohio, suffered a loss estimated between 
$5,000 and $10,000 when its alfalfa mill 
was damaged by fire for the second time 
in two weeks. 


hess 


435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 
€ 


We Specialize in 
High Grade Color Printing 


Catalogs and Trade Publications | 
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amount of power if taken from the electric 
high lines. 

As there is not overmuch ventilation in 
the basement, extra cooling is obtained by 
placing a rubber hose into top of radiator, 


opened just enough to allow a small 


stream of cold water to flow into it from 
the hydrant. An opening same size in bot- 
tom of radiator allows heated water to 
drain out, thus keeping engine at proper 
temperature for highest efficiency and 
safeguards it from over-heating. A 3 inch 
exhaust pipe carries gases outside the 
building. Gasoline is stored in an under- 
ground tank outside the building, and is 
carried to the engine by fuel pumps. The 
engine is equipped with a self starter and 
affords uninterrupted service at an econ- 
omical price, according to Mr. Waters. 
During their first year the business op- 
erated in the red. A steady increase has 
followed with a nice profit after the first 
year. This year is the best of all. A ten- 
ton truck delivers their products to their 
door each week. They can purchase any 
amount wanted, thus assuring ample 
stocks, without heavy inventories. This in 
turn, insures fast turnover. The company 
operates on a “cash and carry” basis. 
After trying the “credit” plan for a time, 
they decided to change to the cash plan. 
This was accomplished without causing 
any appreciable loss of business, and now 
is liked equally well by buyer and seller 
alike, according to Mr. Waters experience. 


CORN OATS 


ANY GRADE... 


MINNEAPOLIS 


am FOR 


CAME | 


Poultry and Milling Wheat 


ANY QUANTITY... 


Write or Wire for Quotations 


BUNGE ELEVATOR CORPORATION 


“An excellent crop of wheat is assured 
in the community. Oats are bumper crops 
this year. Corn prospects were never bet- 
ter. Custom grinding has been our most 
profitable business. That’s where the 
money is. With bumper crops assured, the 
year holds every prospect of a continuance, 
if not an increased volume throughout the 
remainder of the year,” and that’s why 
Mr. Waters is happy since he purchased 
the Essex-Young business early in 1940. 

Good equipment, quality products to 
sell, economical operation combined with 
a close tie-up with nationally advertised 
merchandise is a combination hard to beat. 

NEW JERSEY 

Butler Feed Co., Butler, has moved into 
new and larger quarters due to increased 
business. 

Ralph Fox, sales representative of the 
Beacon Milling Co., entertained 45 feed 
dealers and their employes at a dinner 
meeting at Ocean City Country club on 
Aug. 4. 

Vernon C. Stilwell and Frank Gordon, 
Freehold, have purchased the feed busi- 
ness of the Monmouth County Farmers 
Exchange. 

Central Jersey Farmers’ Cooperative, 
Hightstown has opened a new modern 
milling plant. 

@ HAROLD THEILE, Des Moines, Ia., secre- 
tary of the Western Grain & Feed Dealers 
association, and Ron Kennedy, former sec- 
retary. recently attended the National In- 
stitute for Trade Association Secretaries at 
Northwestern University, Chicago. 


FEED BARLEY 


ANY TIME... 


MINNESOTA 


SHAFER 


MOISTURE TESTER 


A grain tester every elevator 
can afford 


Corn-W heat-Soybeans 
Rapid - Accurate - Economical 


Tests... 


REVOLUTIONARY 
IN PRINCIPLE 


Pat. Applied For 


Grain tested is not destroyed—no moving 
parts to oil or wear—no need to measure 
or weigh grain—no extra equipment—no 
scales to buy—no installation costs—plug 
in AC outlet—small in size; 10” high x 9” 
wide x 9” deep—no batteries, rollers or 
other parts to replace—not affected by 
reasonable amount of dirt 


Priced at $60.00 and $75.00— 
Nothing Else to Buy 


WRITE 


CUMMINGS & McALISTER 


Chamber of Commerce Bldg., Columbus, O. 
Factory Distributors 


FEED M/XING 
TANK CARS - BARRELS - DRUMS 
‘QUALITY AND SERVICE UNEXCELLED 


-_ SHIPMENTS FROM NEW ORLEANS AND ATLANTIC SEABOARD 


NATIONAL 
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MOLASSES CO. 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


100 LBS. NET 
4 
 PecosValley 
: 
7 
Your inquiry would be appreciated. 
| - 
| 
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Service department for our readers. Low 
Rates: 35c per line: minimum, four lines 
including heading. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, % The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR SALE 

Cutter — grader— polisher — aspirator, one ton 
per hr. A-l condition, guarantee. Write CM-116, 
% The Feed Bag, Milwaukee, Wis. 


MILL FOR SALE 
Has 30 H.P. motor — used only short time. 
Like new. Bargain for cash. Write MM-116, % 
The Feed Bag, Milwaukee, Wis. 


EXPERIENCED EXECUTIVE 

Would like to make connection with a good 
reliable manufacturer of linseed meal, soybean 
meal or other similar products as a representa- 
tive or district manager for the Central states. 
Past experience is broad and with reputable 
companies. Write WS No. 940, “% The Feed 
Bag, Milwaukee, Wis. 


MIXER WANTED 
Used one ton to three ton mixer. State size, 
style, price, etc. Write TF No. 914, % The Feed 
Bag, Milwaukee, Wis. 
OAT CRUSHER FOR SALE 
One 9x30 double roller mill, corrugated, com- 
pletely factory rebuilt. Immediate shipment. 


@ ACTON Grain & Supply Co., Acton, 
Ind., will install a larger feed mixer and 
expand its warehouse space. 


«FOR FEED CALL « 


“Stormy” 


IOWA FEED COMPANY 
Phone 45177 Des Moines, lowa 


PRICED TO SELL 


@ Constant stock of used feed 
and custom milling equipment, 
mills and grinders, mixers, feeders, 
and auxiliary equipment, avail- 
able for resale on “as is” or re- 
built basis. 

@ We are interested only in re- 
sale of this equipment on non- 
profit basis. 

@ Warehoused at several ac- 
cessible points for inspection. 

Address: 

Prater Pulverizer Company 
1825 S. 55th Avenue Chicago, Illinois 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 
Minneapolis, Minnesota 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
KELP—STALEY SOYBEAN MEAL 
Maney Brothers Mill & Elevator Co. 


Minneapolis, Minn. 


Now! - Buy SUPERIOR’S -Pure 


Meat ard Bone Scraps 
Digester Tankage 
Bone Meal—Blood Meal 


Superior Packing Co. 
St. Paul, Minn. 


Write HV No. 941, % The Feed Bag, Milwau- 
kee, Wis. 
FOR SALE 
Large 3 story flour and feed mill, fully 


equipped for water or electric power operation, 
in Mannington, W. Va. 3 very large storage 
bins. Water rights privately owned. 102 ft. 
frontage on main artery of travel up the rich 
Buffalo Creek valley. Storage house for hay 
with loft included on premises. Terms reason- 
able. Write J. W. Swan, Shinnston, W. Va. 


@ MEIMANN-McCAMMON ’Co., Burney, 
Ind., recently installed a one ton feed 
mixer and a new hammermill. 
@ ED GRETTENBERG, Coon Rapids, Ia., 
has purchased the Stokely Grain Co. ele- 
vator at Dawson, Ia. 
@ BURK Elevator Co., Decatur, Ill, has 
added new feed warehouse space and in- 
stalled a-new cleaner. 


Whoa 


Back up your truck and save money 
at our wholesale warehouses. 
BEET PULP—PEANUT MEAL 
BREWERS YEAST—CONKEYS FEEDS 
KELLOGGS FOX FEEDS 
CORN DISTILLERS GRAINS 


FEED SUPPLIES, Inc. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either Prompt or deferred Linseed Meal. 
Save Money. “Stand by Stan.”’ 
A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 
502 Corn Exchange Bldg. Minneapolis 


now! for pecking 

00 gh in sex fertility 
Wheat Germ 224 growth. This blend 
and Carrot Oil of rich vitamin oils 
from fresh wheat germ and carrots is pro- 
duced in our own laboratories. Quality and 
potency guaranteed. Write for descriptive 
literature and low prices. Distributors wanted 


Nutritional Research Laboratories, Inc. 
Department 10 € South Whitley, Ind. 


Feeding Oat Meal 
Meat Scraps — Beet Pulp 
Malt Sprouts 
Clo-Trate — Cod Liver Oil 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


HIAWATHA 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


GRAIN COMBPARY 


MINNEAPOLIS, MINN. 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since '92) 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


Dried Skim Milk 


W. BURCKHALTER, INC. 


156 FRANKLIN ST., NEW YORK, N. Y. 


e Dried Buttermilk 


“BACKED 


TOLEDO, oH10 ~KASCO MILLS, Inc. 


e 56 


Complete Line of 
Quality Feeds 
WRITE FOR DEALER 
PROPOSITION 
WAVERLY, N.Y. 


OCcCIDENT 
MIXED FEED 


hussel’ Miller Milling Co, Minneepelis, Minn, 


MINNEAPOLIS| 


THE FEED BAG — September, 1940 


Albers Bros. Milling Co 46 
American Corn Millers’ Federation................ 48 
Arcady Farms Milling Co. 6 
Archer-Daniels-Midland Co. 19 
Atkins & Durbrow, Inc 10 
Blatchford Calf Meal Co 29 
Bonide Chemical Co. Inc. 51 
The Borden Company 16 
Broadway Press 54 
Bunge Elevator Corp 55 
C. W. Burckhalter 56 
Calcium Carbonate Co 50 
Capital Flour Mills Inc 54 
Cargill, Inc. 46 
Cereal Grading Co 54 
Classified Advertisements 56 
Herbert K. Clofine 5 
G. E. Conkey Co 38 
Corn Products Sales Co 48 
Cummings & McAllister 55 
Dawe’s Vitamelk Co......, 47 
Denver Alfalfa Milling & Products Co......... 51 
Des Moines Oat Products Co... 54 
Deutsch & Sickert Co 54 
Doughboy Mills, Inc 2 
Dreyer Commission Co 56 
Duplex Mill & Mfg. Co 53 
Feed Supplies, Inc 56 
Franke Grain Company 5 
Fredman Bag Co 53 
Fruen Milling Co 52 
General Biochemicals, Inc 58 
Hiawatha Grain Co 56 
R. R. Howell Co 47 
S. Howes Co. Inc 5 
Hubbard Milling Co 13 
Chas. L. Huisking & Co. Inc 54 
T. E. Ibberson Co 40 
Iowa Feed Co 56 
Kasco Mills 56 
King Midas Flour Mills 60 
La Budde Feed & Grain Co 50 
Lapp Laboratories, Inc 46 
Larrowe Milling Co 52 
Leary Grain Co 56 
Limestone Products Corp. of America............ 28 


Maney Bros. 


Midland Hay & Feed Co 56 
Mill Mutual Fire Prevention Bur................. 58 
Murphy Products Co 59 
Napthole, Inc. 32 
National Distillers Products 
National Food 53 
National Molasses Co sae OO 
National Oil Products Co 57 
. Neahr & Co 45 
New England By Sroducts 24 
Northeast Feed Mill 56 
Northrup King & Co 41 
Nutritional Laboratories, Inc......... 56 
Oyster Shell Products Corp...............cccsscscsscseree 49 
Philip R. Park, Inc. 34 
Pecos Valley Alfalfa Mill Cou... 55 
Chas. Pfizer & Co 52 
Prater Pulverizer Co 20-56 
Quaker Oats Co 44 
Rapids Machinery Co 43 
Russell-Miller Milling Co 
Ryde & Co 53 
Dr. Salsbury’s Laboratories 22 
ew Conveyor Corp 58 
Sidney Grain Machinery 50 
> Squibb & Son 9 
Stanchfield & 56 

Steul Co. 54 
Strong Scott Mfg. Co 3 
Sunset Feed & Grain Co 57 
Superior Packing Co 56 
Swift & Co 57 
Tennant & Hoyt Co 57 
Tobacco By-Products Co 26 
Vio-Bin Corp. 15 
Vitality Mills, Inc 30 
Vy-Lactos Laboratories, Inc 39 
Waterloo Mills Co 54 
Werthan Bag Corp 58 
White Laboratories, Inc 36 
Wilson & Co 49 


Firms that spend money to build good will are 
less likely to do anything that might nullify the 
effect of their advertising than firms making no 
such investment. It will pay readers to trade with 
The Feed Bag advertisers. 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS' e 
CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


Distributors of: 
C-A WOOD PRESERVER 


(Carbolineum America) 


CLO-TRATE 


Cod Liver Oil fortified in 
vitamins A and D. 


SUNSET BRAND FEED 
(an exclusively milk product) 
High in flavin, milk albumen. 


reventative and milk minerals. 
y carbolineum guar- 
anteed by affidavit. 


WRITE US FOR FURTHER INFORMATION 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran aa Middlings 


(Higher in Protein) 


Ss TENNANT & HOYT Co. 


LAKE CITY, MINN. 


SWIFT & COMPANY 
SOY BEAN MILLS 


Champaign, Ill. @ Cairo, Ill. 
Des Moines, Ia. @ Fostoria, O. 


Manufacturers of 


SWIFT'S 
SOY BEAN OIL 
MEAL 


@ QUALITY 
@ DEPENDABILITY 


ECONOMY 
Pure old @ SERVICE 
protein 

e 

guaranteed 
Phone 
Write REG. U S. PAT. OFF. 
Wire 
For Prices NATIONAL OIL PRODUCTS COMPANY 


HARRISON. NEW JERSEY 
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Pure, honest, anthracene oil. : 
ay 
>= 
= 
= 
= Golden's 
E 2 
=. 
Mallinckrodt Chemical SL 
ill & Elevator 56 
| | 
e570 


Low cost source ofr VITAMIN A 


Forget mixing troubles — cut your mixing 
costs — insure ample vitamin A content in 
your feeds with Caratone, the new free- 
flowing powder. 


/ Vitamin A from Natural Sources 
Caratone, a carotene product, is nature’s own 
source of vitamin A. It provides vitamin A activ- 
ity as found in yellow corn, carrots, tomatoes 
and leafy plants. Of vegetable origin, and palat- 
able, Caratone not only saves time and cost—but 
definitely adds to the acceptance of your feeds. 


Write for Full Information 
Get the Caratone story now — see how easy it 
is to mix—how easy to handle. Packed in kraft 
lined jute bags, there are no drums to bother 
“ about — no return charges. 


Your customers, too, will appreciate the 
extra values of feeds fortified with Caratone. 


GENERAL BIOCHEMICALS, ING. 


CHAGRIN FALLS, OHIO 


de down! 


Dust shortens the lives of both men and ma- 
chinery. Specific information on application 
of dust control methods in your plant is 
available for the asking. An inquiry may be 
the means of saving your investment! 


MILL MUTUAL 
FIRE PREVENTION BUREAU 


West Madison Street @ Chicago 


FREE BOOKLET! Write us today for your copy of 
our illustrated booklet, “The Control of Dust in Grain 
Handling and Processing Plants.” 


L 


Note the neat one- ~piece con- 
struction. ‘“‘Nu-Hy’’ Buckets 
are made of heavy gauge steel, 
without bands or overlaps which 
tend to hinder pick-up or dis- 
- Designed so that continu- 


WE absolutely guarantee the 
"Nu-Hy" grain bucket will out- 
perform your present elevator bucket 
installation under the same operat- 
ing conditions. The behavior of this 
bucket in over 100 installations to 
date enables us to make this star- 
tling, unqualified guarantee. 

thorough fact-finding investiga- 
tion of the remarkable operating 
characteristics of the “Nu-Hy" Grain 
Bucket is invited. 

Send NOW for a sample bucket and our 
capacity analysis sheet, No. 76, which will 
enable us to uncover any hidden ineffi- 


ciencies in your elevator and make guar- 
anteed recommendations. 


Screw Conveyor Corporation 
(HAMMOND) HAMMOND, IND. 


) ELEVATOR BUCKETS 
PRODUCTS 


Better Built Bags 


BAG FACTORIES - COTTON MILL - BLEACHERY 


pick-up and discharge being uni- 
formly efficient. Meat smooth 
inside and out, ‘“‘Nu-Hy’’ Buckets, 
while stronger, are ‘tight in weight. 


Patent 
Pending 


719 HOFFMAN ST. 


SCREW CONVEYORS 


TRADE MARK REG. 


TALK asour sacs! 


(Quoted from a Customer's letter) 


“Here comesa bouquet for you 

and your entire organization. 
* xt It is a pleasure to do 
business with a swell outfit 
like you have.” 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


(WERTHAN) 


THE FEED BAG — September, 1940 
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FARMERS 
WITH LOTS 
OF FEED 


There Are Extra Dollars Profit 


In Every Ton of Grain Fed In 
Your Locality... 


URPHY’S CONCENTRATES for balancing up home grown grains into 


better livestock and poultry rations open up a big new market for you. 
POULTRY RAISERS They bring EXTRA profit dollars into your cash register that you are now 
WHO MAKE THEIR 


losing. 
OWN MASHES READ WHAT DEALERS SAY: 


““Murphy radio advertising has helped to build up our feed sales. It is 
educating farmers to bolster up their farm grains and get better results 
— with their livestock. This whole community is gradually becoming Murphy 
es Feed conscious. Farmers like Murphy Concentrates because it takes so 
- little cash outlay to make good rations. Naturally, satisfied customers 


make our business better and bigger.” (Name on request) 


Write us today and let us show you how we can help you get this extra 
business Find out about Murphy’s Dealer Service — business building 
i helps that really build and keep sales growing. Write today! 


MURPHY PRODUCTS COMPANY 


BURLINGTON, WISCONSIN 


FRUGAL FARMERS 
WHO FIGURE 
\ FEEDING COSTS 


WHE W- Look 
WHAT I’VE BEEN 
MISSING ! 


BRING NEW 
CUSTOMERS 
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MORE LOAVES BREAD 


WITH KING MIDAS 


HRIFTY housewives know 

that King Midas flour pro- 
duces more baked goods from the 
same recipe just as modern machin- 
ery enables the farmer to get bigger 
yields from the same acreage. The 
extra quality of wheat milled into 
King Midas flour makes it more 
economical because it goes farther. 
King Midas flour is guaranteed to 
make tempting, better tasting bak- 
ed goods that are rich in body 
building nutrition. Its quality is 
never failing sometimes slightly 
higher in price per sack but always 
lower in cost per baking. 


JUST AS KING MIDAS flour promotes economy in 
the kitchen, modern machinery has stepped up produc- 
tion and lowered costs on the farm. The picturesque 
sowers, reapers and hand threshers of yesteryear have 
been permanently supplanted by the efficient motorized 
equipment of today. Modern machinery has greatly 
contributed to the progress of agriculture in America. 


MINNEAPOLIS MINN 
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